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Abstract:
Will the Arctic as we know it disappear? Unarguably, this question has the potential to send
one down a rabbit hole of future scenarios. Especially as people commonly tend to have a
pretty clear expectation of Arctic tourism which seems to be predominantly built on
cryospheric components. But how will these narratives hold up in the face of climate change
and might it be exactly the fear of a melting Arctic that is to blame for the increase in tourism
at the destination? Taking these thoughts as a point of departure, this thesis addresses a gap in
research which has not received a lot of attention thus far; namely last chance tourism
narratives in the context of Arctic tourism futures. By applying affect theory, I examine what
kind of tourism futures are attested to Svalbard as an Arctic destination and how these futures
are constructed.
The study uses a broad narrative methodology which is based on a two-step approach. First,
academic literature as well as media material on last chance tourism are analyzed and four
main narratives (narrative of hope, narrative of remembrance, narrative of demise, and
narrative of reverse pioneering) are identified. From these four narratives it becomes evident
that the future of so-called last chance tourism destinations is complex. Within the second step,
the findings are then applied to Svalbard as a destination which has been commonly referred
to as a last chance tourism destination in pre-existing research and media coverage. The aim is
to gain a clearer understanding of the ideas about the future of an Arctic last chance tourism
destination. In doing so, unstructured interviews (n=7) with people involved in tourism on
Svalbard are conducted.
Following the methodological approach of doing unstructured interviews, the presentation of
the findings uses an experimental approach. The individual interviews are merged into one
imagined, collective meeting where experts are invited to discuss about the future of tourism
at their destination. It is especially in this part of the study that emotions can be seen as the
communication of affect, adding a tangible notion to the component of feelings within the
narratives of the interviewed experts. Overall, the individual narratives discuss developments
regarding the global competition and capitalization of the Arctic, disruptions in tourist-place
encounters, and atmospheric alterations of place. The findings indicate that the factor of control
in the form of newly implemented regulations and restrictions will shape Svalbard’s tourism
futures, while opening up the industry to many uncertainties regarding exact developments.
Furthermore, the narratives on Svalbard’s tourism futures also partly resemble last chance
tourism narrativities and almost always have to be viewed in the wider context of discussions
around the future of Arctic tourism in general.
Keywords: narrative methodology, affect theory, last chance tourism, Arctic tourism futures,
Svalbard
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1 INTRODUCTION
In the Arctic, landscapes and communities seem to be changing faster than anywhere
else. The current massive interest in the Arctic pivots around two images: one of the
Arctic as a ‘canary’ for climate change – an image supported by scientific measurements
and observations – and one of industrial development based on resources and strategic
potential. (Kampevold Larsen & Hemmersam, 2018, p. 3)
It may be for reasons such as the above-mentioned ones that the Arctic as a destination is very
intriguing to a vast majority of people, as it is one of a few places on earth largely unexplored
by tourism in this day and age (Runge et al., 2020, p. 1). Nevertheless, people tend to have a
pretty good grasp of what Arctic tourism is supposed to look like, be like, and make them feel
like – or at least I did, before I started studying Northern tourism. In fact, one could argue that
the only component stable enough to describe the Arctic is the factor of (rapid) change.
So, what is Arctic tourism then and can we really put a name to it? If one thing has become
clear to me during the course of my studies, it is that we cannot really – especially when looking
to the future. In no way do I want to set the tone of this thesis to be depressing from the very
start. However, one does not get around mentioning climate change in connection to Arctic
tourism development which sadly characterizes the Arctic more than any other region on the
planet (see Kaján, 2014; Müller, 2015). Peculiarly though, I find that there is a dichotomy
between the Arctic tourism image projected by media and marketing channels and the sad
reality creeping up on us through global warming. To put it bluntly, the Arctic is melting. And
therewith also our current image and narrative of Arctic tourism as such. And so, the question
remains: what is Arctic tourism without snow?
While still being relatively unexplored, the Polar regions have experienced an increase in
tourism and other economic demand over the last two decades (see Müller, 2015, p. 151; Runge
et al., 2020, p. 1). With the number of people flocking to the Polar regions increasing, one has
to wonder what are their motives for visiting and will they still travel there if global warming
progresses to a degree that the changes in the Arctic are visible to the naked eye? Also, where
does the increasing interest for visiting the Arctic stem from and is it potentially connected to
people’s consciousness of climate change and its daunting effects on the Polar regions? What
will the future hold for Arctic tourism which, following its current narration, does not look
very bright?
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All these thoughts have inspired the idea for this thesis project which views the Arctic as a
destination at risk of disappearing – although at the same time questioning whether it is really
last chance tourism that we are experiencing. Because what would disappear? Surely not the
place itself, but perhaps our expectation we currently have for Arctic destinations as such?
While all this provides plenty of food for thought, discussions around the future of tourism are
not new. The approach to bluntly view the Arctic as a gone destination in the future, however,
may be as daring as it could be wrong in the end and I am well aware of the controversy my
choice of title could spark. At the same time, I was curious about the different nuances and
possibilities of the future at a destination that, according to its categorization and intrinsic
narrative as a last chance tourism one, is labelled as a destination with an expiration date (e.g.
Jansen et al., 2020).

1.1 Approaches to discuss the future of tourism in an Arctic context
Before we even attempt to discuss the future of Arctic tourism, one has to get to the bottom of
what Arctic tourism and the classic Arctic tourist experience (successfully) advertised and
marketed entail (Maher et al., 2014, p. 290; Varnajot, 2020). As Espíritu (2018, p. 26) argues,
“Arctic landscapes evoke visions of pristine, often snow-covered whiteness, teeming with
wildlife and with only sparse, often indigenous, human population. Vast empty spaces left to
explorers, travelers and adventures also come to mind”. However, climate change and the
increasing economic interest in the Arctic regions suggest the need for re-evaluating our
perception of the Polar regions (Espíritu, 2018, p. 26). Viewing and exploring this Arctic image
is thus increasingly shaped and bound to a certain component of change which will unarguably
affect the Arctic as a region and with that also tourism (Latola & Savela, 2017). Generally
speaking, two of the most prominent terms in relation to the future of Arctic tourism are postArctic tourism and last chance tourism which—when thinking about it—are quite linked to
one another.
The term ‘post-Arctic tourism’ has been increasingly shaped and used by Varnajot (2020) and
is a very newly studied concept. It derives from the term ‘post-Polar’ areas which was first
introduced by Mered (2019). As Kampevold Larsen and Hemmersam (2018, p. 7) suggest,
travel “reproduces the travelers’ preconceived ideas, expectations and anticipations, often
through preconfigured aesthetic appreciation”. In the context of Arctic tourism aesthetics, the
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cryospheric1 component can be seen as an integral part of Polar regions which also
characterizes them. However, with the fading of snow cover and sea ice coverage amongst the
Arctic as a region, also the cryospheric component fades. Therefore, it is argued that the term
‘post-Polar’ would be better suited to describe the future of those regions (Varnajot, 2020, p.
80). Post-Arctic tourism then takes as its point of departure the current imagery and tourist
attraction systems of the Arctic and views them in the light of climate change.
With the Arctic experience being very much dependent on the “cryospheric gaze”, how
Varnajot (2020, p. 79) words, a certain vulnerability of Arctic destination arises. Therefore,
tourist activities tied to and largely dependent on this cryospheric gaze are expected to fade,
unarguably posing certain changes to the overall Arctic imagery and image communicated
through tourism marketing and also to the destinations themselves. As Varnajot argues, the
indirect share of the cryospheric experience through exhibitions could become increasingly
important in Arctic tourism which allows for strong linkages to the segment of heritage tourism
to be drawn. This is also coherent with the viewpoint of Lemelin et al. (2010) and their
conceptualizations of the Arctic tourist gaze.
Taking the above-mentioned construct of post-Arctic tourism as a point of departure, this is
where the segment of last chance tourism connects. Last chance tourism encompasses all travel
to destinations “where (usually iconic) features, species or landscapes are perceived to be at
risk of disappearing” (Groulx et al., 2019, p. 203) or changing irreversibly. Some scholars
point out that the term ‘last chance tourism’ was first found in the popular press and from there
slowly made its way into the academic discourse (e.g. Lemelin et al., 2010, pp. 479-480). For
instance, Salim and Ravanel (2020, p. 4) state that it could very well have been the case that
“[m]arketing and the media have been the main reasons for the development of a motivation
to see vanishing features” in the first place. Consequently, the sociological/psychological
component of travel to endangered destinations and therewith the travel motives of tourists
engaging in last chance tourism travel have been increasingly studied (see for example
Eijgelaar et al., 2010; Hindley & Font, 2018).
While further reading up on the topic, I noticed that the term ‘last chance tourism’ can still be
seen as a relatively new phenomenon, which has only gained growing academic exposure from

1

The cryosphere contains the frozen parts of the planet. It includes snow and ice on land, ice caps, glaciers,
permafrost, and sea ice (National Geographic, 2021)
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2010 onwards. For instance, that could be explained by a heightened interest in climate-change
related phenomena around this time. Since then, the term has been in the vanguard of tourism
discussions, particularly in an Arctic context (first found in Dawson et al., 2010; Hall &
Saarinen, 2010; Lemelin et al., 2010). Generally speaking, last chance destinations or
attractions can encompass natural sites as well as cultural heritage sites. For the purpose of this
thesis, which aims to explore last chance tourism in an Arctic context, focus will be given to
the vanishing of natural features and attractions. Last chance tourism is particularly timely and
interesting to explore, as it has been deemed one of the most dominant travel trends in 2018
by both Forbes and Lonely Planet (McCarthy, 2018; Talty, 2017).
When speaking of travel motives and the factor of experience within last chance tourism,
aesthetics seems to play a crucial role in the tourists’ gaze. Travel within last chance tourism
is closely connected to a certain experience that is hoped for when travelling. As Lemelin et
al. (2012, p. xv) argue, “last chance tourism is about those places that are still authentic”.
Travelers are chasing after a certain imagery, a certain aesthetic of a place that has remained
the same for as long as they can remember but is now on the verge of (often irreversible)
change. The decision to travel to so-called last chance destinations is thus simultaneously
characterized by the hopes for experiencing said authenticity, which is closely tied to certain
visual components (e.g. Abrahams et al., 2021; Dube & Nhamo, 2020, p. 29), and a fear of not
being able to experience them in the foreseeable future.
Another approach worth going into in relation to the future of Arctic tourism is the concept of
the Anthropocene which too sets emphasis primarily on environmental degradation and
therewith the vanishing of landscapes and natural attractions. As Valtonen and Rantala (2020,
p. 1) word, the term is commonly “used to refer to a range of human-induced phenomena, such
as climate change, mass extinction of species and the pollution of the oceans and the air, which
all have profound consequences for the wellbeing of every inhabitant of the earth”. In a broader
sense, the Anthropocene can be viewed as a tipping point into a time period which is
characterized as “an uncharted territory full of uncertainties and risks for humanity” (Gren &
Huijbens, 2014, p. 7). This allows for parallels to be drawn to last chance tourism which can
also be seen as a transitional phase into a very apocalyptically-depicted, dystopian future
(Steffen et al., 2015). In equal measure, Varnajot (2020) and his post-Arctic approach portray
the Arctic as having to deal with the largely anthropogenically-induced changes brought upon
in a future state (see also Gren & Huijbens, 2019, p. 121).
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In a classical sense, the philosophy behind the concept of the Anthropocene is to emphasize
the idea of caring about the earth and convincing people to make a change for a better future
(see for example Crutzen, 2006; Gren & Huijbens, 2014; Huijbens, 2021; Valtonen & Rantala,
2020). In doing so, there is a strong emphasis on place itself which extends its focus beyond
just the mere surface level of this earth (Gren & Huijbens, 2019). While the concept of the
Anthropocene sort of aims at inspiring a closer human connection to earth, Urry (2010, p. 207)
argues that in his eyes, humanity could become increasingly detached from earth as a place, at
least when it comes to future tourism scenarios. Tourism would no longer be “an escape for
the many from the drudgery of everyday social life” (Gren & Huijbens, 2014, p. 9), as the
majority of (natural) attractions would have simply given way to environmental destruction
(Urry, 2010). Linking back to Varnajot (2020), the Arctic can be listed as an example here,
should its cryospheric components increasingly vanish and thus pose no real reason anymore
to travel to the destination for the classical Arctic experience centered around snow and ice.
When looking even more closely at the concept of the Anthropocene in relation to my own
study, Bennett (2020, p. 4) distinctively draws parallels to last chance tourism, titling it “ruin
tourism” in an Anthropocene context. She thereby specifically touches upon the concept of
narratives and imaginaries assigned to those ruins which she describes as not very viable in the
context of the futures she depicts. Similarly to the change in Arctic narratives that are called
for by Varnajot and Saarinen (2021), Bennett thus also calls for a change in narratives on the
Anthropocene; on shifting focus from disaster, destruction, and guilt to a more aesthetically
pleasing future and therewith also a potentially heightened willingness to deal with the
topic/issue of (climate) change (Bennett, 2020, p. 7).

1.2 Research questions and research approach
As it becomes evident from the literature review conducted on previous research discussing
the future of the Arctic and Arctic tourism, the above-mentioned approaches have been studied
a lot through concepts in close relation to one another. The objective of narratives has thereby
been referred to, but mostly as a future directive for research in the context of Arctic tourism
(see for example Varnajot & Saarinen, 2021). While studies on the Anthropocene have more
closely examined different narratives (e.g. Bennett, 2020; Malm & Hornborg, 2014; Simon,
2020; Valtonen & Rantala, 2020), specific last chance tourism narratives have remained
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largely unexplored to date. This is where my own thesis now connects which aims at partially
filling that gap in research.
Following this directive, the main research question (RQ1) therefore examines how do people
involved in tourism on Svalbard narrate tourism futures? The question is particularly
interesting as Svalbard is often referred to as a last chance tourism destination in pre-existing
research (e.g. Kaltenborn et al., 2020; Palma et al., 2019; Saville, 2019; Watts, 2019). I argue
that to understand the discussions and different narrativities within Svalbard’s tourism futures,
we have to put them in the wider context of the discussions on last chance tourism and the
future of Arctic tourism in general. In answering the main research question, the study thus
addresses the following sub questions: firstly, how do the narrations on Svalbard’s tourism
futures relate to the broader discussion on the future of Arctic tourism and last chance tourism
discussions in particular (RQ2)? And secondly, what could a future Arctic tourism experience
look like (RQ3)? As the discussions around tourism futures in general remain quite intangible
and vague, the last and fourth sub question aims to provide an approach on how to study Arctic
tourism futures methodologically (RQ4)?
In doing so, my study uses a two-step approach. First, an analysis of media material and
academic literature was conducted to identify patterns in the discourse on last chance tourism
destinations. This allowed for central narratives to be derived for this type of destinations.
Consequently, my interest was sparked on differences between the perspective of (largely)
outsiders reporting on such destinations in the discourse on the pre-material versus the actual
tourism experts’ narratives on the future of a classified last chance tourism destination. The
second part of my study thus especially focusses on the viewpoint of people concerned with
tourism at last chance tourism destinations. More precisely, the focus of the study was on
Svalbard as a destination of reference.
To answer these research questions, the study uses a qualitative research methodology. As
Denzin and Lincoln (2011, p. 6) emphasize, “[q]ualitative research is difficult to define clearly.
It has no theory or paradigm that is distinctively its own. Nor does qualitative research have a
distinct set of methods or practices that are entirely its own”. However, Slevitch (2011, p. 73)
argues, it is “the logic of justification, not methods” what distinguishes a qualitative approach
to research from a quantitative one. Accordingly, it is the ontological and epistemological
perspectives underpinning the research that dictate our research methodology and, ultimately,
10

how we gather, analyze, and interpret our data (Elliott & Timulak, 2005, p. 156; Slevitch,
2011). Since my study examines the narratives people assign to a particular place (Svalbard in
my case), I am interested in the way people make sense of a certain phenomenon based on
their own reality, viewpoints, and perceptions. This research approach already suggests that
there is not just one ‘correct’ version of reality, but that the ‘reality’ to be discovered comes to
life in the very context and through the narratives that people construct (Braun & Clark, 2013,
p. 6).
In order to sufficiently get answers in qualitative research, the researcher must immerse
themselves in the phenomenon they study (Lichtman, 2013, pp. 11-12). Schwandt (1994, p.
222) words that “to understand this world of meaning one must interpret it. The inquirer must
elucidate the process of construction and clarify what and how meanings are embodied in the
language and actions of social actors”. Ultimately, it is the researcher who brings the data to
life by assigning meaning to it (Denzin & Lincoln, 2011, p. 3). Meaning is thus open to
interpretation and reality viewed as socially constructed (Decrop, 1999; Mohajan, 2018, pp.
23-24) and our perception of reality is dependent on human interpretation and contextual
knowledge (Braun & Clark, 2013, p. 27). This viewpoint is informed by a relativist ontology,
which is often the base of a qualitative research methodology (Hugly & Sayward, 1987, p. 278;
Slevitch, 2011, p. 74). However, it also means that generalizable laws are never the outcome
of qualitative research due to its constructivist and context-bound nature (Lichtman, 2013, p.
14).
There are various types of qualitative research methods. According to Sauro (2015), they all
have similar data types and collection techniques in common (such as observations, interviews
or text-based reviews), but differ in their central purpose and object of study. Creswell (2007,
pp. 93-96) for instance, differentiates between the methods of ethnography used for the
contemplation of groups, narrative study used in the context of individuals, phenomenology
used (as the name implies) to analyse certain phenomena, grounded theory used for theoretical
analysis, and finally, case study, wherein single isolated cases are of interest (Figure 1).
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Figure 1. Differentiating qualitative approaches by Foci
Source: Creswell, 2007, p. 94.
Due to constrains that lay outside of the scope of this thesis, I will not go into further detail
regarding all five qualitative methods, but rather use the opportunity to bring the context of my
thesis back into the picture. Within my own study, I apply a broad narrative methodology.
‘Broad’ is here of implicit importance, as in the context of my study, I understand methodology
in a different, far more epistemological context than described by Creswell (2007). This allows
me to analyse how people organize their worldviews/world and make assumptions about the
future with the help of narratives. By applying a constructivist paradigm, I hope to see what
tourism futures people paint in their narratives and what affects them in the construction of
their idea(s) of the future and the narratives emerging from there.
As Creswell (2007, p. 54) states, “‘[n]arrative’ might be the term assigned to any text or
discourse”. McAlpine (2016, p. 34) words that a “narrative is one of the many interpretative
approaches in the social sciences”. Typically, narratives do not directly emerge out of the data
but often lie hidden in the underlying stories and meanings of text told by individuals
(Polkinghorne, 1995; Richardson, 2002), ever more highlighting the role that the researcher
themselves is assigned within qualitative research: through their interpretations of the data,
those narratives come to life (Clandinin & Rosiek, 2007, pp. 36-38; see also Connelly &
Clandinin, 1990; 2006). “The story of the narrative is the study of the ways humans experience
the world” and make sense of it (Connelly & Clandinin, 1990, p. 2). Moving on from that, the
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way I use narratives in my study is that I view them as a means, a tool to construct certain
futures for Svalbard as a destination.
Thereby, my study is based on three different data types and follows different research
methodologies. I first conduct a systematic literature review, followed by a pre-analysis of
media material to identify certain themes in terms of last chance tourism narratives. Those later
act as a point of reference for the interviews conducted with experts related to tourism on
Svalbard. For those interviews, however, generating certain themes is not the aim of the talks.
Rather, I am interested in the content of how people make sense of the future and construct
their ideas, which explains the different methodological approaches within this study. As I am
dealing both with secondary as well as primary data, it is important to more closely view the
objective of ethics within research practices; especially for the process of conducting
interviews and handling interview data.
Generally speaking, academic research in Finland follows the guidelines on ethical conduct of
research and moral principles provided by ‘The Finnish Advisory Board on Research Integrity’
(TENK). It is especially important in social sciences that these guidelines are followed strictly
and carefully, as the main focus of research conducted within this discipline are people (Oikari,
2020). In the case of my own study, the research focus is on (emotional) perception(s),
viewpoints, and personal experiences of people in the context of Svalbard as a tourism
destination. Since the interview setting took place in Norway2, also the guidelines of the
National Committee for Research Ethics in the Social Sciences and Humanities (NESH) have
been consulted to ensure an ethically sound research conduction and outcome.
While research ethics seems to be predominantly important for the second part of my data
consisting of interviews, Payne (2000, p. 307) states that research ethics generally “involves
ontological, epistemological, theoretical and methodological assumptions embedded within
the practice of academic scholarship”. Therefore, ethical issues and concerns are present in all
aspects of the research process, as in every single part a certain pre-positioning of the
researcher takes place (Agwor & Osho, 2017; Israel & Hay, 2006). Consequently, awareness
to ethical concerns has to be paid even before the actual start of the data gathering and the
researcher’s ontological and epistemological underpinnings need to be ethically sound as well.
Additionally, Braun and Clark (2013, p. 291, based on Madill et al., 2000) emphasize the
2

Due to the Covid-19-pandemic, the interviews were conducted online
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importance of qualitative researchers to clearly communicate their theoretical as well as
epistemological assumptions for their research to be evaluated properly. Furthermore, the
researcher has to take “account of the work and achievements of other researchers by
respecting their work, citing their publications appropriately, and by giving their achievements
the credit and weight they deserve in carrying out the researcher’s own research and publishing
its results” (TENK, 2012). I thus made sure to appropriately cite my sources to avoid
plagiarism.
I must also not forget that I have familiarized myself with the topic and approaches to it
intensively; for my interview partners, however, these concepts might be new. Therefore, one
characteristic of qualitative research is for the researcher to step back from his position of
knowledge and try and make the familiar strange again (Agar, 1980). This entails trying to
have an open mind and letting yourself be guided by how the actual interview unfolds and not
be limited by the hypothesis and presumptions you have objected yourself to in preparation for
the topic. One of the main concerns that I thus needed to pay attention to from the very
beginning was the potential issue of imposition of values through unchecked or unaware biases
(Alexandrova, 2018; Myers et al., 2015), which also links back to the above-mentioned issue
of pre-positioning during the research process.
Another query that needed to be addressed was the question how the research objective should
be communicated to the interview partners. A decision was to be made between using the more
neutral phrase ‘the future of Arctic tourism’ or the admittedly more biased one ‘last chance
tourism’ when referring to Svalbard and its tourism futures. As using the latter one may have
possibly influenced the interview partners beforehand, I opted for using the more neutral
wording ‘the future of Arctic tourism’ to allow for a broader and more open construction of
the narratives (Annex 1). Following the chosen constructivist paradigm, I did not want to put
limitations to the study from the very beginning. Rather, I wanted to maintain a certain degree
of objectivity and keep an open mind and line of communication during the interviews, as they
were kept quite open and flexible in their structure. Nevertheless, since I conducted an
intensive pre-analysis on last chance tourism narratives before the interviews, I still chose to
ask more detailed follow-up questions regarding that matter towards of the end of the
interviews. Thereby, the interviewee was not limited in the construction of their own, personal
narratives and at the same time could reflect on the previous conversation again with the newly
introduced lens of last chance tourism.
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Once I conducted the interviews, it was important to acknowledge another issue that Braun
and Clark (2013, p. 64) point out, namely the potential issue of (mis)interpretation and
evaluation of statements. As they word,
We, as researchers, can tell a different story from that told by our participants.
Analyses involves interpretation which is informed by particular subjective and
theoretical (and political) lenses. This means the product of our analyses is often far
removed from the ‘raw data’ we receive. […T]he interpretation of data, through
analyses, transforms data from the words participants tell us, into a story about those
words. That story is our story about the data, not the participants story, and our story
may differ from their’s. (Braun & Clark, 2013, p. 64).
Especially in the context of my own study this was an issue worth paying attention to, as
narratives are often the underlying emergent of texts and can be grasped from in between the
lines. They are the stories told within the deeper meaning of a text, requiring context and
substance to be brought to life (Polkinghorne, 1995; Richardson, 2002). Consequently, I as the
researcher need to recognize my role and my responsibility and act upon it (Leivonen, 2019).
To conclude, “[r]esearch ethics is a codification of scientific morality in practice” (NESH,
2019) which apply to the research process as a whole. Staying in line with the objective of
communication, I made sure to inform my interview partners that their participation was fully
voluntary and that they could withdraw from the interview process at any stage (Lune & Berg,
2017, p. 57; TENK, 2019, pp. 51-52). Upon them agreeing on the interviews, I sent a letter of
consent (Annex 2) to be signed, in which I again stated my research subject and aim and let
them sign that they agree to be part of my study. After the data collection process, a respectful
and sensitive handling of the data conducted needs to be ensured (TENK, 2009, pp. 10-13),
following the “principle of no harm” to be caused (Veal, 2006, p. 71). I thus ensured that no
third parties could access the data and that it was properly and safely stored for anonymity to
be guaranteed (NESH, 2019; TENK, 2019, p. 56). For anonymity reasons, I also opted for not
citing my interview partners with their direct position to not have other people on Svalbard get
any hints of whom has been consulted.
Nevertheless, the situation at hand proved to be quite delicate as Svalbard as a place and
community is very small. Research with and in small communities thus calls for a special
awareness of anonymity issues. Especially as qualitative studies are characterized by the
researcher taking sometimes quite delicate data information and applying it to their specific
research context, which often also calls for interpretation and evaluation. “If researchers
15

include raw data—especially participants’ words—in reported findings, they might risk
unintentionally disclosing participants’ identities and those of others included in their
narratives” (Damianakis & Woodford, 2012, p. 709). As I had opted for quite an experimental
approach of displaying the interview findings by enacting an imagined discussion between my
interview partners, the whole setup of my data display was of quite oral and personal nature
and I had to make sure to be evermore aware of still ensuring my interviewees’ anonymity.
Naturally, this ethical issue was more pronounced with those participants permanently residing
on the archipelago that were integrated into the community and thus shared a greater risk to be
recognized by others.
Overall, I was quite careful not to select a particular narrative or to leave ‘delicate’ elements
of some narratives out when I felt the chances to be recognized by others were given. For
instance, such situations were when my interview partners constructed their narration based on
encounters with other inhabitants and conversations they had had or special projects they were
personally involved in. However, one of my interview partners was concerned from the very
beginning that their identity might be given away to others on the archipelago, as they were
working with quite delicate topics. They thus asked to review the quotations in use before
publication and upon reviewing them, they made use of their right to withdraw their consent
for the use of their quotes. Thankfully other interview partners had touched upon similar things
in the construction of their narratives and I did not have to erase whole thematic topics from
my findings. Nonetheless, the issue remained that I had conducted the interview with the
tourism worker and had gained ideas and new insights for my study based on their arguments.
Although I completely erased their narrative(s) from my thesis, I thus may have still been
subconsciously guided by their statements in the discussion and overall conclusion of my study
on Svalbard’s future developments and issues ahead.

1.3 Svalbard as an example of a last chance tourism destination
Although this thesis does not cover the aspects of policies, governance, and historical
development of Svalbard, briefly touching upon those topics may aid in providing the
necessary context for understanding any statements about the future and future development
at the destination itself. Svalbard is a destination under transformation – and has always been.
May it be regarding the changing sovereignty over the islands, the continuously changing
number and ethnicity of its inhabitants, its over the course of time changing industries, or the
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current battles fought that come with the changing climate at the destination (see Figure 2;
Hovelsrud et al., 2020).

Figure 2. Timeline transitions of Svalbard
Source: Hovelsrud et al., 2020, p. 423.

With Svalbard being located at a latitude level from 74° to 81° in the middle of the Arctic
Ocean (Viken, 2006, p. 130), it does not get more north than this. In its early stages, the
archipelago was a hub for whaling, then followed by the era of coal mining; both very
exploitative and environmentally invasive industries which barely could be seen as sustainable
(Grydehøj et al., 2012; Kaltenborn & Emmelin, 1993, p. 44). Nowadays, the question of
sustainability is posing an integral part of the discussions around economic development.
Norway exhibits a nationally driven ambition to transcend into a more viable future with the
focus being on the following three pillars ensuring a sustainable future development: tourism,
research, and education (Hovelsrud et al., 2020, p. 423). According to those plans, it seems
that especially the segment of tourism will be targeted even more, as it is seen as a liable future
source of income (Hovelsrud et al., 2020, p. 434).
The tourism endeavors themselves have since developed from Svalbard solely being a stop
along the route of various cruise ships to a more land-based tourism (Viken, 2006, p. 129).
Along those efforts, Svalbard tries to position itself as more than merely a place of transit
(Hovelsrud et al., 2020, p. 427). The number of cruise ship tourists going ashore away from
the settlements and Isfjorden has increased from 24.338 in 1999 to 108.830 in 2019, which
marks a total increase of 347% (Environmental monitoring of Svalbard and Jan Mayen
[MOSJ], 2021a). Especially from 2018 to 2019 alone, there was a very sharp increase by 58%
(MOSJ, 2021a), explaining the need for the new environmental regulations currently being
passed. We can also see an overall increase in the number of overnight stays in Longyearbyen
(the main settlement area of Svalbard) from 32.695 per annum in 1995 to 166.801 in 2019,
which corresponds to a total increase of 410% (MOSJ, 2021b). However, from those numbers
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the average length of stays cannot be derived. One also has to note that due to the ongoing
Coronavirus pandemic, the numbers have since significantly decreased in 2020 and 2021.
Alongside specified cruise tourism regulations, also land-based tourism underlies strict
regulations ratified by the Svalbard Treaty in 1920, making Svalbard one of the best-managed
wilderness areas in the world (Kaltenborn et al., 2020, pp. 25-26). “Around 65% of the
Svalbard land area and about 86% of its territorial waters are under environmental protection”
(Bystrowska, 2019, p. 153, based on Lier et al., 2009). Svalbard is home to some endemic
Arctic species such as the polar bear and a chance to spot those wild animals in their natural
habitat attracts many tourists (van Bets et al., 2017, p. 1584). While climate change threatens
the habitat of many Arctic animals, the receding sea ice allows for better accessibility which
currently favours marine and land-based tourism at the destination (Bystrowska, 2019, p. 152;
Kaltenborn et al., 2020, p. 38).
However, as Hovelsrud et al. (2020, p. 422) state, “the archipelago is at a serious crossroads”.
This statement can not only be applied to its changing economic situation and therewith the
strong emphasis on sustainability that Svalbard is adapting to. Additionally, climate change is
hitting Svalbard harder than any other destination within the Arctic (Descamps et al., 2017, p.
491). As a result, ice and glacier melt will intensify, the overall snow days will steadily
decrease, and extreme weather events are more likely to occur (Hanssen-Bauer et al., 2019).
In turn, these changes will impact the iconic Arctic landscape(s) at the destination which
largely draw from the cryospheric component. Unarguably, the eclectic of constant change
thus makes Svalbard a very interesting place to explore further. Consequently, it might also be
the very component of change that plays a crucial role when it comes to tourism at the
destination. Amongst the most pronounced travel motives for a visit to the archipelago is to
have a chance to experience the Arctic wilderness Svalbard is famous for, before climate
change melts it all away – quite literally (Kaltenborn et al., 2020, p. 38; Palma et al., 2019).
In academic and media discourse, Svalbard is thus often regarded as a prime example for a socalled last chance destination (see for example Kaltenborn et al., 2020; Palma et al., 2019;
Saville, 2019; Watts, 2019). As Viken (2006, p. 129) notes, “[t]ourist experiences offered on
Svalbard are all related to nature. The scenery is magnificent, and there are special things to
see: glaciers, icebergs, Arctic wildlife and heritage related to an exciting history of exploration
and exploitation”. The travel experience longed for by people visiting the destination is
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therefore very much connected to the iconic white Arctic imagery and a certain cryospheric
gaze; components that might only appear very limitedly in the future as global warming
progresses.
Especially Longyearbyen has experienced a steady increase in tourism over the past two
decades (Hovelsrud et al., 2020, p. 435). People come to experience a remote, Arctic
wilderness, while still being able to enjoy the comforts of an urban, civilized area (Bystrowska
& Dolnicki, 2017, p. 36). As already stated above, the tourism boom on the archipelago is
largely due to its accessibility which has only increased with sea ice reduction, now allowing
for even easier access to places that a few years ago would have remained out of reach
(Bystrowska, 2019). However, it is precisely this change that now allows for more tourism at
the destination that might impact the exact experience that tourists are coming for in the long
run. Therefore, Svalbard’s situation makes for an excellent example to explore the future of an
Arctic tourism destination in the light of climate change.

1.4 Structure of the study
Apart from the introductory chapter, this thesis consists of five main chapters. The first,
introductory chapter gives a brief overview of the approaches used to discuss the future of
tourism at Arctic destinations, before linking to my own research approach and research
questions in this context. Furthermore, Svalbard as a destination of reference for the study is
introduced. The second chapter lays the theoretical grounds for the study which consists of
affect theory in the context of places, atmospheres, and emotions. Unconventionally for a
thesis, there is not a whole chapter dedicated to methodological approaches. As this study
consists of two parts (pre-analysis of academic literature and media material on last chance
tourism and interviews), two separate methodological frameworks were developed for both
parts individually. Therefore, the third chapter first discusses the methodological approach
underlying the pre-analysis part of the study, before more closely examining the four main last
chance tourism narratives found in academic literature and media material. The fourth chapter
introduces the narrative methodological framework developed for the method of unstructured
interviewing, before presenting the findings of the expert interviews with people involved in
tourism on Svalbard. The fifth chapter ties together the results of the pre-analysis and the
unstructured interviews and discusses them in the context of the chosen affect theory
framework. Then, finally, the sixth chapter provides the overall conclusion of this study, lists
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the limitations of the research, and also highlights future research endeavours emerging from
the findings.
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2 CHANNELLING AFFECTS AND FEELINGS
Within this chapter, I use affect theory with a special focus on language; meaning that in my
study I am interested in the (future) narratives of Svalbard as a destination and the tourism
there. I set special emphasis on how the people that are or have been involved in tourism on
Svalbard talk about the place itself; how they construct their narrative(s) on the future. Since
the objective of ‘place’ plays a central role in my study, I use a geographically-guided approach
to affect theory. In doing so, I will explore the concepts of sense of place and affective
atmospheres and discuss them in the context of affect theory. Building on that, affect theory is
explored through the component of emotions which links back to language within affect theory
and its narrativities.

2.1 Defining affect theory and situating myself within the affective turn
In the context of social sciences, affect theory can be seen as a move away from the linguistic
turn that dominated the sociological discourse up until the mid 1990s (Bakko & Merz, 2015,
p. 7). Back then, it was language that was seen as the main way to understand the world and
how humans acted in it. The main premises of this ontological turn in social sciences is to set
greater emphasis on the body and its material connection(s) to its surroundings to try and make
sense of and explain the social in space (Massumi, 2002).
Affect theory first surfaced in the mid 1990s and was majorly shaped by Brian Massumi (1995)
who understood affect as a non-conscious experience, a force that cannot sufficiently be put
into words by mere language studies. He emphasized the importance of the body and therewith
the multisensory component of affects as inputs into the body. Affects can thus be understood
as forces, as intensities that move us. How we live and move in space is mediated and shaped
by different influences. “Affect circulates between agents but also through space and
constructs our social world and the spaces it diffuses through” (d’Hauteserre, 2015, p. 79). By
that, certain atmospheres are created through social relationality and ultimately, creating and
shaping places. Affect can thus be seen as a relational force (Deleuze, 1995; Eittlinger, 2006).
Everything is connected and linked to one another, the body is not just limited to its interior
and its outer shell but extends into its surroundings through actions and vibes it gives off –
through the affect it creates and shares with its environment.
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For affect to emerge or form out of space and context, it needs two or more agents that are in
some sort of (often subconscious, unintentional) interaction with one another. Everything is in
relation to one another and produces constant entanglements and encounters which remain
largely invisible to the eye (Ahmed, 2014, p. 14). Affect can thus be understood as a constant
flow of materialities/forces, also conceptualized as “relational materialism” (Franklin, 2012;
Lund & Jóhannesson, 2016, p. 653; see also Jóhannesson & Bærenholdt, 2008). All of the
above lies outside of our awareness and ability to grasp and discursively approach things.
Affect happens outside our narratives and imagination, yet is still part of our material selves
(Hemmings, 2005; O’Sullivan, 2001). Or as Urry (2013, p. 52) concludes, affect “resides
(although not statically) in the gap between language and occurrence whereby it provokes
reaction prior to acknowledgement”.
Since my study deals with the narratives people attest to Svalbard and tourism on Svalbard in
the future, one could argue that in a broader sense, I bring back in some components of the
linguistic turn and tie it to affect theory. In doing so, the body and its embeddedness in space
will still be taken as the main point of departure. The linguistic turn thereby gives importance
to language (or in my case to the specifics of narratives) in “human meaning-making”
(Chandler & Munday, 2011, p. 241) which is unarguably linked to affect theory. After all,
people make meaning of a space through their relations in it and their perceptions of it. Or how
Warf (2001, p. 14747) puts it, “word-making is also world-making”. When linking affect
theory to the objective of narratives and their power to (in discourse) shape and influence our
perception of a place, also language plays a crucial turn which should not be neglected. Having
said that, within this study the linguistic turn is not focused on how a narrative itself is
conceived through language but more so what that narrative contains and by what people are
affected in the construction of that narrative on Svalbard as a place and its tourism.

2.2 Geographical approaches to affect theory
In the context of my own research endeavours, the geographical approach to affect theory
seems the most promising one, as it sets emphasis on place as one agent of affect. The affective
turn in human geography is a step beyond “representational geographies” (Pile, 2010, p. 6; see
also Anderson & Smith, 2001; Cutchin, 2008) to, one could say, more relational geographies
and therewith what happens behind the scenes and below the surface. As d’Hauteserre (2015,
p. 80) words, “[a]s bodies weave temporary social relations and use and occupy spaces, they
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also create places. Social spaces (including tourism ones and the encounters that take place
there) are always emergent; their reality comes about through the action of social agents”. This
connects to Böhme’s (1995; 2006; 2013; see also Anderson, 2009) concept of affective
atmospheres and therewith also how places are shaped and experienced by practices and
encounters in a particular space (Thrift, 2008). Staying with d’Hauteserre (2015, p. 82),
“[a]ffect emerges and diffuses, an atmosphere must be apprehended, so it is then reworked as
experience” which is largely mediated by the human senses (Duff, 2010).
Affect theory is in a geographical context inherently connected to assemblage theory and actornetwork theory (ANT) which are concerned with “emergence and with how objects and
organisms are co-related” (Bridge, 2020, p. 3; also see Anderson et al., 2012). As Thien (2005,
p. 451) words, “affect is used to describe (in both communicative and literal sense) the motion
of emotion” which Thien perceives to be the integral core of research for affective geographies;
exploring the always emergent component of affect and its origin and flow within space. The
objective of experience seems to be a central element within that quest. Dewey (1981, as cited
in Bridge, 2020, p. 4) perceives experience to be of objective nature rather than it being
individually-subjective. “It is objective in that it can be comprised wholly of objects and
organisms and the certain ways they interact” (Bridge, 2020, p. 4). Consequently, it is not
experience as such that we feel and take in but our surroundings which then—through our
senses—are reworked as experience. Experiences can thus be seen as only one emergent of the
constant entanglements of bodies and actors within time and space. As Marks (2008) argues,
the visual has become more and more challenged by the other senses, meaning that when taking
the affective dimension into account, “sense experience operates at a membrane between the
sensible and the thinkable” (Marks, 2008, p. 123). This means that for the body to be affected,
we subconsciously draw from every component of our surroundings; creating a perfect sensual
balance and overview of place.
Bridge (2020, p. 11) rounds off these brief insights into relational geographies, stating that
exploring “this worldliness, a world beyond humans, demonstrated in these ideas of
assemblage, ‘vital’ or ‘more-than-human’ environments and post-human geographies” has
been in the vanguard of discussions within human geographies. And it presumably will
continue to pose an integral influence to the field in the future. I could not help but then have
my mind venture off to the discussions on Arctic tourism futures mentioned at the beginning
of the study. Following this subconscious force of guidance, I noticed that the component of
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place also has an integral role within the concept of the Anthropocene or a post-Arctic,
whereby also setting emphasis on affects and emotions tied to the construct of place per se.
While the Anthropocene depicts a pretty clear image of future place, how place will be viewed
and defined within the approach of a post-Arctic state remains quite open. Within the
Anthropocene, place and our attachments and perceptions thereof seem to have been more
clearly (re)defined. But place is also viewed from a very idealistic perspective. It is viewed as
a situatedness that holds together the whole construct of relationalism and embodiment that
underlies the Anthropocene, meaning that we as human beings are embedded within the earth
and environment we inhabit (Bonneuil & Fressoz, 2016; Bristow, 2015; Gren and Huijbens,
2019). As Gren and Huijbens (2019, p. 120) word, “the world is entangled and multifolded”
with humans and non-humans being in close relation with one another (see also Valtonen &
Rantala, 2020, p. 10). We do not just inhabit this earth, we cohabit it. Consequently, the turn
in perception and ontology from an earth merely aiding us to carry out our efforts in to a place
we draw from and worship might also influence the way we attest meaning to a place, or in
other words: our sense of place.
According to Davis and Tupin (2015, p. 11), the Anthropocene can be viewed as an “aesthetic
event” of natural degradation. And while reading Bennet’s (2020) argumentation on aesthetics
in the Anthropocene, I could not help but draw parallels to another event of aestheticization
within human history, namely the epoch of romanticism. In equal measure, nature was taken
out of its context and raised to another aesthetic level, developing to a place of refuge and
shelter from the persisting trends of anthropogenic development. As Bennet (2020, p. 2)
argues, “[t]he aesthetics of climate change are therefore instrumental to shaping human
attitudes and actions and the futures of places themselves”. She continues to point out that “[i]n
Romantic and modern ruin aesthetics, the built environment is lost to nature” (Bennet, 2020,
p. 3). In Anthropocene ruin aesthetics in turn, nature might be lost to the built environment.
So, what does this mean? In an Arctic context, the cryosphere poses as the most extreme
example of ruination; potentially disappearing all together (Bennet, 2020; see also Beuret &
Brown, 2017). The post-Arctic approach fostered by Varnajot (2020) hints to the fact that
redefining our imaginaries and realities that we attest to place will become an inevitable
necessity – especially in the context of the Arctic which seems to be so crucially dependent on
its cryospheric components. This links back to Bennett (2020) and her conceptualizations on
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the aesthetics within the Anthropocene. What we see is a high emotionality when talking about
Anthropocene disasters and narratives, painting a future of destruction and apocalypses. In an
Arctic context, it thus affects our vision of the Arctic as a place. However, the Arctic will not
just seize to exist. So, what we consider our definition of a post-Arctic to be is perhaps merely
a reflection of how we are affected by the Anthropocene narratives and the natural disasters
(e.g. climate change) fostering those. Our perceptions and imaginaries may consequently be
largely tied to certain aesthetics. The same imaginaries and perceptions of what the Arctic is
supposed to be like, to look like, might therefore also shape our understanding of a post-Arctic.

2.3 Sense of place
When we talk about affect theory in a geographical context, it would be insufficient not to view
the component of place more closely. In doing so, the subchapter explores the intrinsic
meaning of place, also referred to as the so-called sense of place. Sense of place is a widely
discussed phenomenon which finds application in an array of different disciplines (Convery et
al., 2012). A search through existing literature on the subject suggests that it has its origin in
human geography; closely tied to research on space and place as such (Tuan, 1979). Earliest
studies in human geographies were more so approached through the place itself and had almost
philosophical notions (Relph, 1980; Tuan, 1979; see also Cresswell, 2008). Even though
already in the earliest elaborations the role of humans and therewith the importance of different
affective bodies/agents in shaping a sense of place was acknowledged.
Relph (2009) being one of the first geographers attempting to define sense of place, made a
clear distinction between genius loci (which he referred to as spirit of place) and sense of place.
He defined “‘spirit of place’ as the singular quality of a particular environment or locale that
infuses it with a unique ambience and character” (Relph, 2009, as cited in Seamon, 2017, p.
255). In contrast, ‘sense of place’ is seen “as the synesthetic and largely unself-conscious
facility of human beings to feel and sense the uniqueness of a particular environment or locale
– in other words, its genius loci or ‘spirit of place’” (Relph, 2009, as cited in Seamon, 2017, p.
255). This definition highlights that ‘sense of place’ thus more so refers to a certain awareness
underlying the dwelling at and movement within a certain place which often emerges
subconsciously. Thereby, sense of place transcends from the experiencer toward its
surroundings, while ‘spirit of place’ emerges from the physical environment and transcends to
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the experiencer, ever more highlighting the strong connections shared to affect theory and its
relational linkages between bodies and their surroundings.
Rodaway’s (2003) definition of sense of place even more closely examines the individual
components of the concept itself. According to Rodaway, ‘sense’ in sense of place can thus be
best understood as a specific feeling being evoked by our perception of a place (Rodaway, 2003,
p. 5). As it becomes evident, the objective of feelings is thus quite central in affect theory as
well as within sense of place. Thereby, this feeling would play a core element in giving meaning
to a place which is of importance in particular when closely reviewing the constructive
component of sense of place. Furthermore, interesting implications for tourism can also be
drawn from that, as—to a certain extent—any destination or tourism experience takes place in
a humanly constructed environment. However, as Tuan (1979, p. 152) words, “[p]lace may be
said to have ‘spirit’ or ‘personality’, but only human beings can have a sense of place”.
This viewpoint is also consistent with Aucoin (2017) or Malpas (2018) and puts the discussion
into a more recent context. The early definition by Tuan suggests that sense of place is not so
much tied to the component of place itself but indeed to how it is constructed by humans while
interacting with it. Sense of place thereby develops from human interaction, imaginations,
perceptions, and feelings connected to a place (Aucoin, 2017, p. 407). Another important aspect
is the factor of experience (Malpas, 2018) which is heavily discussed in a human geographical
context. As it becomes evident from Aucoin’s conceptualizations, place identity hereby is
grasped through its emergence out of the lived experience on site.
Setting this in the context of the Arctic, the lived-experience is strongly tied to a certain
cryospheric gaze and can be thus classified as a very visually-led experience that mostly allows
for visitors to be affected by building on the cryospheric component alone. However, as
Varnajot and Saarinen (2021) point out, sense of place and also place identity are predominantly
shaped by imaginaries originating from outside the Arctic. Consequently, the lived experience
on site, that Aucoin (2017) emphasizes, is largely constructed by outsiders and narrated to other
outsiders before visiting and upon visiting (Fjellestad, 2016; Saarinen & Varnajot, 2019). This
raises quite an important point about sense of place or the objectives of character and
atmosphere of a place that are often used interchangeably when talking about place identity
(Abel, 2017, p. 288; Seamon, 2017, p. 255); namely that certain atmospheres or narratives can
be specifically constructed.
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2.4 Affective atmospheres
Anderson (2009, p. 78) describes the term ‘atmosphere’ as being used “interchangeably with
mood, feeling, ambience, tone and other ways of naming collective affects”. Thereby, an
affective atmosphere can transcend from and between people but also between people and
places. The linkage between sense of place and affective atmospheres might be best narrated
through the following quote by Brennan (2004, p. 1):
Any inquiry into how one feels the other’s affects, or the “atmosphere”, has to take
accounts of physiology as well as the social, psychological factors that generate the
atmosphere in the first place. The transmission of affect, whether it is grief, anxiety, or
anger, is social or psychological in origin. But the transmission is also responsible for
bodily changes; some are brief changes, as in whiff of the room’s atmosphere, some longer
lasting. In other words, the transmission of affect, if only for an instant, alters the
biochemical and neurology of the subject. The ‘atmosphere’ or the environment literally
gets into the individual.
As Brennan highlights, it is the transmission of affect between bodies that creates atmospheres,
which is also coherent with Deleuze’s and Guattari’s (1980/1987, p. 256) viewpoints of
atmospheres as affective becomings. An atmosphere is thus always tied to a certain
environment and a specific situation (Steward, 2007), even though as Anderson (2009, p. 80)
words, while “atmospheres proceed from and are created by bodies, they are not, however,
reducible to them”. This links to Böhme (2006) and his concept of effectively engineered
atmospheres. Böhme emphasizes that “[b]y creating and arranging light, sounds, symbols,
texts and much more, atmospheres are ‘enhanced’, ‘transformed’, ‘intensified’, ‘shaped’, and
otherwise intervened on” (Böhme, 2006, as cited in Anderson, 2009, p. 80). Although
atmospheres can be specifically created, they do not hold up in time and space without a point
of reference (Brennan, 2004, p. 1). They always need to link back to the place and its
components to be apprehended, interpreted and put into context – to be experienced (Anderson,
2009, p. 79; Dufrenne, 1953/1973).
When we view affective atmospheres in a tourism context, Tucker and Shelton (2014, p. 650)
maintain that certain affects and narratives on places can be specifically created, for instance
through marketing efforts and tourism offers put out by a destination. A single destination can
thus be represented in various different ways. Hollinshead (2009a, 2009b) refers to this as the
so-called “worldmaking power of tourism”. As Tucker and Shelton (2018, p. 65) argue, the
exact “combination of narrative and affect might be what gives tourism much of its
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worldmaking power”. Lund and Jóhannesson (2016, p. 655) also view the “becoming of place
through tourist encounters [… as] the making of a destination”. These approaches to study
tourism encounters and affective becomings are particularly interesting in the context of my
own study which aims to explore the narration of tourism futures on Svalbard as a destination
of reference. Because what are narratives? They help us make sense of reality, let the world
“appear this way or that” (Ahmed, 2014, p. 14) and in a tourism context, narratives are a “placemaking tool” (Rickly-Boyd (2009, p. 259).
When we talk about sense of place in the context of atmospheres, we could picture it as the
very core, the very identity of a place. Or in other words, its DNA. Consequently, a place
would hold a certain character that evokes an atmosphere upon spending time in it and
interacting with it (Lynch, 1960, p. 6, as cited in Relph, 1980, p. 45; Uzzell, 1996, p. 220). As
some scholars (e.g. Ahmed, 2014; Anderson, 2009; Duff, 2010) point out, some places are
very clearly associated with certain atmospheres which could have to do with a certain imagery
or image attested to them. As d’Hauteserre (2015, p. 68) states, “some places are more likely
to produce certain kinds of emotions and affects than others” which is largely due to the visible,
physical surroundings as well as the intangible, non-visible atmosphere and place forces that
go below the surface (Ingold, 2011; Knodt, 2018, p. 28). Especially therein, relations to the
concept of sense of place can be found. I recall that when doing research on affective
atmospheres of Nazi architecture in Germany in my bachelor’s thesis, those places are
commonly associated with a distinctively negative feeling and atmosphere (Hashemnezhad et
al., 2012, p. 11). Visiting those places makes you uncomfortable; not only because of how they
are designed to be, but because of how they are interpreted and what kind of identity and
imagery they hold. The feeling being evoked upon visiting is specifically fostered by how they
are communicated and conveyed to tourists.
Negative connotations of place are also interesting in an Arctic context, or rather when
imagining the future state of Arctic destinations. And while these negative connotations were
part of the past in my previously mentioned example of dissonant heritage sites, in the context
of the Arctic they explicitly lay in its future. In the context of the Arctic this could mean that
visitors attest a certain experience-expectation to the destination and become agitated if those
expectations are not met (Varnajot & Saarinen, 2021, p. 2). Will the Arctic thus be regarded
negatively when climate change progresses and the destination progressively loses its
cryospheric component to draw from? How will the newly emerging space be constructed and
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what kind of offers and, ultimately atmosphere(s) will be evoked? These thoughts also link
back to Bennett (2020) and her conceptualizations of climate change aesthetics and narratives,
which she deems crucial in determining the atmosphere of places.
We now know how affective atmospheres come into place, but how are they experienced and
communicated? As Lupton (2017, p. 1) states, affective atmospheres can be seen as “feelings
that are generated by the interactions and movements of human and non-human actors in
specific spaces and places”. Lupton’s conceptualization highlights the need for examining the
objective of feelings more closely. Following his chain of thought, one could say that affective
atmospheres draw in the component of emotions within the affective turn. While some
researchers more or less view emotions and affect interchangeably, others draw a clear
distinction between the two (Hirvonen, 2021, p. 28, based on Rinne et al., 2020, p. 9). Therefore,
the upcoming subchapter takes a closer look at the concept of emotions and how emotions and
affects are related.

2.5 Emotions within the affective turn
As the previous subchapters on affects and its origin and transmission have shown, the
components of feelings, experiences, and atmospheres can be made more tangible through
emotions. Carter (2019, p. 203) argues that “[a]ffects only become observable when they […]
manifest as emotions”. Emotions could then be understood as the communication of affect.
Adding the objective of narratives to the occasion, emotions can thus be seen as something
giving a shape or form to affects within the narration itself. As Hirvonen (2021, p. 28, based
on Rinne et al., 2020, p. 26) states, “verbalisation of affective experiences is often implemented
by using emotion-related vocabulary”.
Language generally aids in communicating emotions, as they are embodied within us but come
to life through narrating them. According to Pile (2010, p. 11), “[e]motions may take on social
forms of expression, but behind these social forms lie genuine personal experiences – that are
seeking representation”. Pile continues to emphasize that it is emotional geography that bears
“witness to the emotional lives and personal experiences of its subjects”. Davidson and
Milligan (2004, p. 523) point out that “[t]he articulation of emotion is, thus, spatially mediated
in a manner that is not simply metaphorical. Our emotional relations and interactions weave
through and help form the fabric of our unique personal geographies”. Anderson and Smith
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(2001, p. 7) view how the world is constructed and lived through emotions as the underpinning
element of human geographies “beyond their usual visual, textual, and linguistic domains”.
While reading up on emotions within the affective turn, I noticed that research seems to be
particularly sparse when it comes to the application of affects and emotions to narratives. The
approach that this study uses can thus be seen as a relatively novice one. To conclude, existing
research seems to agree on one thing that can also be seen as the key element of my own study:
emotions help affect to come into effect. They help affects to become more tangible, more
graspable, and thus more understandable and easier to approach discursively. In a tourism
context, especially d’Hauteserre (2015, p. 77) has advocated for setting more emphasis on
adding emotions, affect, and the senses to tourism discussions. Doing so will open up exploring
issues and questions on a deeper level; getting to the very core of the problem. It might only
be through incorporating affects and emotions into these discussions that one can “bring to the
surface some of the not ‘completely rational’ aspects, or some of the underlying layers, of
tourism reality” (d’Hauteserre, 2015, p. 78).
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3 LAST CHANCE TOURISM NARRATIVES IN
LITERATURE AND CONTEMPORARY DISCOURSE
Feelings and affects are also very central within last chance tourism which is why this chapter
takes a closer look at the (sociological) background of last chance travel. As the analysis of the
academic literature and media material as secondary data have shown, the discourse on last
chance tourism conveys a very distinct emotionality that will be discussed throughout the
chapter. Braun and Clark (2013, p. 153, based on Clark, 2011) emphasize that the main
objective of secondary data is to “explore the socio-cultural meanings surrounding a particular
topic”. The chapter thus seeks to explore the discursive meanings that are assigned to last
chance tourism in both academic literature and contemporary discourse. Altogether, four main
last chance tourism narratives are identified which will be viewed in detail throughout the
following chapters. Since both academic literature and media material served as the base for
the interviews conducted in the second part of the study, their findings will be discussed
together. Before doing so, however, the following subchapter gives a brief overview of the
research approach(es) to this part of the study.

3.1 Research methodology
First, a literature review on last chance tourism was conducted. Snyder (2019, p. 334) perfectly
highlights the objective of this step in my own research with the following quote: “literature
reviews are useful when the aim is to provide an overview of a certain issue or research
problem”. Literature reviews are thus conducted to evaluate the current knowledge base and
previous research within a field or on a particular topic (Tranfield et al., 2003) and create a
foundation for further research (Webster & Watson, 2002, p. xiii), as it was the case with the
current discourse on last chance tourism in the context of this thesis.
Just as with the start of any literature review, the first step is to gather material to be read and
analyzed. For the purpose of my own research endeavours, I did not just select scientific
contributions on last chance tourism in an Arctic context. More so, the aim was to gain a
holistic understanding of how last chance tourism and travel within the tourism segment are
communicated and viewed to then later bring in the Arctic focus in the second part of my
research entailing interviews. In comparison to other topics within tourism, last chance tourism
proved to be a relatively recent-emergent topic which is comparatively not as much discussed
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yet. While until 2010, there were ‘only’ 65.200 publications on last chance tourism specifically
appearing on Google Scholar, as of 2021 the number has exponentially grown to over 1.1
million suitable publications.
Therefore, a significant increase in literature on last chance tourism over the past decade could
be found which becomes evident from doing a web-based search, using keywords such as last
chance tourism, disappearing/endangered destinations and climate change tourism. I
performed the keyword search on Google Scholar, ResearchGate, Academia.edu, as well as
relevant webpages of tourism-related journals such as Annals of Tourism Research. After
scanning through abstracts of papers that seemed to be most suitable, I ended up selecting and
thoroughly analyzing 22 papers that I found to be the most relevant ones within the field.
Furthermore, I also read and analyzed the collective volume on last chance tourism edited by
Lemelin et al. (2013), containing 15 contributions which can be seen as one of the earliest and
therefore most pathbreaking ones to the field.
In analyzing my findings, I used a largely exploratory approach, not being guided by any
theories or hypotheses to view the topic at hand. Rather I went in with a very open mindset to
see how the phenomenon of last chance tourism is grasped within the scientific literature. I
read over the material time and again, color-coded interesting text passages, and took notes in
a separate document. All in all, this was a very iterative process, as I went back to several
papers and re-read them either completely or just looked over small passages again. Even while
reading, I noticed that the way last chance tourism is conceptualized within the papers at a
certain point started to repeat itself and could be broken down into very central themes. That
being said, there was not just one narrative within one paper, they were often very intertwined
with one another and also discussed in the context of each other.
To confirm my suspicions of clear themes coming up from the papers, I performed another
keyword research within the selected material itself. The search words were thereby based on
very prominent components or words that had resurfaced throughout the texts and thus
particularly stayed with me. For instance, the component of change was overly emphasised
and I wanted to know what kind of change was referred to, since not all the articles I had read
viewed change from the same viewpoint. Furthermore, many articles explored the (travel)
motives to see what draws people to a destination and therewith the psychological reasoning
behind engaging in last chance tourism. I also searched for more evidence on specific terms
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themselves such as ambassadorship/place stewardship, because it was overly referred to in
Eijgelaar et al. (2010) which is among the most cited publications within the field. I thus
wanted to know whether these concepts came up a lot in other articles as well.
Having said that, four papers could be identified which seem to be the key literature within the
field of last chance tourism, as the majority of papers published afterwards either reference
those or are argumentatively built on them; especially in the context of last chance tourism in
the Arctic. Consequently, this key literature (Dawson et al., 2010; Dawson et al., 2011;
Eijgelaar et al., 2010; Lemelin et al., 2010) proved to be essential in generating a certain
narrative or discourse on the phenomenon itself. Namely depicting a mostly dystopian future
of demise and change for the worse, while Eijgelaar et al. (2010) introduce a slight glimpse of
hope with their approach to conservation and preservation of last chance destinations.
Additionally, there were some select approaches to the topic that added another angle. For
instance, in contrast to most last chance tourism contributions which depict a rather unhopeful
and gloomy future, basically suggesting there is no post-last chance tourism, Johnston et al.
(2012) set out to explore potential new ways to revive last chance destinations. Evidently, it
again is the very component of change that has been particularly differed out within the
conceptualizations on last chance tourism in an academic context.
After having gained an understanding of how last chance tourism is discursively approached
within academia, the selection criteria as well as the overall analysis approach for the media
material was a little bit more focused. Since I had identified clear narrative themes within the
literature review (narrative of hope, narrative of remembrance, and narrative of demise), my
main aim was to see whether there are also certain themes coming up within the media
discourse on last chance tourism. In doing so, I first consulted online platforms of big Englishlanguage newspapers and from there made my way to more focused travel blogs and travelrelated webpages. Overall, the media material consists of newspaper articles and independent
writer contributions on travel related webpages. I had several google searches, using the
following main search words: last chance tourism. From there, I refined my search endeavours
by adding more specific sub-terms such as climate change and endangered destinations.
I refrained from using very focused or strict criteria for the selection of the empirical media
material as I didn’t want to limit the scope of the material to be analysed too much, nor already
pre-establish a certain niche or angle within one part of last chance tourism only. As with the
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academic literature, the aim was to select material as diverse as possible to truly be able to
make a sufficient statement on the general discourse within the field. Nevertheless, I made sure
to only select articles or blog posts that displayed clear authorship. The step was important to
me as a person’s expertise and connection to a topic also largely determines their worldview
and the way of how they generate discourse on a certain topic. Having said that, the way the
narrative itself was conceived was not central within this study. Knowing who came to which
conclusions merely suggested a higher degree of reliability and validity which can be concerns
when dealing with data retrieved from online platforms. In total, 19 materials were found and
analysed.
In the analysis of the media material, I applied a loose narrative methodology. The narrative
approach was a way of looking at the data but not an analysis in itself. Just as with the academic
literature, my interest was more in the different themes that would come up from the material.
But at the same time, also the narrative elements of the texts were of interest to me (see Lieblich
et al., 1998) which is why I decided to pair the narrative methodology with a thematic
analytical framework. Within the social sciences, it has primarily been Braun and Clark (2006;
2012; 2013) who have fostered and developed thematic analysis. The reason for choosing this
specific thematic analytical framework is that its approach harmonizes well with the
ontological and epistemological assumptions that underlie my research.
According to Braun and Clark (2012, p. 58), thematic analysis is especially characterized by
its flexibility. How they word, “TA [thematic analysis, the authors’ abbreviation] has the
ability to straddle three main continua along which qualitative research approaches can be
located: inductive versus deductive or theory-driven data coding and analysis, an experiential
versus critical orientation to data, and an essentialist versus constructionist theoretical
perspective” (Brown & Clark, 2012, p. 58). The approach I use in my thematic analysis was a
constructionist one which helped unravel the “concepts and ideas that underpin the explicit
data content, or the assumptions and meanings in the data” (Braun & Clark, 2013, p. 178).
An inductive/exploratory approach was applied to the data, looking primarily for different
meanings and ideas in the data material. While being open to new findings coming up from
the media material, the previous findings from the literature review were at the same time a
constant, subconscious influence. Similarly to the previous analysis of the literature material,
the questions for analyzing the material were:
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-

How is the phenomenon of last chance tourism discursively approached?

-

What is the discourse on last chance tourists?

-

Why do the authors think tourists engage in last chance tourism?

To then, ultimately,
-

Which narratives can be drawn from the discourse on last chance tourism?

It is important to emphasize here that I did not pay any specific attention to the images
displayed in the text, as the visual component of text did not play a central role within my own
research endeavours.
In order to better understand how the phenomenon of last chance tourism is approached within
the data and how people who write about it interpret it, the earlier discussed explorative and
interpretative approach was implemented (Braun & Clark, 2013, pp. 180-181). Furthermore,
the chosen constructivist paradigm for this study makes it possible to understand how a certain
narrative-reality is constructed within the data. To further elaborate on the analytical process
used, Ritchie et al. (2003, p. 219) state that qualitative analysis is (always) an iterative process.
Building on this statement, Braun and Clark’s (2006) six-phase process for thematic analysis
(Figure 3) was loosely adapted as an analytic tool.

Figure 3: Phases of thematic analysis
Source: Brown and Clark, 2006, p. 87.
I thus started off by familiarizing myself with the material by reading through it a few times,
while already taking notes and writing comments. Braun and Clark (2013, p. 204) understand
this step as the so-called “process of ‘immersion’ in the data” in which you already start
noticing different things of interest. Within the step, it is not necessary to be systematic and
precise yet, but casually noticing and observing certain things helps you move into actively
coding the data afterwards (Braun & Clark, 2013, pp. 204-206). Once completed, the next step
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is the coding of the data itself. For that, I re-read the material once again and started to apply
the process of complete coding, meaning that I had no particular pre-selection in my coding
system but rather coded “anything and everything of interest or relevance” (Braun & Clark,
2013, p. 206) to answering my pre-formulated questions. I only later became more selective.
For the coding process itself, I retrieved words or textual phrases from the texts line by line
and put them down into a separate document. The choice of line-by-line coding made the most
sense since the pre-formulated questions guiding my analysis were still quite broad, following
the constructionist position I had taken at the beginning of my research (Braun & Clark, 2013,
p. 210). For better understanding the process of visualizing and organizing my codes, I set up
a table to already group together similar codes by putting them in the same column (Braun &
Clark, 2012, pp. 62-63; 2013, p. 211). Doing so allowed for easy identification of underlying
themes in the data. After several rounds of coding and note-taking, new over-codes describing
a given set of codes revealed themselves. Furthermore, within this step I tried to enrich oneworded codes to give them more context to help with their understanding in the context of my
own research setting (Braun & Clark, 2013, p. 211; 216).
After the final coding phase was concluded, categorizing the data into themes began. A theme
can be seen as a pattern, a deep-layered string of meaning hidden away in the data itself (Braun
& Clark, 2006, p. 82). As Braun and Clark (2012, p. 67) emphasize, “[e]ach theme […] needs
to be developed not only in its own right but also in relation to [the] research question and in
relation to the other themes”. Adhering to this statement, I went over the codes again and either
‘promoted’ a very prominent code to a theme or looked at what the individual codes in the
columns of my set-up table were relating to (Braun & Clark, 2013, p. 225). Additionally, I
drafted preliminary themes based on the narratives I had found in the analysis of the academic
literature, before going to the analysis of the media material. The actual step of generating
themes was thus quite reflective. In the cases where thematic similarities of narratives were
found in both data sources the same name for a code as in the literature review was used to
highlight this intersection.
I then started to discuss and analyze the themes also with the previously found ones from the
literature review (narrative of hope, narrative of remembrance, and narrative of demise).
Within this step, the themes need to be enriched with meaning and actively interpreted by me
as the researcher in the very context the research setting takes place in. As Braun and Clark
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(2013, p. 249) emphasize, it is only through putting your insights and thoughts into writing
where the process of “analysis develops into its final form. […H]ere we discuss these [themes]
as a more interwoven process”. It is at this very moment that we move from mere description
into analytical pattern-identifications between our themes and share with our readers “what is
interesting about the data – and particular data extracts – and why that is” (Braun & Clark,
2013, p. 254).
An overview of my codebook is depicted in table 1. As both pre-materials were used in
combination as a base for the expert interviews with tourism representatives on Svalbard
within the next main chapter, the codebook provides a holistic overview of the codes and
themes of both the academic literature as well as the media material.
Table 1: Codebook of academic literature review and thematic media analysis
Narrative of
demise

Paradox of
travelling to
fragile
destinations

Narrative of
hope

Narrative of
reverse
pioneering

Narrative of
remembrance

Emphasizing the
end of something

“a ridiculous
irony”

Environmental
consciousness
of last chance
tourism
clientele

Being one of the
last to see

Shock value in
displaying
‘how things
were’

“loss aversion”
Narration of
irrevocable
change
Appreciation of
being able to
experience
something before
it is too late

Ethical
dimension of last
chance tourism
Double moral

Efforts to
educate the
visitors on
what’s at stake
of losing

“more-off-thebeaten-path
experiences”
Role of media and
tourism marketers
to increase last
chance tourism

Ambassadorship
Increased
accessibility
Disappointment
and unfulfilled
experienceexpectations
Disappearing
destinations

Travelling to
preserve a
memory of
places
Future markers
of gone
attractions

“a niche but a
strong market”
Raising
awareness

Visit to pay
respects
Fear of missing
out
Museumization
of the
cryosphere
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Now, before moving into the actual written-out interpretations of the findings, it is important
to note that I have opted for adding the sources of the media material I have consulted as
footnotes so that the reader can get a better sense where they are taken from without disrupting
the reading flow too much. In addition to the four narratives identified, there is also an
overlying theme connecting all of those four narratives. The theme can be best described as a
certain paradox connecting the four narratives which is also the reason I chose to not promote
it to a theme of its own (therefore it is not depicted in bold in Table 1).

3.2 Narrative of hope
The first discursive string on last chance tourism had quite a very hopeful tone to it which is
why I decided to name it ‘narrative of hope’. The component of hope within this narrative can
be defined in different ways. For instance, last chance tourism and the risk of losing something
integral to a destination in the foreseeable future is in some cases seen as a temporary chance
to attract visitors. As Salim and Ravanel (2020, p. 4) word, “research among tourism operators
in the Arctic has demonstrated that many operators see LCT [last chance tourism, the authors’
abbreviation] as an opportunity […], even if bringing visitors to endangered places is
unsustainable” (see also Johnston et al., 2012; Rivera, 20183). In this case, the tale of hope
focuses more so on the temporary hope of stakeholders to generate revenue.
While some tour operators seem to exploit the last chance tourism narrative to make big bucks,
others are actually hopeful in terms of inducing a change in the mindset and behaviour of their
visitors by showing them how serious the situation at their destination is (Hindley & Font,
2018; Piggott-McKellar & McNamara, 2017). The argument here is that seeing and
experiencing last chance tourism destinations and their (largely anthropogenically induced)
change with a knowledgeable guide and with as little environmental impact as possible
provides an educational component (Chapin III & Knapp, 2015, p. 43; Dawson et al., 2010, p.
331). Additionally, it is argued that last chance tourism revenue is actually reinvested in the
conservational practices at a destination and thus helps protecting the environment (Cohen,
20174; Vila et al., 2016, p. 452). In turn, the demand for a last chance tourism destination or
attraction consequently also favours the demand for its preservation (McCarthy, 20185).
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Proportionally speaking, the educational component of visiting last chance tourism
destinations is generally more pronounced within the media material than in academic
literature. This, however, can be largely due to the fact that some journalists specifically
interviewed tour guides who consequently might have had the interest at heart to a) justify their
ways and b) perhaps also attract more tourists (e.g. Weed, 20186). Their main line of
argumentation was that visiting last chance tourism destinations generally “adds a dose of
reality to the sometimes abstract concept of climate change” and thus—in theory—raises
awareness (Rossi, 20197). That very viewpoint is also shared within the academic literature,
stating that “sometimes it takes coming to the brink of loss to make people recognise exactly
what is valuable […]” (Dawson et al., 2011, p. 261). As Dawson et al. (2011, p. 250) stress,
“tourists travelling to environmentally sensitive destinations experience a heightened sense of
responsibility towards that environment and become ambassadors for the region, acting in
ways to help protect it”. Overall, environmental consciousness seems to be especially
pronounced among the last chance tourism clientele (Kucukergin & Gürlek, 2020; McCarthy,
20188; Weed, 20189).
Within academic literature, the concept of place stewardship has been increasingly studied in
relation to the field of last chance tourism (Chapin III & Knapp, 2015; Eijgelaar et al., 2010;
Groulx et al., 2019). Place stewardship or “ambassadorship” (Vila et al., 2016) can be viewed
as a commitment to preserve a place after visiting and experiencing said destination first hand.
Following that logic, travelling to those destinations at risk of irreversibly changing or
disappearing completely opens the visitors’ eyes to what is at stake of losing (Vila et al., 2016,
p. 452). In theory, tourists are thus experiencing an increasing level of place attachment when
visiting endangered places/attractions or witnessing something very rare. Therefore, the
experience is viewed as a very personal one and will consequently be ever more treasured.
Also, the media material emphasizes the aim to connect people with the environment or a
particular place in hopes for them to become advocates for climate change (e.g. Islam, 201910;
Issawi, 201911).
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Zerwa (2018) explores this angle looking at the concept of chance tourism which similarly to
last chance tourism, is based on a certain event and the notion of luck to have experienced
something that is not anymore and thus generally unavailable to others. Consequently, “tourists
can enhance their identity as travelers by place attachment with destinations they have visited,
and that no longer exist” (Zerwa, 2018, p. 232), whereby also fostering their connection to a
place. Projecting the findings of the study onto the field of last chance tourism, one could argue
that tourists feel increasingly connected to a place they were lucky to see and develop a
defending agent to protect said memory as a part of their identity. Given that this would happen
in a context where the place still exists but is prone to undergo significant change, tourists
would thus develop an attitude of place attachment and a wish to preserve a destination for the
future, as explored in Groulx et al. (2019). One could say that they are holding onto the memory
and imagery of a destination in the exact way that it was experienced by them.

3.3 Narrative of remembrance
When reading the media material, I noticed that quite many authors use a form of storytelling
as the way into the discourse on last chance tourism (see for example Issawi, 201912;
Mukherjee, 202013; Thomas, 202014). For instance, one person’s experience in re-visiting a
destination over the course of some years is told with them stressing how things used to be,
how they remember them, and how much they have changed (Issawi, 201915). That narration
of remembrance is often underlined with visual points of reference. Thereby, physical markers
are used to highlight how (much) something has changed over the years, for example with
glacial retreat (e.g. Weed, 201816). In doing so, a certain shock value is generated by
emphasizing and visually displaying how much an attraction or destination is transforming.
The academic literature material places more emphasis on the tourist’s gaze and how last
chance tourism destinations or attractions are viewed and experienced. As Lemelin et al. (2010,
p. 477) maintain, last chance tourism destinations or specific Arctic landmarks are treated as
“a collection of ‘exhibits’ for our viewing pleasure”. In this, parallels can be drawn to
Varnajot’s (2020) conception of post-Arctic tourism and also Bennett’s (2020, p. 4) approach

12

Toronto Star
India Outbound
14
Literary Hub
15
Toronto Star
16
The New York Times
13

40

to the “Anthropocene gaze”. Basing her argumentation on Edensor (2005, p. 830), Bennett
(2020, p. 4) words, “[t]he proliferation of picturesque iconography parallels the
externalization, mediatization, and commodification of popular sites within ‘processes of
social remembering’”. A remembering of certain aesthetics which we appear to be on the brink
of losing.
This loss, however, is communicated as a given rather than a process. For instance, the
Economist (2017) has released an article titling “The Arctic as it is known today is almost
certainly gone”, followed by Yulsman’s article (2020) that words “Going, Going, GONE: Two
Arctic Ice Caps Have Disappeared. ‘All that’s left are some photographs and a lot of
memories’”. These narratives suggest that the process of merely remembering certain places
within the last chance tourism segment has already begun, even though the majority of the
place components to be remembered are still there. Boym (2008) grasps the phenomenon as
the process of reflective nostalgia, encompassing a state of tiptoeing between longing and loss;
between preserving a certain aesthetic and knowing that it very well may all change in the
future. In a way, last chance travel can thus be seen as a form of pilgrimage, almost displaying
religious notions in terms of paying respects to dying destinations, such as when Icelanders
held a funeral for a glacier which was the first victim of climate change at the destination
(Holson, 201917).
Last chance tourism destinations are treated like we are already viewing something that is
going to vanish, no matter what (Bennett, 2020; Edensor, 2005). It adds a feeling of “on-spot”
heritagization and museumization through transiency and also a certain weight and nostalgia
to the experience. Even though technically, the feeling of nostalgia might arguably not be
appropriate here as the destination is not gone yet. All in all, the destination is practically
becoming heritage in front of the tourists’ eyes and is consequently treated as still ‘alive’ but
soon only to be remembered. Specific landmarks being treated with a notion of remembrance
upon visiting would be interesting to explore further. What is so remarkable in this context,
however, is that it all happens based on a feeling evoked and communicated through marketing
efforts and when visiting on site, when in fact, the destination itself is still in existence. This
raises the question whether a destination can thus be treated as extinct when in fact, it is not
(yet)?
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In a way, last chance tourists are travelling to certain places to preserve their memory such as
they were always portrayed and imagined. They travel in ‘the before’ – before transiency
prevails and nothing of those iconic-communicated imaginaries are left. But the way the
experience itself is communicated already evokes the feeling of visiting in ‘the after’ (see for
example Bennett, 2020). As Bennett (2020, p. 4) continues to point out, “[i]n certain external
narratives, the Arctic is not only depicted as on the cusp of disappearing: It has already died”.

3.4 Narrative of demise
The narrative of demise has to be the most central and ‘obvious’ narrative, as the ‘last’ in last
chance tourism already hints to the fact that something is ending. This demise, however, is one
of the central motivations for tourists to travel to a certain place and at the same time creates
an urgency to visit (Kucukergin & Gürlek, 2020; Lemelin et al., 2013; McCarthy, 201818;
Robertson, 201719). By constantly communicating and emphasizing a certain urgency, last
chance tourism destinations are thus discursively treated as practically extinct, even though
they are not – yet. But the whole concept of last chance travel seems to be based on the
seemingly inevitable outcome of a destination or an attraction becoming a gone destination.
Especially within the media material, there is a strong emphasis on a narration of change and
a certain outlook into the future (e.g. Issawi, 201920; Mukherjee, 202021). This change has
many facets. Amongst the most dominant ones is the tendency of unfulfilled experience
expectations when the very attraction itself disappears more and more, which is already
indicated in some contexts (Johnston et al., 2012, pp. 12-13; Maher, 2010; Robertson, 201722).
What is interesting now is that tourists “want to see pristine places and threatened species”
(tour guide 1 in Weed, 201823) but only so much that the notion of loss and threat is only in
the air, hovering over the place but not completely changing the place and experience itself.
Consequently, one could say that last chance tourism is capturing a frozen moment in time, a
literal tipping point and only then it is interesting and desirable to visit. But ironically, the
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popularity of last chance tourism is changing the very experience that people are looking for
in that type of travel (Franz, 201624).
In academic discourse, there is also a certain tension found where on some occasions, last
chance tourism is explored through the lens of ecotourism (see narrative of hope), while other
authors argue that it should be better regarded as a form of dark tourism (Dawson et al., 2011;
Groulx et al., 2019; Lemelin et al., 2010). Travel to those destinations at risk of disappearing
might have something to do with people’s fascination with death and their desire for encounters
with it – in a last chance tourism context, they are witnessing “ecocide” first hand (Dawson et
al., 2010, p. 489). While travel within the segment of dark tourism is often motivated by a
strong curiosity for witnessing disaster and experiencing disaster sites (Lemelin et al., 2010, p.
489), last chance tourism is additionally characterised by a strong loss aversion, understood as
a psychological phenomenon and a response to the fear of missing out on something (Franz,
201625; Haugen, 201926; Weed, 201827). In turn, however, it is this exact fear that creates an
“urge to connect with a withering wonder before it’s gone” (Issawi, 201928).
Generally speaking, climate change has increased the accessibility of some destinations
(particularly in an Arctic context) which at first might enable more tourism and also visits to
places that were out of reach before (Rivera, 201829). However, the current situation is
connected to inevitably reaching a tipping point that eventually, there will be more and more
people left feeling disappointed in terms of unfulfilled experience expectations when the very
attraction itself progressively disappears. An interview excerpt with a tour guide published in
the Guardian highlights the issue, and even though his statement was not made in an Arctic
context, we can easily transfer it to the northernmost regions of the globe. He words that
already now, “it’s getting increasingly difficult to ‘show people what they expect to see’” (dive
operator at Great Barrier Reef in Robertson, 201730).
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Evidently, tourist expectations are largely tied to certain aesthetics of landscape. As Varnajot
(2020, p. 82) maintains, tourists travel to experience a destination in a certain way. As an
example, he refers to the incident when British visitors were referring to Lapland as ‘Crapland’
when they had to experience THE self-proclaimed winter wonderland without snow in 2019.
At the same time, the media material emphasizes a strong appreciation among tourists who
were able to experience something before it is too late (tourist in Rossi, 201931). However, for
a tourist to be truly happy, the visit has to go perfectly well – or rather perfectly as expected.
For instance, when partaking in a tour to spot the endangered species of polar bears it might
not be enough to just be told how rare and hard to come by the species is nowadays. To
ultimately connect with a place or an attraction and be satisfied with the experience after all
(the polar bear in this very example), there seemingly needs to be physical, visual evidence of
what one is expected to connect to.
Although one study by Stewart et al. (2012, p. 96) on polar bear tourism in Hudson Bay,
Canada found that over 82% of tourists would still travel to the destination, even though the
chances of seeing the animal itself would have diminished down to a very low percentage,
reactions such as the ones of British tourists in Lapland indicate otherwise. In conclusion, it all
circles back in at viewing last chance tourism as literal tipping-point travel. The destination or
attraction should ideally not be endangered enough for it to be gone completely but still rare
enough to be able to tell the tale of having been one of the lucky ones to (still) see or experience
it.

3.5 Narrative of reverse pioneering
The tale of being one of the last ones to see or experience a certain destination or attraction
(e.g. Dawson et al., 2015; Issawi, 201932; Smith, 2012) has been titled narrative of reverse
pioneering in the context of this study. The main motive behind that form of pioneering is quite
nicely highlighted by the following quote: “It’s magical to feel like an explorer, and that’s a
harder experience to come by now” (travel agency owner in Weed, 201833). Moreover, it is
mentioned that “[t]oday people travel for experience, but also travel to score over others”
(owner of a travel management company in Mukherjee, 202034). Thereby it is emphasised that
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a large number of visitors are merely “looking for a photographic trophy” (tour guide1 in
Weed, 201835) to show off to others after their visit. It is the exclusivity of the experience that
is desired. People are looking for “more off the beaten-path experiences” (tour guide2 in Weed,
201836) which evoke a certain feeling of achievement. The phenomenon is in very much detail
described within the media material. However, upon discovering the fourth narrative on last
chance tourism that is especially highlighted within the contemporary discourse, it let me to
reflect on the narratives coming up from the academic material again.
In order to understand the reasoning that went into the analysis of the last chance tourism
narratives, a short digression into the characteristics of different types of narratives is needed.
Lieblich et al. (1998) differentiate between two major narrative groups. Firstly, the holistic
narrative which entails a whole text from beginning to end and the categorial narrative that
describes different categories/themes emerging within the text itself. That classification of
narratives was also adopted in my own thesis. After analysing the data, it turned out that the
majority of the defined narratives associated with last chance tourism fall within the categorial
narrative type in both the literature review and the media data. At first, the only outlier
identified was the narrative of reverse pioneering which can be seen as a holistic narrative in
the literature review and, intriguingly, as both a holistic and categorial narrative in the context
of the media material.
When then reflecting on it more closely, I found that also the narrative of demise can be seen
as both a categorial narrative and a holistic narrative within the literature material as well as
the media material. The overall discourse on last chance tourism is thus dominated by
categorial narratives with the two narratives deviating from that trend being the narrative of
demise and the narrative of reverse pioneering. Last chance tourism can be best summed up as
a constant chasing after a destination on the verge of demise; as a longing to be amongst the
last people to witness a place subjected to inevitable change before it is too late. Going by this
definition, the narrative of reverse pioneering and the narrative of demise can be seen as the
dominating ones that holistically describe the phenomenon. They describe the urgency and
also to a certain extent the motivation behind last chance travel for something to be explored
before it is too late.

35
36

The New York Times
The New York Times

45

It is especially the pioneering angle that might aid in partly explaining the psychological
reasons behind last chance travel. The way last chance tourism is communicated all circles
back in at that feeling of achievement that people are longing for. It has all been done, it has
all been discovered. As a society, we are basically running out of firsts, so in a way we are
clinging to this ideal of lasts now. The pioneering ideal in the context of last chance tourism
embodies chasing after demise before it is too late. The special form of pioneering is also
connected to the psychological phenomenon of loss aversion, touched upon within the
narrative of demise. On this occasion, the quote by Zerwa (2018, p. 232) rounds off the desire
to visit endangered places: “tourists can enhance their identity as travellers [sic] by place
attachment with destinations they have visited, and that no longer exist” or that are on the brink
of disappearing – achieving what not many after them might be able to (see also Smith, 2012).

3.6 The paradox of travelling to fragile destinations
Additionally to those four narratives, on overarching theme was identified: the paradox of
travelling to fragile destinations which acts as a connecting piece between all other narratives
(Figure 4).

Paradox of
travelling to
fragile
destinations

Narrative of
demise

Narrative
of hope

Narrative of
pioneerism

Narrative of
remembrance

Figure 4: The last chance tourism paradox
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Based on the four narratives depicted above, the paradox within last chance tourism for
instance relates to honouring and paying respects to a destination when it is not gone yet and
travelling there in an effort to remember it a certain way. Travelling there in spite of the own
emissions it generates and that are even speeding up the process of demise. And then
ultimately, the desire to be one of the last ones to see something, practically making tourists
chase after demise and actually turning them into first hand witnesses to live-disaster.
Consequently, the ethical component behind last chance tourism travel has been critically
examined on quite a few occasions (e.g. Albiston, 201837; Dawson et al., 2011; Hindley &
Font, 2018; Lemelin et al., 2013). The majority of last chance travellers tends to be highly
educated and on the wealthier side which makes sense given the rather exclusive and niche
market of last chance tourism. The last chance clientele usually does a high amount of research
into their travel destination and possesses an overall high knowledge of climate change. At the
same time, they are also quite unaware of the fact that their very effort to travel to these fragile
destinations may actually ultimately lead to their demise (Eijgelaar et al., 2010, pp. 345-346;
Lynne, 201838; Thomas, 202039). Interestingly, the disparity between high theoretical
knowledge and lack of actual situational preparedness can also be found in the discussion
around cognitive dissonance (e.g. Juvan & Dolnicar, 2014, pp. 79-80, first found in Festinger,
1957).
There is the idea that if you go to visit the place where you can see the impact of climate
change, it would make you more aware and would impact how you behave. But then in reality,
the consulted literature and media material suggests that this consciousness is only found in a
very limited number of visitors and is often also temporally limited to the time-frame of the
experience itself. So, in the context of last chance tourism many people are actually not willing
to engage in a long-term change of behaviour (see for example Eijgelaar et al., 2010; Groulx
et al., 2019). And in a way, there is a very positivistic notion to the justification behind last
chance tourism travel – especially in relation to the narrative of hope. For example, that tension
becomes evident when viewing the advertisement of such destinations beforehand,
highlighting the urgency to visit an anyways dying destination, and then comparing it with the
actual take home message of awareness and conservation for that very place.
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One could argue that the way the segment of last chance travel is discursively approached and
also advertised beforehand suggests to the tourists that it might be too late anyways to make a
change. There was an interesting angle in one article stating that those “visits to endangered
sites can feel a bit like paying respects” (Franz, 201640). Thereby, we see that last chance
tourism is indeed viewed as an act of saying goodbye like you would at a funeral, ever more
highlighting the narrative of demise and also the notion of honouring and remembering a
certain place. And inherently, the narrative of demise (explicitly depicted in bold in Figure 4,
p. 46) is connected to all other narratives through the narration of a seemingly inevitable
change for the worse which is omnipresent in pretty much all texts. Important to note is the
fact that the overall discourse on last chance tourism is strongly dominated by the word ‘last’.
This in itself carries a subliminal notion of finality and unavoidability when imagining the
future state of a (gone) destination, regardless of the fact that the very act of visiting the
destination plays an integral role in a self-fulfilling prophecy of demise.
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4 THE FUTURE OF TOURISM ON SVALBARD
After conducting a pre-analysis on last chance tourism narratives, the upcoming chapter looks
at how people living and/or working at a destination that has been commonly referred to as a
last chance tourism destination narrate their view of the future. This part of the study first
introduces the third type of empirical data consisting of unstructured interviews. The following
chapter provides more thorough detail on the data collection and the interview process itself,
the chosen analytical framework for the material, as well as highlights its findings.

4.1 Narrative research methodology
Generally speaking, Braun and Clark (2013, p. 77) define all interviewing by the goal of
“getting a participant to talk about their experiences and perspectives, and to capture their
language and concepts, in relation to a topic that you have determined”. Following the chosen
constructivist paradigm for this study, I opted for conducting so-called unstructured interviews.
The method made the most sense as it allowed for a great deal of openness (Zhang &
Wildemuth, 2009, p. 240). As the name suggests, an unstructured interview does not follow a
rigid structure but is strongly participant-led (Braun & Clark, 2013, p. 78). Unstructured
interviews are quite conversational by nature, meaning that “neither the question nor the
answer categories are predetermined” (Zhang & Wildemuth, 2009, p. 240, based on
Minichiello et al., 1990),
The idea was to have a conversation about my interview partners’ own experiences and
viewpoints and what they as the interviewee perceived as important. Nevertheless, to not
completely let the conversation get away from me and to stay on topic, I structured the
interviews by three main themes to be discussed. The structure of the interviews was thus
loosely based on a journey from past developments on Svalbard as a place and its implications
for tourism there, over the current status quo at the archipelago, to then end with an outlook on
the future and potential future developments of place and tourism on Svalbard. The three main
thematic blocks of the interview were introduced by the following questions:
-

How long have you been involved in tourism on Svalbard and what is/was your position
or job there?

-

For you personally, what defines tourism on Svalbard?
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-

When you look to the future, how do you see tourism and the tourism industry on
Svalbard evolving?

After having set up a loose interview guide, I first tried it out by having a test run with two
tourism workers in the tourism industry in Finnish Lapland. By doing so, the need to at least
have some (open in structure) safety-net questions to fall back on became evident, should the
opening questions for each theme not sufficiently encourage the interviewee to get into a
conversational flow. One thing that became quite clear throughout the interview process was
that a narrative was mostly carried through an upkept, constant conversation that allows the
participant to navigate their way through their own personal story. The test interviews showed
that when having no structure or point of reference at all and not knowing what was expected
from them, people at times felt insecure and unsure whether specific details of their personal
story/experience mattered enough to be shared (see for example Tannen, 1979). When subtly
being steered into that direction by asking an encouraging sub-question that suggested it was
wanted for them to talk about themselves in detail, they gladly shared. Consequently, I decided
to at least share the upper themes with the participants in the project reader I sent out (Annex
1) to inform them about the broad structure of the interview.
After the planning process was finalised and I had ended up with an individually-adjustable
interview guide that worked, the process of finding suitable probands to be interviewed began.
My main point of reference was the website of the Destination Management Organisation
VisitSvalbard which showed a collective list of all tourism businesses operating on Svalbard.
From there onwards, I sent out the first round of e-mails in order to get in touch with people.
The interview pitch was thereby tailored to each individual interview partner, stating the reason
I specifically wanted to talk to them (Annex 141). Later in the data collection process, I also
resorted to VisitSvalbard’s Instagram page which showed tourism workers and companies in
linked features on their feed. My main selection criteria were people that are somehow
involved in the tourism industry on Svalbard. Furthermore, I was often forwarded to other
potential people to talk to during the interviews themselves or during my efforts to initiate
contact with a tourism expert via email. I was looking to interview people with backgrounds
as diverse as possible, that are/have often been working in more than one occupation, meaning
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that they fell in more than one of the below-listed backgrounds. In total, eight interviews were
conducted, featuring people from the following categories:
guide (6)
company owner (3)
scientist (2)
political background (2)
lifestyle migrant (1)
However, as one of the interview partners withdrew their consent (see chapter 1.2), only seven
interviews are in use for the study. A more detailed overview of each interview partner and
their professional background as well as information on their connection to Svalbard can be
found in chapter 4.2.
The data collection process took from 25th of May until 22nd of July 2021. The rather long data
retrieval period is due to a) the Covid-19 pandemic which made it more difficult to get a hold
of people and b) additionally, the data collection time correlated with the summer holiday
period which meant people were out of office. Because of the ongoing pandemic, the
interviews were held online using the online platforms Microsoft Teams, Zoom, Skype, and
WhatsApp. Upon agreeing on an interview time, a meeting link was sent to each interview
partner together with a letter of consent for them to sign (Annex 2). The document stated the
rights of the informant in the interview process as well as my commitment to sound, ethical
research practice following the guidelines of TENK and NESH.
At the beginning of each interview, I briefly reconceptualised the aim of my thesis project and
asked for permission to record the conversation which would facilitate handling the data
afterwards. Each interview partner agreed. The interviews themselves varied greatly in length
with the shortest one being 38:21 minutes and the longest one being 02:01:29 hours. This had
to be expected as unstructured interviews are highly individualised (Arksey & Knight, 1999,
p. 8). Therefore, I specifically left the time of the interviews open beforehand as it could not
be planned how long and extensively each interview partner would talk. It also became clear
throughout the interview process that saturation of data could not really be my aim here, since
I was looking for people’s own personal narratives – which, by nature, are quite diverse. Data
saturation in qualitative research generally suggests a higher validity of results and ensures the
quality of a study (Hennink & Kaiser, 2020). To ensure validity and quality in terms of my
own study, I thus opted for a different kind of saturation, namely in terms of a diverse
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professional background and therewith a diverse approach to and involvement with the tourism
industry on Svalbard.
As a way into the interview, I had my interview partners talk about their previous observations
and experiences on Svalbard for them to find a way into the topic. Since this part of the
interview discussed the past and its developments, the aim of the step was to make the
interviewees feel comfortable and confident in first narrating change that had already happened
and that they could put a definite name to, before venturing off into speculations on the future.
From the opening questions for each theme onwards, I let the conversation flow freely and
only had to ask more focused questions whenever the interviewee themselves touched on
interesting points that required further, deeper explanation. The interviews themselves were
intertwined with personal conversations at times to get the interview partners to open up more
and feel more comfortable going deeper into the narratives they felt worth sharing.
I encouraged the interviewees that there were no right or wrong answers and that I was not
looking for specific things for them to tick off. The reassurance and trust building in me but
also in themselves and their abilities seemingly helped them to open up more and more
(Fontana & Frey, 2005, p. 655). Zhang and Wildemuth (2009, pp. 242-244) name this as the
key to unstructured interviews. I, as the interviewer, was occupying quite a unique role. As
Patton (2002, p. 343) emphasizes, the interviewer needs to “generate rapid insights [and]
formulate questions quickly and smoothly”. Thereby, I needed to pay attention to not only the
said but also the way my interviewees said it, meaning that not only their verbal expressions
but also their facial expressions were of interest and proved to be quite useful in interpreting
the affects and emotions behind and within their responses. Although I had debated for a brief
moment in preparation for the interviews to videotape the conversation, I feared that this
additional step would potentially inhibit some of my interview partners in their responses.
According to Penn-Edwards (2004, pp. 273-274), participants being aware of the fact they are
videotaped may affect their general behavior and way of constructing their narratives which
could have potentially influenced the outcome of my study.
To ensure that the body language and facial expressions of my interview partners were still as
present as possible in my mind, I transcribed the interview material as promptly as possible
afterwards (Braun and Clark, 2013, p. 164). I opted for transcribing not just the mere gist of
the talk, but pay attention to the small, little details and pauses, the stutters and ‘umms’, as
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these pauses or interruptions would later prove as some key markers of people’s emotions and
attitudes towards specific things or events (Braun & Clark, 2013, pp. 161-162; Brinkmann &
Kvale, 2015, p. 211-214). Listening back to the audio recordings time and again additionally
helped in determining these interruptions in my interview partners’ narrative flow. In total, the
data material came to be 122 pages (Times New Roman, font size 12, line spacing 1,5).
In terms of analysing my data, I was at first torn between different analytical methods, but then
decided on doing a content analysis. As Schreier (2012, p. 3) argues, a qualitative content
analysis would prove most fruitful when “dealing with rich data that requires interpretation”.
The method helps breaking down large amounts of data into more comprehensible content
categories to then identify the meaning of and the relation between those different categories
of text (Schreier, 2012, pp. 4-5). As Krippendorf (2004, p. 19) states, content analysis sets out
to decode the meanings of text – the meanings that people assign to a specific discourse or a
topic in order for them to make sense of a certain phenomenon. Subsequently, one could say
that content analysis gives way to a certain construction of reality and meaning-making within
human discourse. These meanings are then derived by the researcher themselves who can be
seen very much as part of the process of content analysis through their own interpretation of
those texts (Krippendorf, 2004, p. 22).
At first, the method of content analysis seemed to be well fitting. However, due to the nature
of unstructured interviews, the interview material was characterized by various different
patterns and structures (Zhang and Wildemuth, 2009, p. 244). Solely doing a content analysis
did not seem sufficient, as my data was going to a lot of different directions and there were no
repetitive, specific themes coming up which are normally identified by doing a content analysis
(Vaismoradi & Snelgrove 2019). Therefore, I decided to enrich the analytical process by doing
a content analysis alongside the framework of Tannen (1979) and her narrative analysis.
Tannen’s narrative framework allowed me to pay attention to the component of emotion(s)
within the narratives of the interviewees, as the interview process highlighted the crucial role
those seemed to play in carrying the narration itself. Thereby, Tannen points out 16 types of
evidence (Figure 5).

53

omission

addition

hedges and other
qualifying words
or expressions

addition
negatives hedges and other
moral
qualifying
words
connectives
judgment
or expressions
backtrack
negatives
inexact
contrastive
moral
statements
backtrack generalization
interpretation
connectives
judgment
inexact
incorrect
interpretation
generalization
statements
statements
false starts
inference
repetition
incorrect
false starts
inference
statements
evaluative
repetition
modals
language
omission contrastive

modals

evaluative
language

Figure 5: List of chosen evidences (Tannen 1979)

The setting of Tannen’s study was different to mine which is why I chose to not completely
adhere to her approach of exploring all 16 types, but more so use the framework as a baseline
for the analysis of my own study. Generally speaking, one could say that Tannen’s evidences
can be seen as stylistic devises of some sort that give verbally-communicated language
interpretative grounds and a certain meaning. I thus chose to pick the four types of evidences
that would best benefit my own data analysis and evaluation (depicted in red in Figure 5),
namely being repetition, backtrack, hedges and other qualifying words or expressions, and
modals. Those four evidences are briefly explained below as well as introduced by giving
examples from my own interview data to highlight their use and importance:
Repetition
By using repetition, a speaker usually stresses the importance of a certain piece of text or
statement. Repeating something can also be used as a stalling mechanism to buy more time to
reflect on the next/foregoing statement (Tannen, 1979, p. 167).
Example: “There is a lot of things happening in Svalbard at the moment. There is...
umm over 20 different things that are happening both within in the environmental part
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for Svalbard but also for the expedition cruise industry – for the whole tourism sector.
So, there is so much work being done from the government’s side and I think a lot will
change… a lot will change in Svalbard going forward. In my hope… and what I hope,
for instance, […]” (IP2).
The paragraph is full of different repetitions. The interviewee reflects long on the coming
change in terms of new regulations being passed by the Norwegian government. When being
asked to talk about their opinion regarding this change, you can sense them feeling slightly
insecure as they are not exactly sure what will happen in the future. Those repetitions transport
the feeling of uncertainty and underline them dwelling longer on their thoughts by restructuring
and restarting their sentences over and over.
Backtrack
A backtrack “represents a break in temporal or causal sequentiality, a disturbance in the
narrative flow” (Tannen, 1979, p. 168). Thereby, one can differentiate between a casual and a
temporal backtrack. A temporal backtrack jumps back to re-narrate an event or occurrence that
happened before the currently stated one. A casual backtrack is used to fill in additional,
contextual information that has been previously omitted.
Example (casual backtrack): “… Erm, yes. I completely forgot to say how long I have
been doing this all… so, umm… let’s say it this way, I have experience with Arctic
tourism and tours for 25 years now” (IP1).
The interviewee has been talking about something completely different prior to this statement
before interrupting their narrative flow. They seemingly perceive it important to tell me how
long they have been having experience in their profession; potentially to give their own
narration more credibility, as they explicitly stress the “25“ intonation-wise.
Example (temporal backtrack): “So yes, I was coming to Svalbard to work in… before
I had worked… of course, I had been working a lot in [country name] already, but then
I came here the first time in 2015” (IP5).
The participant narrates their first time starting out in the tourism industry on Svalbard. As they
talk, they feel it is important to mention that they had long and profound experience in their
previous life in [country name], though.
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Hedges and other qualifying words or expressions
According to Tannen (1979, p. 169) hedge words can take many shapes or forms. Lakoff (1975,
p. 458) views hedges as “fuzzy concepts”. They add a certain degree of ambiguity to a
statement, leading to indefinite answers. In their use, they play down a statement or allow the
speaker to subtly add a notion of caution and probability (Barchas‐Lichtenstein & D'Arcy,
2020). To get a grasp on my own interview data, I chose to predominantly focus on the
following expressions: kind of, I think, you know, just, perhaps/maybe, and like
Example: “But I think... in my mind anyway, it might be that…” (IP2)
The statement highlights caution in giving a definite answer that could prove to be wrong in
the end. This is something I observed quite often with my interview partners making statements
about the future development of Svalbard as a destination. Their understandable uncertainty
and insecurity regarding how events might unfold was thus frequently accompanied by the use
of hedges and hedge-like expressions.
Modals
Modality allows for a certain degree of speculation within a statement. As Collins (2009, p.
11) states, modals “all involve some kind of non-factuality: as [a] situation is represented not
as a straightforward fact as not being known”. By using words such as might, can/could, and
may, a statement is charged with uncertainty regarding the likelihood of something to occur.
Words such as should or must “reflect the speaker's judgment according to her own standards
and experience” (Tannen, 1979, pp. 170-171).
Example: “… you could go after and see polar bears who are struggling, who are stuck
on land, struggling for birds’ nests for eggs or something, you know? It has probably
always been like that but I think that raises the flag even more these days. They are
bears... they are good at surviving in many ways but I think that is because the polar
bear is so... it is the icon for the whole climate change situation. It becomes topical and
probably something you could react to” (IP2).
Evidently, the interviewee places a slight notion of judgement onto the statement of people
setting out to see struggling polar bears. Towards the end of their statement, they express
underlying dissatisfaction about how the media is portraying the bear now and how in their
eyes, are almost using it to provoke a certain reaction by its consumers and ultimately, the
tourists.
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After I had selected the baseline for my analytical framework, I made my way into the active
coding process of my data. First, I briefly skimmed through all interview transcripts one by
one to gain a basic understanding of my material. In this step, I also started taking some small
first notes. As for the actual coding process of my data, my coding scheme and categories of
text were developed from the data itself (= inductive coding). They were not preconstructed
lenses that were applied to the data at hand such as it is the case with quantitative research. As
Saldaña (2013, p. 4) points out, “[c]oding is not a precise science; it’s primarily an interpretive
act”. For analysing my data material, I chose to focus at first on the following two main
questions: “what did my interview partners say” and “how did they say it”. In equal measure,
those two questions also mark the two main analysis rounds I did. In order to gain more insights
on the “what”, I applied line by line coding.
While reading the transcripts, I also listened back to the audio recordings again to get a better
grasp on the “how” as written data can only do so much. The recordings were livelier and since
I was interested in people’s emotions behind their statements, this step gave me more profound
results. I first went over the data concerning the “what” question by marking important
passages or statements, taking notes, and already starting the first round of inductive, open
coding (Zhang and Wildemuth, 2009, p. 244). The coding process for the purpose for this thesis
did not have the aim to identify repetitive themes. More so, I took the main themes discussed
within the narratives of each of my interview partners and noted them down to rework them to
‘agenda’ points to discuss within the interview narrative chapter; sort of as a re-enactment of
a real meeting agenda. This gave the internal structure of the chapter and at the same time was
the connecting point between applying a content analysis framework and a narrative
framework for my study. Following the directive of unstructured interviews, I thus opted for a
more unstructured analysis chapter to display the narrative and deep-layered responses I had
received.
The idea for the approach was sparked while reading through the interviews and marking
important passages. I often thought to myself ‘oh, interesting. That is completely different to
what others have said. I wonder what would happen, if they got the chance to be in a direct
discussion with one another’. The directive also fit well in application to the evidences by
Tannen (1979). I decided that this way of displaying the findings would also give me the
chance to directly weave them into the narrative itself. The interview narrative is thus explicitly
written with the evidences whenever they came up in the material. In some way, I was inspired
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by Veijola and Jokinen (1994) and their approach to academic writing in giving their sources
a body of their own. Their paper was written in the format of an imaginary discussion between
the authors of the cited sources which I chose to adopt for displaying the findings of my own
analysis.
It would have felt unnatural to attempt to rigorously split my interview data apart into different
subchapters, as the narratives in themselves were so diverse and also intrinsically different at
times that a lively dialogue or discussion felt most appropriate. Introducing a rigid structure to
the introduction of my findings would not have displayed the nature of the unstructured
interview style that I did. In a way, I wanted to give the reader the possibility to experience the
‘chaos’ at times that characterised my interviews. So, the upcoming subchapter follows the
style of a meeting to discuss the future of Svalbard’s tourism where I am going to take a rather
passive role as the researcher and leave the stage to my interview partners for them to create
the dialogue themselves. In contrast to the pre-analysis of academic literature and media
material, I will not provide a codebook of my analysis at this point of the study. The reason
being that I want to send the reader on a journey of discovering my findings through the lively
meeting discussion without spoiling anything and pre-communicating the findings ahead of
time. Nevertheless, the main themes of my analysis are shared and discussed in more detail in
chapter 5.
As indicated above, the way the findings from the data are displayed follows the structure of a
meeting agenda where experts are invited to discuss about the future of tourism at their
destination. Even though the data was retrieved within seven separate interview settings, those
have now been merged into one imagined, collective meeting. At some points the dialogue has
been gently modified to upkeep a narrative flow but overall, I tried to take as many direct
quotations as possible and merged them into the imagined conversational setting to keep it as
real and true to the actual narratives as possible. It is important to note that nothing has been
invented or added to the imagined agenda meeting that has not come up or at least been touched
upon in the narratives of my interview partners.
So, shall we begin? We are already late; the meeting starts in just under a minute…
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4.2 Agenda meeting: the future of tourism on Svalbard
A small note before we start the meeting: the imagined dialogue was created in late August
2021. Due to the uncertainty and quickly-changing nature of the Covid-19 pandemic, some
statements may be outdated at the time of publication.
Table 2: Meeting attendees
Professional background

First time on Svalbard

Lives there
permanently

IP1

Company owner, guide

In 2002 as a tourist
Since around 2010 as a tourism
professional

no

IP2

Company owner, political
involvement

Early 2010s

no

Member

IP3

Withdrew their consent

IP4

Guide, photographer

In 2019

no

IP5

Guide, scientist

In 2015

no

IP6

Company owner, guide,
lifestyle migrant

In 2016 as a tourism
professional
(A few times before as a tourist)

yes

IP7

Guide, company owner

Has been living there for five
years; working in tourism for
three years

yes

IP8

Scientist

In 2017

No; longer
time periods
for projects

M

Outside position as a
moderator

/

/

M: Okay everyone, thank you for attending this meeting today. I know it’s not ideal to do this
online, but what can you do, right? Oh, where is IP7? Right, right they messaged that they are
having connection problems. Okay… shall we just start without them? (collective nodding).
Very well. So, I will just share my screen and take notes as we go along… You should all be
able to see this now (nodding). Still no sign of IP7?
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Ip7: No, no. I am here. I hope you can all hear me now. Sorry, I am still out and about and not
on WIFI (line crackles). As you know, the connection here is really poor unless you are directly
in the city. Well yes… I wish we wouldn’t need to do this remotely. One more thing Covid is
to blame for.
IP6: Please, don’t get me started on that! I… I have to apologize beforehand but anything
coming from me today might be biased by the current situation and the disappointment, anger,
(pauses) hopelessness that we are in at the moment. But this will probably be the case for most
of the people…
IP5: (sighs) yes. I have been saying that over and over. We had such a good thing going before
the pandemic but now… but now we need to be really careful. If we don’t reopen soon, there
are going to be a lot… a lot of problems.
IP4: What do you mean?
IP5: Well, the standard. The standard has been… it has suffered. And truthfully, I am scared
about the future for the polar regions only because the Covid creates... you know, creates an
impact in the industry. Previously until Covid, we were super organized: guidelines,
relationships between countries, transport, connections, ports... everything was extremely,
extremely organized and regulated. Right now... (laughs bitterly) Well… not so much.
IP2: Yes… and… I mean also the standard on the ships. We had very knowledgeable people
working for us in the industry.
IP5: Exactly. But I will say this… all the full-time guides... we are chatting a lot for the upcoming season, but a lot of friends… they changed jobs completely. And honestly, I don’t
know if they will go back to their life in the polar region after this problem. And that is sad
because the standard was really high. (pause) But now, we need... when we go back in the field
we need to check how many skilled and full-time guides we will have. Because then, we have
to replace all of them with new people, but you have to do training on the new people, they
have to be prepared, they have to spend time...
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IP1: Hmm… we will have to see how many of us will be left when and even IF things take up
again.
IP8: Yes… and unfortunately, it is mostly the bigger companies that are now gaining even
more power, I think... That is again a trend that we see. The bigger players will have a bigger
maneuvering space, while the smaller companies will have a smaller maneuvering space.
And... I believe it won’t be as diverse as it was before the pandemic. It is a tragedy, because it
should be really the other way around. It should be the smaller ones that... because these people
that have really a bond to the place, that know it for a long time...
IP5: (interrupts) They will just go somewhere else. Yes. Maybe Norway has waited a bit too
long and was too careful to open up again. And... for this reason, Russia... Russia probably...
in Russia, they saw that and they started to be... Russia is opening up more and has far less
regulations than Norway and the companies are looking more to go to Russia than Norway in
the future. (thinks) Because... if everything is easy, you know... easy easy, you can go there
easily. They want to... I think... the Russian Arctic will be the new frontier in the future.
Tourism wise. Because now Svalbard is leading a really... umm... strange situation. We don’t
really know what will happen with the Svalbard area. A lot of stuff is coming from the
Sysselmannen42 and from Norway. We will see what will happen. I have a lot of friends over
there in Russia working right now.
M: IP1, you’ve been raising your hand for a while now?
IP1: Yes, thank you. What adds to it for me as a business owner… you kind of want to offer
something not everyone else does. For me, Svalbard’s story has kind of been told, you know?
I mean… some companies really railed back their tours on Svalbard, because it was already
becoming a bit mainstream. And I mean… it kind of feels like a high-Arctic Disneyland at
times. For me, I do a lot in East Greenland nowadays… you just have more possibilities and it
is a bit less untouched and more pristine, you know?
IP6: That is true… But, I mean… yes, in Longyearbyen and around that area you can see it.
You can see that… but when you go away from there it is pretty untouched. There is a
difference.
42

highest representative of the Norwegian government on Svalbard
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IP5: But really, Russia is… it is undiscovered and that could be also an advantage. Because...
Svalbard... we know everything about Svalbard right now. Russia is completely unknown. The
guides, like me, are super excited to go there – because everything is unknown and we can put,
you know, new cabins and new places, new landings, new regulations. So, everybody is
looking in this direction. Now you have a completely empty area without anything, no
regulations, no places – nothing, which is almost the same as the previous one. It is completely
clear, CLEAN. It is... you know, it is thrilling.
IP4: But that is something I actually really like about Svalbard, I must say! Like… those
regulations and such… it makes you feel like they still have control over the island, you know?
IP6: (grunts) Yea, right. On paper everything sounds super fine, it is all sustainable but it is so
badly, badly executed at times. Painful, really. I recall… oh, there is so many examples coming
to my mind now… Where to begin? There was a huge, huge problem a few years ago, where
people started to... there were bears in... in the fjord, and seals (sighs), and companies were
selling a trip to the East coast to go see the bear. First of all, you are NOT supposed to sell a
trip to go see the bear, because you are NOT supposed to seek the bear. Anyway, people were
going “yeah, we have this tour, but actually we know that there are bears there and if you want,
you can go there to see the bear!”. And of course, tourists are like “oh yeah, yeah, yeah!” So,
then they go. And of course, a lot of people went. It took some time but then the authorities
said “okay, now we close the fjord and nobody is going there”. But oh my, the days before…
You have no idea. For the next two weeks before it was completely forbidden, they went A
LOT. They basically exploited it as much as they could until the rule was in place. When it
would have been so much easier to just retract and to not go there – to go somewhere else. And
then maybe not go on the ice, so we don’t go close now and show good will. No, instead they
show how they are stupid. So, of course then they stopped it. And then every year the decision
has to be made to close the fjords and then everybody is complaining, you know? That was...
very disappointing from companies who say that they are... you know... trying to protect the
nature, to respect the nature. (rolls eyes) No! You don’t respect the nature, because you don’t
even respect what we were just telling you... and it’s... painful.
IP1: That is also my experience. You should take everything they tell you with a pinch of salt…
many are very good at selling themselves and themselves only.
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IP2: Horrible! But yes… there is a problem with unregulated trafficking on Svalbard, that is
true.
IP8: My experience is that… the guides are often not really happy with how things go in the
industry as well. I got to talk a lot with guides actually, and they often struggle with the
sustainability image projected by the companies they work for, but then in reality it is
something completely different. The credibility of the businesses is a huge issue, as IP6 said.
IP6: Thank you!
IP8: No, no. It’s true. As long as the guides or the front-line tourism workers, those who work
directly with the clients, as long as those think that sustainable tourism in Svalbard is a lie, that
it is just a label – that it is just brainwashing... like, a typical quote would be “nobody wants to
feel bad about travelling to Svalbard”, the industry can’t really become sustainable. And
talking to the guides… it proves quite clearly that they were very skeptical about the
sustainability of the business. They don’t want to feel like hypocrites. So, to talk about it with
the guests is difficult... But they do think about it a lot.
M: Oh, I had no idea about this…
IP4: As a guide, I kind of do not really agree with this!
IP8: Well, sorry but there are lots of others that I have been talking to saying otherwise. Perhaps
it is because you have not been on Svalbard that long…
IP7: Sorry, I didn’t understand everything you guys were saying, bu- (connection breaks off)
M: IP7? Hello? … Okay, well. I don’t think we can plan with IP7 today.
IP6: Well anyway… I don’t really think necessarily that it is bad intentions, it is just halfknowledge. There is a lot of people... what I would say is that they are often mistaken for not
caring because they don’t really know. They don’t realize and then they don’t care that much
to change that. So, yes. It is both people that don’t know and people that don’t care because
they want their money first. Umm... that is the company thing and then with some guides, there
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is just this level of ignorance as well. It is just … it is so annoying because we have more and
more… and now you start seeing these trails in the mountains which is something that should
not happen. And we are supposed to walk on rocks and nothing too radical and not to create a
straight path, but this is something that some companies don’t have the guides for. The island
gets more and more of these tracks. And there are so many companies that don’t care. But I
know a few guides that are fed up with that and they take a picture, and they film, and they
take the name of the boat and then when they come back from their own trip they go to
Sysselmannen with that. So... (laughs) Yeah, they are trying to fight that also. Because the
cycle is only repeating. What do we do after one place is destroyed and the environment is not
pristine anymore? We move elsewhere.
IP1: Well yes… but that is going to be an issue. I mean, logistic-wise. The infrastructure will
not just move with it, you know? We have this one airport in Longyearbyen and that’s it. We
can’t just plant one to Nordaustlandet for example, or somewhere further north-east. We can’t
just plant a settlement there. Infrastructure already is sparse where we are now. Moving
somewhere else is not that easy…
IP6: Hmm… I see your point. But what will we do then in the future? You know, some paths
are increasingly destroyed and show damage, to be honest... the area around Longyearbyen is
sacrificed. People don’t see... tourists won’t see it. But we as the guides or locals, we do.
Because we go to other places to hike and there it is totally different... The animals are
behaving differently... everything (pause). So... yeah. Then it is a false impression that you
give to people. They think that they have seen the Arctic but they have seen something that
was so much impacted from mankind, that they don’t get the same.
(Moment of silence)
M: Yes, IP5?
IP5: I also fear that… that now in an attempt to still make sales, they are selling the trips with
low prizes. And yes, I understand that the industry is struggling but we also have a
responsibility. As I said before, we need to keep the standard. And the standard is also... I am
so sad for that because honestly… we need to be careful, because if we reduce the prizes…
you can open the doors to more people, to a far bigger amount of people than before. And
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probably not a lot of them will be really, really ready to go to the polar region. But they will
probably want to go there because they can. (pause) Because it is cheaper than before. (sighs)
I hope we can just start from where we left off. I honestly hope so…
IP1: I was thinking about this the other day, too. We could really be looking at a travel boom
after everything opens again. Because people will realize that “okay, now is my chance to go
and maybe if I don’t do it now, I will never”. You know, because also the change in the Arctic
is adding so much to that mindset…. I mean I am worried for this. There are a lot of people in
this industry that are not really in it for the long run… like… the mindset… it is… now make
the best of it and push it as far as we can, make good money and just don’t come back next
year. And if that meets an increased demand from a post-Covid travel boom, it could really go
bad.
IP5: That is actually quite a good point. Will tourists after reopening flock to Svalbard even
more? Just because it is possible to travel again? First nobody comes and then everyone…
everyone at once. There will be a HUGE problem with infrastructure and safety. Plus, you will
have no skilled people guiding there as everyone will be still stuck in their countries or will
have left to someplace else altogether.
IP6: It’s hard to think about it, because it makes my stomach turn.
IP7: (re-appears)
IP1: Yes. And there has been such an increase in vessels coming to Svalbard in the past ten
years – without counting in Corona now. Like, those cruise operators really have to coordinate
their ships and landings to not be in the same fjord with like five other vessels. It’s mad!
IP2: Well yes, you have to get out of the way a bit these days. But thank god we have small
vessels and are allowed to go. But the guides often say that… they say it isn’t made easier by
the environmental regulations. Of course, they are needed, they are… but they also limit
tourism tremendously at times. And there are even more regulations to come in the future,
environmental regulations and also others and we don’t know... we don’t know details yet.
(pauses) But I know that it is needed.
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IP1: Yes… I think it really is. I noticed that the changes in the Arctic are happening so much
faster than I would have expected 20 years ago. I think… I think that I will have a lot of issues
with some of my tours in the future. And we are looking into a dark future, things might really
escalate. But that is the question then… what happens first: the disaster or the regulations?
M: Yes, IP5?
IP5: The problem we are facing now is that it is not just tourism anymore that we need to open
the understanding for, you know? It is already complicated enough with finding regulations
for the tourism industry, but right now we are looking at an increasing economic interest in the
Arctic regions. We need to consider that the North Pole and the passage is extremely important
for the economy of... (pauses) big countries. For example, in tourism it is not allowed to destroy
the sea ice, the oldest ice, actively. We can have ice pushers as a ship, not ice breakers, and we
can just go through the ice already broken. But now, they want to keep the way open all year
round... (sighs) I don’t know what we can do about it... I don’t know. The economy for some
reason is so powerful... even when we have some big issues like global changes. I can say that
in some places in Svalbard, I saw the changes just... just with my eyes in less than one decade.
When I went to Svalbard the first time, I was driving the snowmobile everywhere in the winter
time – also late in the season. I went to Tempelfjorden several times with the snowmobile
without a problem – as close to the glacier as we could. And now... that area is totally empty
most of the time, because... there is a... a strong, you know, extension of the gulf stream, which
is stronger than before and in that fjord, you know, it just keeps open without ice.
IP7: (tries to speak, but screen freezes) – disconnects.
IP2: Oh okay, until IP7 is back, I will say this: I think tourism... I know for a fact that tourism
is needed in many places in the world to protect wildlife and I think it is exactly the same in
Svalbard. We need… we need to be there to protect it. I have experienced it so many times
that someone visits and comes home completely transformed. Amenities and all… but it should
be focused on a nature experience and not on the fancy bath in your cabin, you know? (pauses;
adds) Of course we don’t advertise it with this in mind. But we have a lot of cases where it
happened. Like, a lot. When you are up in Svalbard and seeing this pristine place and knowing
that it is gone – erm going... And also, our guides in this work for the past 20 years or so, they
even say you can see... it is visible with your eyes, the retreating glaciers and so on.
66

IP6: That is actually something… when you think about it. So, I have… I could not really tell
you but I think in ten years, people will not… The people who want to come now, they will
not be interested in it anymore. Because then you will see that people were here and left their
traces… it will have changed so much. It is already with overtourism and climate change and
all. We need to become more mindful, more sustainable about using the nature here.
IP8: But… I just got to speak up now… what I find… it is kind of… all the discussions around
sustainability almost always only involve environmental sustainability. Yes. That is important
but it is not all. There are many dark sides of the fact that there is a very cheap labour force
available in Longyearbyen and all the cleaning and catering services are... done by these people
who accept a different kind of working condition than Norwegians would accept. So to say,
this component of the neglected social… neglected social sustainability of the industry. Like
the bad working conditions, the bad housing conditions… discriminations… These are the
things nobody talks about. But we need to discuss this issue, too! So, when you say you want
things to get back to normal pre-Covid and talk about this mechanism that was in place, IP5,
… I’m sorry, but I just need to address what you have said there. That will not be possible,
because most of them will have been forced to leave.
IP7: (re-appears)
IP5: Well, don’t you think it should first be our concern to get the tourism back at all? I mean…
IP8: (interrupts) But it is all linked! A lot of these people were not supported throughout the
pandemic at all and many had to leave as a result of that. Of course, those of you who are
Norwegian wouldn’t notice but for me the question remains… what will happen when tourism
picks up again and most of the backstage, cheap labour force will not be there anymore? That
might be a huge issue. But it doesn’t end there. Everybody is always talking about making
Svalbard the most sustainable destination, but the component of social sustainability is
COMPLETELY forgotten in ALL of these discussions.
M: Do you mean by that how it affects the people living there? The residents, you mean?
IP8: Yes, also. Amongst others.
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IP6: Well, I think that is understandable that it sometimes gets a bit much… it really invades
the city. I saw very fast that when the boats were coming people from the city were hiding.
They were hiding. And they would get out only when the boat is gone. And tourists are just
so… so… I don’t even know the word. For example, my friends told me that the tourists saw
that on some website that people said that in Longyearbyen all the doors were open, then people
just came in!! So, already it is bad enough that they are at the windows and looking inside from
the outside and you’re like “why?!” I mean... would you want us to do that to your house? And
I have several friends who told me stories like this. Like, suddenly they are playing with the
kids in the living room and... umm... they get someone coming in... What are people thinking?
This... I think some of them think that it is like a play, you know, like a village... like these
villages that you find in some places where it is all set in place like a living museum, you
know? Just because it is so different to where they are from. But this is NOT... this is the place
where we live... It is crazy! I don’t even know where they get these ideas from. To be honest,
I am not even sure that they don’t tell them that on the ship because sometimes they are coming
with ideas from these ships... it is really crazy.
IP4: The problem is that some people arrive here and feel that they can just do whatever they
want, because they pay for it. This is not a nice state of mind with some people which is like…
I mean, that really shouldn’t be happening. And yeah, this could be a little bit annoying. I think
especially for the local people who are not working in the tourism industry… for them it is
quite hard to see. Not even to see that it is growing maybe but it is just to see that some tourists
or some people coming over don’t have too much respect about the place and stuff.
IP8: Yes, see, now we have such a change in the population dynamics as well. Like, now there
are many more people living here year-round – also people that don’t work in tourism. And
especially for them it is hard. And… I personally think that the Norwegian government would
actually like to see tourism a bit de-grow in a way, so that is what many of the regulations... in
that direction many of the regulations actually point. They will do all they can to encourage
more Norwegian short-term and middle-term settlers. And it is likely that they will succeed in
a way that they will have more jobs created for applicants that will most likely come from
Norway. Just to encourage the settlement of a non-tourism population also. In a way, this
thought stems from how there was and is a large dependency on the international tourism
market, doing that may be a way to counteract this dependency in the future.
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IP5: There is also a lot of investments made in the field of research. That is what I know.
IP8: Yes, I think research as a field will stay dominant. Or there will be investments made in
research. Again... some kind of underlying mechanisms supporting Norwegians settling down
in Longyearbyen, also in the area of research, will certainly be put in place. So, it will get... on
all fronts it will become more difficult for non-Norwegians to settle down. I would expect the
non-Norwegian population to decrease, I don’t know how dramatically but there will be some
change in that respect, too. The era of the cosmopolitan Longyearbyen of 54 nations, bustling
with life, is just kind of over... I think.
M: That is interesting. Do you know what this could mean for non-Norwegian settlers?
IP8: I honestly don’t know… I just know that this evolvement is very much wanted and
controlled. And I personally do not appreciate this very much. I don’t like these politics of...
of Norwegian presence in town. I think it is heavy to live with it on a daily basis and... it will
be interesting to hear from the others if anyone else has noticed this but I find the social climate
and atmosphere in town has deteriorated in the past – recent past. People feel it that nonNorwegians are less welcome in Longyearbyen. And that is not very merry as a feeling for the
town... So, like that unproblematic acceptance of diversity and... heterogeneity and
cosmopolitism that perhaps was present in town in the 2000s, 2010s, that I don’t see… any
longer. And the signs can be read quite clearly that that is not something that will be
encouraged; rather the contrary. And you can see all these different regulations that are now
put in place... this is what they are now trying to do.
IP4: That would be really sad. I must say I probably have not really lived here long enough to
assess it properly. I have to admit that I have not noticed that really… But I feel like tourism
makes Svalbard alive, you know?
IP8: Oh totally. It brought life to the town and made it what it is today. You have a lot of bars,
restaurants, all these festivals... music, literature... And the inhabitants know it. There is this
realization that they need the tourists but it is a fine line. And now it may have just tipped a
bit. This overtourism that we had until Covid hit… to a certain degree it sparked frustration,
hate, and ultimately also racism towards the Asian… or particularly Chinese tourist. Chinese
tourists for example, there was a lot of... a lot of... racism that I felt and that also the guides
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reported on… that they felt on a level, they had to protect the guests from racism and there was
this feeling of... being… being unwanted at the end of the day.
IP6: I also noticed this… kind of unwillingness to take Asians on tours. Like… within the
industry, the type of tourist they want to attract and tailor for is mostly always the same kind.
If that type doesn’t fit their expectations, there have been cases where they don’t want to take
them on for tours. The industry has pushed their products and Svalbard as a destination so
much the past years that now we have people who cannot hike. They are from Singapore or
somewhere and you know how the streets are there. So, for me... I feel like we need to not
adapt the guests, the groups, to the hike but the hike experience to the guests. So, yes.
IP8: You are right. I mean, after all, they gladly take the money of the rich Asians that come
and spend but then they don’t want them to actually be tourists. That is not how it works.
IP6: I am just so conflicted with this because I really want tourism back but NOT the
overtourism that we had. I really am not a fan of the cruise tourists. I find it so difficult to work
with these boat people. You can really tell that they don’t realize how lucky they are to be here,
to see this. They have all these expectations of things they want to see in this short time they
visit Svalbard and that is not how it works. Nature is unpredictable. It is not like placing an
order for something with the way conditions are here on Svalbard, you know? And they all
come at once during a short period of the year in summer… it is… overwhelming.
IP7: They are actually trying for seasonal dive- (breaks off).
M: IP7? Are you still there?
IP4: We seem to have lost them again… But I think they meant to say that they are trying to
also encourage travelling to Svalbard during the winter months.
IP6: Pff, sure. To do what? It is dark. You don’t see anything, you don’t see any landscapes.
That is the thing, they want to increase the tourism in the dark season. But there is nothing to
do. And also, the guides are on vacation or in the Antarctica season, or whatever. So, there is
not even a guide. And the shops are closed and everything. So, what can you do?
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IP5: Well yes, but it would be nice to not have everyone come at the same time. It would take…
take some stress off the environment and also pose less of a hazard for accidents, you know?
IP4: (nods)
IP6: Really, I mean... why do you want to push and advertise this season when actually people
have nothing to do? And maybe we need it. Maybe the society needs it. Maybe the companies
need also to... to vacation, rest, and maybe go through all the equipment and repair everything,
restock everything for the next year, and not be always in a rush. Maybe we need it. I think
this tranquility… I really feel like this is sort of missing in tourism here. I mean… it is kind
of… yes, everything is always so rushed.
M: What do you mean by that?
IP6: (eagerly) I feel like we need to take it a bit more back to basics. What I want with the
people that come to me… especially the ones that have no idea, it is to show them “hey, you
are now... you are actually like the first people who came here. Yes, you have better gear and
you have a phone but what is it worth? It is no use to you...” (laughs) Ask IP7. So, trying to...
maybe to see that a bit more. Like to feel life in its own fragility and then you enjoy it even
more. So often tourists have no idea about the fragility of the place and of their own fragility.
And that is where I want to take people. Because, you have to be careful with the nature here,
because it is also... you have to be careful of yourself. I don’t know, for me it is all about this
kind of adventure.
IP4: Yes. Many people, sadly, they want to come here and tick off things from a bucket list.
They don’t just come and see what happens… come and take it in where they actually are. And
I think… honestly though… it is not even that much the problem with the industry here on
Svalbard.
IP2: Oh totally. I think that with changes in the industry that are happening with regulations
and all… maybe… I think it is about preparing the guests before. That they know what they
are buying and perhaps it should be mentioned somewhere if there is changes that affect the
experience, you know? And explain why and why we are all behind that, and so on. Like… if
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you have to be further away from wildlife in the future, we should mention it more clearly. We
shouldn’t use close ups of animals in product advertisement. That would be contradictory.
IP6: I don’t think that will be easy. Everything is so photo-focused. Like… that is all that
counts and without a photo to prove it, the whole experience doesn’t count. I hate that. It
shouldn’t be like that.
(silence)
IP6: No, really. I think that is the toughest nut to crack for the future. This… this validation of
the experience through photos. And when you come for the bear or just to tick a box from the
bucket list, there is nothing you expect otherwise. Then you will not be able to take in anything
else. And… I feel a bit sorry for these people because they basically have expectations they
cannot meet. And... they will not be happy because they cannot meet them.
IP4: Yes, you are so right!
IP2: Exactly!
M: But how do we change that?
IP6: Well, that I don’t know… Suggestions? Anyone?
(nobody speaks up)
IP6: It is not that easy. I don’t think we are gonna crack this nut on this Thursday afternoon.
M: Okay, well. That was a lot now, very intense discussion. Thank you for that. I guess we all
need to let that sink in first. So… I would say you can expect a detailed report on the things
we have discussed some time during this autumn. (collective nodding) Let’s meet all very soon
for another session! Bye!
(everyone leaves the meeting)
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4.3 Writing up: meeting summary alongside the identified themes
At last, it is time again for me as the researcher to leave my passive role and continue with my
lengthy monologue that has been ever so present in the other chapters of this thesis. After
leaving the stage to my interview partners in the previous subchapter and giving them room to
construct and create their own narratives, I will now take the reign again and try to put into
context what my interview partners have said. Here I refer again to the themes identified by
the content analysis in the beginning of this chapter as they can be used to discuss the findings
displayed above. Overall, the statements of my interview partners can be related to three main
themes: global competition and capitalization of the Arctic, disruptions in tourist-place
encounters, and atmospheric alterations of place. Additionally to their content, the findings
will also be interpreted alongside the narrative analysis of the four selected evidences
(repetition, backtrack, hedges and other qualifying words or expressions, and modals) by
Tannen (1979).
Some of the interviewees share great concern about the future of Svalbard as a tourism
destination in regards to the first theme, the ongoing competition and economic development
within the Arctic regions (see IP1, IP5, IP8). Especially IP5 repeatedly refers to the high
standard within Svalbard’s tourism industry which had previously distinguished the
destination from other Arctic destinations. Furthermore, there is uncertainty voiced whether
Svalbard will be able to uphold its attractivity as an Arctic destination in the future as other
tourism destinations within the Arctic (e.g. Russia) have not been so timid with reopening and
allowing travel in times of Covid-19 to their country at the time of writing this study.
Additionally, new laws and regulations passed on Svalbard would also make it harder to plan
for the future (IP2) and would potentially even make the destination less attractive for tourism
operators and guests in the long run (IP1). In narrating those particular issues, my interview
partners predominantly make use of hedge words and modals as stylistic devices to underline
the great level of uncertainty and ambiguity surrounding their speculations. Furthermore,
repetition is used in connection to the previously mentioned evidences. Through repeating
small phrases such as “I think” or “kind of”, the interviewees have more time reflecting on
their statements. I noticed that especially with the new regulations coming, some of my
interview partners tiptoed around the issue of not being too critical towards those regulations
(as they know they are needed) but yet critical enough to highlight how they are just not
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communicated sufficiently yet. Overall, you could call this way of handling the situation quite
diplomatic.
Through the developments regarding the pandemic, especially IP8 repeatedly refers to the
trend of Norwegianization and therewith their concerns for particularly smaller, foreign-owned
tourism companies on the archipelago. They describe the market competition to have become
even worse through regulations that would unarguably favour Norwegian citizens and
businesses. When comparing their narration on future developments with my other interview
partners, IP8 uses far less evidences; especially almost no hedge words or modals. In a way,
this leads me to assume that they seem to be very secure and confident in their statements; thus
calling for less down-toning. In equal measure, IP5 discusses their worry for the overall
economic development of the Arctic which, in their eyes, will inevitably lead to clashes and
compromises with the tourism industry in the long run. They specifically direct their worry
towards Russia. Peculiarly though, they change their tone when solely viewing the tourism
perspective of things, where they look to Russia with excitement for new possibilities rather
than dread regarding (non-tourism related) economic overuse of the Arctic sea. Consequently,
there might be a dichotomy regarding future regulations within the Arctic regions as tourism
seems to be happening in quite a controlled environment, whereas other economic measures
seemingly don’t really wish to comply (e.g. IP5).
Along the lines of regulations being passed, there is great effort within the governmental
department for Svalbard’s tourism industry to become more sustainable. Those new
regulations also make up an integral part of the second theme, namely disruptions in touristplace encounters. Introducing more controlled procedures and rules could thus help in avoiding
those disruptions and overall better the tourists’ experience (e.g. IP2). Within this theme, a lot
of emotionality and rather lengthy narratives were found which were often conveyed through
the use of backtracks. In my interview data, you could observe that when people got more
comfortable talking and got into a narrative flow, more backtracking started to happen (e.g.
IP5, IP6, IP8). For instance, IP6 tells their experience regarding the, how they frame it,
hypocrisy in Svalbard’s sustainable tourism industry with statements such as “[t]here was a
huge, huge problem a few years ago, where people started to... there were bears in... in the
fjord, and seals (sighs) […]” or “that is so annoying, because we have more and more… and
now you start seeing these trails in the mountains which is something that should not happen”.
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IP6 uses a lot of backtracks. I would describe them as a very passionate speaker. Someone who
– from the very start of the conversation – expressed their emotionality regarding the current
situation with Covid, climate change, and the general uncertainty surrounding the future of
tourism on Svalbard. Through their passion, they often jumped back in their narratives to add
extra details or provide more background information that they had previously omitted out of
them being enthusiastic and eager to share their feelings and personal story. In equal measure,
backtracks and modals were also used to discuss the highly emotional topic of insensitivity of
tourists and tourism companies (e.g. IP4, IP6, IP8). For instance, IP4 uses backtracking paired
with modality to make the following statement: “[t]he problem is that some people arrive here
and feel that they can just do whatever they want because they pay for it. This is not a nice
state of mind with some people, which is like… I mean, that really shouldn’t be happening”.
In that context, the use of backtracking and them breaking off the sentence towards the end
could be explained by the emotion of anger and disbelief, while modals added a notion of
judgement.
In a similarly emotion-driven way, IP8 shares concern regarding the trend of an increasing
Norwegianization. They mention that the atmosphere in town has decreased as a result thereof.
The statement falls into the third and last content category, namely atmospheric alterations of
place. Furthermore, other interview partners talking about developments along those lines also
mention the changing environmental conditions they have experienced during their time on
Svalbard. Especially for narrating change, repetition is used which ever more highlights how
close to home and important the topic is for the interviewees (e.g. IP1, IP6). Closely connected
to that, IP2 and also IP6 are quite adamant about how, in their opinion, the tourism industry on
Svalbard should use a different approach in advertising and selling their experiences. For
example, IP6 states “I feel like we need to take it a bit more back to basics. What I want with
the people that come to me… especially the ones that have no idea, it is to show them ‘hey,
you are now... you are actually like the first people who came here’. […] Everything is so
photo-focused. Like… that is all that counts and without a photo to prove it, the whole
experience doesn’t count. I hate that. It shouldn’t be like that”. Through using backtracking,
IP6 clarifies that many tourists visiting have no real idea about Svalbard (or in a wider context
the Arctic in general). IP6 specifically stops their narrative flow to go back in the statement
and add in the fact that many people are generally uninformed. This is accompanied by the use
of modals towards the end of the statement, indicating that IP6 does not agree with the way of
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consuming nature/engaging in experiences on Svalbard which seem to be very fixated on
obtaining photographic trophies to show off.
Overall, the themes of atmospheric alterations of place and the increasing competition and
capitalization of the Arctic were most closely connected to my interview partners making
assumptions about the future. Discussions around the disruptions of tourist-place encounters
mostly narrated the current status quo at the archipelago. The majority of my interview partners
agreed that there needs to be a certain change in the tourists’ gaze which has to already start
back at the very root of advertising the products. Narrations on the tourists’ gaze were mostly
related to a commodification and consumption of nature but not really a deeper level of
experiencing the place itself. However, the statements were defined by a high level of
ambiguity, as none of my interview partners really knew how to address this issue. Along those
lines, one observation was that the number of evidences increased as my interview partners
left the narration of past and current change and ventured off into future speculations.
Presumably, those went hand in hand with the increasing level of uncertainty in my study.
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5 LAST CHANCE TO…? SVALBARD’S TOURISM
FUTURES IN CONTEXT OF ARCTIC TOURISM
DEVELOPMENTS
The key thing observable in my study is that affects and feelings are quite central within the
last chance tourism narratives found in the pre-analysis as well as in the interview material on
Svalbard’s tourism futures. This shows that the future of Arctic tourism is a highly emotional
topic for the interview partners when talking about it, but also emotionality is conveyed
through the written material on last chance tourism itself and comes to light through the
narratives identified when analysing said material. The emotionality was often tied to the
current situation regarding the Covid-19 pandemic as well as the things perceived to be going
wrong within the industry itself in terms of promoting and executing a sustainable tourism
offer. The developments around Covid-19 were often the way into a particular narrative, for
instance with the politics of Norwegianization or the relocation of tourism focus within the
Arctic. It was thus not a narrative in itself but more so the catalyst to give way to a narrative
of a person.
Overall, the interview data allows for parallels to be drawn to Massumi’s (1995) approach to
affect theory who found affect to be a force that cannot be sufficiently put into words by mere
language studies. Even though one could argue that interview transcripts resemble language
studies in their purest form, I found that in my study on narratives, affect primarily surfaced
through the stylistic devices within the narratives themselves (Carter, 2019). It was the way of
speaking which gave way to meaning and meaning-making within the narratives of my
interview partners (see Chandler & Munday, 2011, p. 241). Meaning and different nuances of
importance could thus be derived by applying Tannen’s (1979) evidences to the analysis of the
material, arguably highlighting the force behind the mere words themselves which Massumi
(1995) was referring to. One could argue that especially in written text emotions often manifest
through stylistic devices as the analysis of Tannen’s (1979) evidences has shown. The gap
between language and occurrence that Urry (2013, p. 52) refers to, could be found in the
emotions of my interview partners. May it be direct, verbal intonation communicated through
the evidences employed by Tannen (1979), or even facial expressions that underlined
statements and transported reactions towards something during the interview process itself (see
Lupton, 2017).
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Within the interview process, an affective feeling was generated. I could observe that my
interview partners had the desire within them to share their opinion. This feeling grew the
deeper we got into the conversation. To some, tourism development was what mattered most.
Others set more emphasis and importance on the place itself in their narratives, but they all had
a really strong motivation and a strong affective connection to what they were talking about. I
noticed that Svalbard as a place mattered more to those of my interview partners who had spent
a longer period of time at the archipelago or were even living there permanently. For instance,
one interview partner specifically based their argumentation on the atmospheres of place,
hinting to the possibility of a changing sense of place (see Anderson, 2009; Steward, 2007),
while they were narrating on the politics of Norwegianization on Svalbard. Those permanently
living on Svalbard and those who had been involved with tourism on the archipelago for a long
time show an overall stronger connection to Svalbard and a stronger sense of place that can be
paralleled with the increasing amount of time spent there (Aucoin, 2017; Relph, 1980;
Rodaway, 2003). One component affecting my interview partners in the construction of their
narratives on Svalbard’s tourism futures could therefore be the time spent at the place itself.
Within the interview data, different notions of sustainability surfaced. Most often, these were
tied to new regulations being passed which painted a future of great uncertainty for those
involved in tourism on Svalbard. Within this line of narration, concern was expressed that the
future of tourism on Svalbard would become too controlled. At the same time, almost all of
the interview partners agreed that there is a need for more sustainable tourism operations at the
archipelago when viewing the progressing changes brought about by global warming. It was
in particular within this line of narration that parallels could be drawn to the last chance tourism
narratives (narrative of hope, narrative of remembrance, narrative of demise, and narrative of
reverse pioneering) discussed in chapter 3. At present, Svalbard’s tourism seems to be very
focused on providing experiences for tourists on the hunt for a short-lived visit; best
documented through photographs that can be then shown off to others as photographic trophies.
Overall, the current approach to tourism seems to be very consumption-based and almost
allows for a notion of exploitation of nature and wildlife to be found. The environment this
creates for the experience itself is that of a very comfortable exotic when in reality, the Arctic
as a place and Svalbard in particular are far from comfort.

78

The industry would benefit of other ways than mere visual stimulation to communicate the
experience they want tourists to have at the place (see Marks, 2008). The affective notion
created by doing so leads a very visually-based experience that does not really take the other
senses into account as much. It was expressed that tourism at the archipelago should be taken
a bit more back to basics. It should resemble the same feeling that early pioneers had
experienced when they entered an environment hitherto unfamiliar to them which would also
address a different type of traveller in the future. Whereas now, there are similarities noticeable
to the narrative streak of reverse pioneering. Especially when it comes to people trying to score
a seat at the table in terms of experiencing/seeing something that will be ended indefinitely
(e.g. with the visits to the fjord full of bears in one of my interview partners’ narrative). The
fear to miss out seems to be something quite integral to the narratives on last chance tourism
and can also be found within narrations on Svalbard’s tourism futures. Overall, it was hinted
that a different atmosphere defining tourism on Svalbard needs to be created. An atmosphere
that forces the tourists to detach their focus from their phone screens and actually have them
take in the world around them – to be affected in different ways (Anderson, 2009; Tucker &
Shelton, 2014; 2018).
The general softening of Arctic tourism is quite commonly discussed (e.g. Rantala et al. 2018;
Rantala et al., 2019, p. 17). As Rantala et al. (2018, pp. 343-344) suggest, this development
may well be a result of overtourism and the need to accommodate and tailor to a large group
of tourists in the easiest way. Consequently, tourism services in an Arctic context are often
offered as mainstream actives with the aim to provide the tourists an easy way to experience a
supposedly authentic excursion into a different environment (Rantala et al., 2018, p. 343). Yet
at the end of the day, the environment is actively created through infrastructural measures and
does hardly resemble the experience of wild landscapes and undiscovered, pristine
environments promised and put out through marketing efforts (Espíritu, 2018; Johnston, 2011,
p. 17). When thinking about it, the development described also relates to the narrative of
reverse pioneering, although in a slightly different way. The way the experience is
communicated bears notions of early pioneering and discovering the unknown. In reality,
however, the tourist can seldom feel alone in their discovery. And what is there left to be
discovered anyways? Technically, the tourist merely joins in on a chain of highly standardised
and precisely designed services that thousands of guests have used before them and will use
after them. If we choose to see this discussion in a more positive way, however, Arctic tourism
could slightly change the narrative on the discovery to be made when visiting Arctic
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destinations. As opposed to seemingly chasing after demise and therewith fading landscapes
and cryoshperic constructs, the discovery could be more about encountering one’s own
fragility in the fragile environment that characterises the Arctic as a region.
More notions of the last chance tourism narratives could also be identified within the narration
of the interview partners themselves. However, while the discourse on last chance tourism
destinations in academia and media was approached from an angle of active remembrance, this
line of narration was not as dominant within the narratives of my interview partners. I can only
imagine that even though they were reflecting on the environmental changes they had
witnessed, they refused to fully engage in the possibility of completely losing this pristine
environment altogether. It may be that the interview partners perceived that scenario to lay far
beyond their lifetime which allowed them to view it from a point of personal distance. Also,
peculiarly only one interviewee specifically constructed their narrative along the narrative of
hope and with that the phenomenon of ambassadorship identified within the last chance
tourism narratives. According to them, visiting a place and experiencing its fragility first hand
would highlight the need for preservation better than merely seeing photos and reading articles
on the same issue. Consequently, one could thus argue that being affected multisensory at a
place itself has a greater effect on actively apprehending the atmosphere of that very place and
therewith the need for change (see d’Hauteserre, 2015, p. 82; Massumi, 1995). However, for
the rest of my interview partners, their narratives were characterised more by an angle of
ongoing demise at the destination and helplessness – may it be in the face of Covid-19 or
climate change which seemed to be the two big crises shaping the future of tourism on
Svalbard.
Some of the interview partners used a different approach to the narrative of hope. Their streak
of narration was more guided by the emotion of hopelessness and despair for a decline in the
quality and execution of tourism on Svalbard at first. From that onwards, they made their way
into expressing hope for the future of Arctic tourism at other destinations that could a) profit
from Svalbard becoming more and more controlled and b) provide a clean slate and a more
untouched environment to start over. It would be there where the ‘true essence and image of
Arctic tourism’ could be communicated – far from overcrowding and visible environmental
degradation. It was within this narrative that a dichotomy was found. While others were
adamant about the need to change the approach to and image of Arctic tourism altogether when
looking to the future, others had a ‘it works, why change it?’ attitude and thus simply pleaded
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for taking tourism efforts elsewhere. However, one has to note that evidently, only the people
from outside Svalbard that were not living at the archipelago permanently were hopeful and
keen to relocate tourism focus.
One interviewee in particular had a lot to say that was very much in line with the narrative of
demise found in the last chance tourism narratives. Should the same focus on cryospheric
components and pristine, untouched wilderness areas in the tourism offer carry on (both of
which are very visually focused), the future experience and therefore also association with
Svalbard as a place may turn very unenjoyable. In equal measure to another interview partner’s
narration on the ongoing trend of Norwegianization, they feel that this changes the affective
atmosphere and perhaps even the identity of Svalbard as a place (Ahmed, 2014; Duff, 2010).
It would change the atmosphere of the place for the worse, potentially also impacting the future
tourist experience negatively. Especially regarding the former, parallels to the trend of a
negative future perception of the Arctic (Varnajot & Saarinen, 2021, p. 2) can be drawn which
also links to Bennett (2020) and her thoughts on Anthropocene aesthetics (see also Davis &
Tupin, 2015). Only in this case, the trend would be directly applicable to Svalbard as a
destination.
Overall, the same topical issues describing Svalbard’s tourism futures also seem to relate to
the broader context of Arctic tourism futures. The most common argument amongst the
interview partners was the need for a change in the narrative of Arctic destinations. At present,
they are mostly living off of ‘fairy tale travel’ based around vast, white landscapes and
supposedly authentic wildlife encounters. The way Arctic tourism is narrated to the visiting
tourist almost always conveys last chance-notions – especially when relating them to a future
context. Seemingly, Svalbard’s tourism industry is partially characterised by a certain
unwillingness to change their ways of operating which are highlighted in some select but
powerful narratives. The component of change (may it be the changing climate or also
developmental change) is almost exclusively referred to in a negative way in connection to
Svalbard. Not in a way that could potentially provide hope or possibilities for a brighter future.
A future that could allow us to connect more with the fragile and aching nature the Arctic is
home to and our own fragility in the pursuit thereof. For that to happen, the (Arctic) tourism
industry and also the tourists themselves would need to more clearly address and engage with
the ongoing change characterising Arctic destinations. Yet the industry seems to hold onto a
(with time) progressively more unrealistic image of Arctic tourism which will be harder and
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harder to fulfil and deliver on. If there is one thing to take away from discussions around last
chance tourism in relation to Arctic tourism in general, then that there can be new possibilities
and ways of finding hope in something that is ending – no matter how dark it may appear at
first (see for example Bennett, 2020).
Before bringing the chapter to a close, one has to note that the time and current ongoing
situation regarding the Covid-19 pandemic may have heavily influenced the outcome of this
study. Had the interviews taken place prior to Covid-19, the narrative notions and assumptions
about the future would have looked very different. Therefore, it is safe to say that the
developments around Covid-19 have disrupted and altered the discussion on these tourism
futures. A trend which is commonly observable in most research conducted around the
developments of the Covid-19 pandemic, as pandemics are generally high impact events (e.g.
Haywood, 2020; Higgins-Desbiolles, 2020; Hiltunen, 2006, p. 63; Yeh, 2021). Especially the
narration on a potential relocation of tourism focus towards Russia as a new tourism frontier
may have been far less prominent in pre-pandemic narratives. However, Covid-19 disrupting
tourism futures is most certainly an observation which can be extended far beyond Svalbard as
a destination.

82

6 CONCLUSION
This study has examined last chance tourism narratives in the context of Arctic tourism futures.
The main purpose of the study was to gain an understanding of how people involved in tourism
on Svalbard narrate tourism futures. In doing so, the study used three sub questions
(highlighted by italics within the chapter) that were discussed throughout the thesis and that
will loosely also give structure to this chapter. First, I analysed four commonly found narratives
(narrative of hope, narrative of remembrance, narrative of demise, and narrative of reverse
pioneering) on last chance tourism in academic literature and media material to provide a wider
understanding on the discourse of the phenomenon. The pre-analysis was the base for the
following interviews with people involved in tourism on Svalbard to more deeply explore the
tourism futures they construct for the destination. When viewing Svalbard’s tourism futures,
the interviewees most commonly discussed the factor of control. Following their narration,
Svalbard is becoming more controlled but at the same time nobody knows any certainties
which makes the future very unsure. So, in order to accurately display that uncertainty, I opted
for not constructing typologies or naming certain futures at the end of this study. Instead, I will
reflect on my findings more openly which also fits well with the overall narratives found in the
interviews as well as the constructivist paradigm underlying my study.
The factor of control mainly aims to tackle the issue of overtourism and the increasing pressure
on the fragile environment that the archipelago had to fight in pre-pandemic times. It is at this
point of the study that we should pick up again the discussions on Covid-19 and how it may
have disrupted the factor of more controlled operations. As some of the interview partners
claim, a mix of both introducing more regulations and the current state due to the pandemic
might leave Svalbard behind as an Arctic tourism competitor in the future. One of the
interviewees was very adamant about the possibility of tourism focus moving elsewhere, for
example to Russia. As with many places, skilled and trained workforce has moved away when
the pandemic hit and all tourism was suspended indefinitely (e.g. Tourism HR Canada, 2021).
The development may now be even favoured by the regulations to come, as other interview
partners argued. Naturally, Covid-19 may have thus disrupted and potentially even accelerated
the factor of a more controlled tourism future at the archipelago a great deal, as many
regulations had their origin in pre-pandemic times.
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While tourism had come to a standstill for pretty much all of 2020, it has now slowly picked
up again in 2021. However, there was great doubt voiced by my interview partners whether
we have at all learned any lessons from this break. Potentially, we could thus look at a postCovid travel boom that would catapult Svalbard right back to the old ways of overtourism and,
admittedly at times quite unsustainable ways of tourism operations – except even more
intensified. It is especially within this chain of thought that distinct parallels can be drawn to
the last chance tourism narratives. The ‘last chance tourism thinking’ is described by a certain
urgency to travel before it is too late, or in the case of the Covid-19 pandemic not possible for
an indefinite amount of time. Having had travel suspended for such a long period of time, it is
unsure whether people will engage in post-Covid travel with a heightened ‘last chance
attitude’. Anyway, that mindset would introduce a type of travel completely contrary to the
wished-for type of tourist and travel experience on the archipelago.
To draw back in the concept of a post-Arctic fostered by Varnajot (2020), one could argue that
in particular in the context of Svalbard, the era of a post-Arctic may have already started. Not
only because of climate change as initially proposed by Varnajot (2020) but increasingly
favoured by the Covid-19 pandemic that gave way into a new tourism future reality at the
archipelago. We are therefore looking at two scenarios: firstly, the plans to regulate tourism
even more work out and overall less people travel to Svalbard. However, this would mean that
Svalbard might potentially lose attractivity as a tourism destination due to further implemented
regulations and tourism efforts will thus relocate to other Arctic destinations. This scenario is
also favoured by Norway’s Covid-19 policy and their (at the time of the study) timid efforts to
reopen borders for travel. Or secondly, favoured by cheaper travel offers to get tourism back
on track, post-Covid tourism numbers may explode and it will be ever more difficult to
introduce more sustainable tourism operations in the long run. Consequently, through the
process of negative feedback and the way of how tourism operations are executed at present,
environmental degradation and climate change may only worsen.
Overall, reflecting on the uncertainties of the future was quite an emotional topic for my
interview partners. To be able to extract the emotional components from their narratives and
more closely view them as a part of affect theory, this study used Tannen’s (1979) narrative
analytical framework. It showed that even though Covid-19 may be the overall disruptor of the
future scenarios, the ongoing pandemic was never used as a narrative of its own but more as a
gateway into exploring different tourism futures. With the use of Tannen’s (1979) evidences
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as stylistic devices, the emotional background of the statements of my interviewees could be
unravelled and analysed in the context of the narratives themselves. Especially the need for a
different future approach to the tourist experience itself was narrated through the use of
different evidences.
When looking to the future and picturing what a future Arctic tourism experience could look
like, the interview partners discussed the need to find less photo-focused, experience-chasing
ways of travel. For instance, one interviewee hinted that Svalbard would be a prime example
for a destination that could ban phones during tours or outdoor activities altogether. In the eyes
of some of my interview partners, future travel should be all about disconnecting from our
daily duties and reconnecting with nature and oneself in a different way. The here described
unchaining from daily cycles and rhythms is widely discussed in the context of northern
outdoor holidaying (see Rantala, 2019; Varley & Semple, 2015). Svalbard, however, would
provide the ideal environment to fully follow through with such an approach. And even though
one of the interviewees did not contribute a direct narrative, it was their indirect narrative of
absence and struggle with their phone connection during the interview that supported the
argument. Therefore, I made the conscious decision to still weave their narrative into the
imagined meeting discussion and not completely write them out of my thesis.
As it has come up on multiple occasions, not only is cell phone signal on the archipelago sparse,
the setting with landscape and wildlife would provide the perfect transportation into a different
world. After all, people are longing for a different experience to their usual, daily lives when
they travel (Picard & Di Giovine, 2014). One way or another, the future clientele on Svalbard
could drastically change with the progression of climate change or also the newly coming
regulations to be introduced. In a way, nature has been made very comfortable and easily
consumable through human interference. However, with the progression of climate change, all
built infrastructure could become more and more unstable. As a result, the future type of
traveller on Svalbard might need to become more frugal and flexible in terms of
accommodation or predictability of experiences. It is unsure how the higher class, financially
well-situated clientele currently favoured by the Arctic tourism industry will respond to this
development.
Overall, the interview settings were shaped by the open, unstructured way of data retrieval I
had chosen to fully let my interview partners construct their narratives free from any influence.
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Another question that thus needed to be addressed from the beginning was how to best study
Arctic tourism futures methodologically? In a way, I wanted to co-create the findings chapter
together with my interview partners (Jóhannesson, 2019, pp. 10-11). I made use of what Law
and Urry (2004, p. 390) refer to as “messy methods” by displaying my findings by letting them
flow freely and letting them develop in the setting of an imagined discussion between all
interviewees. The reason I opted for this approach is that I feel that in qualitative research we
cannot reach clarity about our findings or the broader context they relate to when we try to
categorize everything. There is a distinction between qualitative and quantitative
methodologies for a reason. As Jóhannesson (2019) argues, we should not separate the research
subject from the context it takes place in. Rather, we should aim for gaining an understanding
through actively partaking and co-creating from within – from collaborating with the data and
the data context.
Law and Urry (2004, p. 403) argue that social sciences reach their limit when dealing with
deeper, multi-layered concepts that require a different set of methodological approaches and
interpretation. They continue to point out that social sciences deal poorly with the display of
emotions in the data which is particularly of interest in the context of my own study. As Law
and Urry (2004, p. 404) state “methods also produce reality” and it is the job of the researcher
to communicate their research in a way that it does the qualitative inquiry and the data justice.
I did not want to go to all these lengths to then still circle back to the old, trusted way of
separating my interview findings by subchapters. Or as Law and Urry (2004, p. 403) call it,
following a nineteenth-century methodological inheritance. In a broader sense, that
argumentation relates to the concept of post-qualitative inquiry which St Pierre (2019, p. 3)
describes as encouraging “concrete, practical experimentation and the creation of the not yet
instead of the repetition of what is”. St Pierre (2019, p. 4) continues, “[i]n this kind of writing,
the not-yet glimmers seductively and then escapes in fits and starts”. I argue that the approach
is especially fitting for narratives which often carry meaning hidden within them, waiting to
be discovered in the right context.
Within this study, the aim was not to generate stringent facts and numbers but rather to provide
a broader understanding of the developments and processes that are taking place in the Arctic.
Especially the different dimensions and notions of sustainability are highlighted well in the
future narratives of my interview partners and thus aid in understanding future challenges the
Arctic and Svalbard in particular may face. And it is at this point of the study that the need to
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conclusively address how the narrations on Svalbard’s tourism future relate to the broader
discussion on the future of Arctic tourism and on last chance tourism discussions becomes
obvious. I argue that the need for a broader context was highlighted throughout the chapters
leading up to the interviews and within the discussions around the interview findings
themselves as the responses of the interview partners seldom exclusively referred to Svalbard
alone.
The second sub question setting Svalbard in the wider context of Arctic tourism and last chance
tourism in particular was especially addressed within the discussion chapter which is why at
this point in the study I will only give a very brief reiteration. Within their narrations, the
interview partners almost always chose to give more context than merely referring to tourism
efforts and developments on the archipelago. May it be to make sure I understood where they
were coming from in their narrations and to give their arguments a more profound base, but
having in mind the discussions around Arctic tourism and last chance tourism helped me in
interpreting and making sense of my interviewees’ responses a great deal. And even though
some of the interview partners fundamentally disagreed with Svalbard being a last chance
tourism destination or had no real idea about that form of tourism, they most often included
last chance narrativities in their own narrations on the future.
However, when it comes to analysing and interpreting my interview partners’ responses one
has to note that the time of the study as well as also the setting of online interviews might have
influenced the study outcome. I would argue that online interviews always allow for more
distance between the interviewer and the interviewee which can go either way. In the case of
my own study, the interviewees were very open with me – more open than I had initially
anticipated. This leads me to assume that they perhaps felt freer in the construction of their
narratives because it may have felt as if they were reflecting by themselves as opposed to me
sitting with them in the same room. It would be interesting to see whether a change in the
interview setting would actually influence the data outcome of the study by repeating the study
approach with face-to-face interviews.
Moreover, the thought of an ideal type of tourist and tourism experience on Svalbard surfaced
quite a few times in the narratives of the interview partners and also while conducting research
prior to the interviews themselves. As Ikonen and Sokolíčková (2020, p. 23) touch upon,
Svalbard as a destination is actively looking for ways to “discourage the less desired type of
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client” to travel to the archipelago. Naturally, my first thought was ‘who is the less desired
type of client and what is done to attract a more favoured market’? It would thus be interesting
to see what will be done to discourage the lesser desired tourism clientele from travelling to
the archipelago in the future. How will this discouragement be communicated through
marketing efforts from within Svalbard and also from tourism operators and agencies located
outside the archipelago? And how might it affect the future atmosphere of place and the overall
tourism reputation of Svalbard as a whole? The wish to discourage a certain group of tourists
from visiting might be particularly interesting to view in the light of the new regulations and
restrictions currently being passed.
Lastly, here would be the right moment to bring in the title of this study again and draw some
reflecting conclusions. Building on existing research, I specifically chose to refer to Svalbard
as a last chance tourism destination throughout my thesis. However, I decided to take it a step
further and develop the idea of a future at last chance tourism destinations, titling it that of a
gone destination. The choice of title for the study was meant to spark a discussion and most
certainly does not accurately reflect what will happen, although Arctic tourism will need to find
ways to adapt to the future challenges ahead. It was my aim to raise the critical question of
where the future of Arctic tourism will lead us and which future we will make it out to be.
Albeit these are questions that remain unanswered for now, I hope that future research will
continue to build on this work and allow us to gain a more detailed understanding of tourism
futures at destinations in times of change – such as the Arctic.

88

ACKNOWLEDGEMENTS
Oh my, where do I start. The list of people to thank is so long, as so many opportunities have
arisen and connections have been made while working on this research.
First and foremost, I have to thank my main supervisor Outi Rantala, even though just thanking
you really doesn’t do the situation justice as without your incentive all those connections and
opportunities would have never happened.
Outi, thank you for your patience, for your understanding, and for your guidance these past
two years. You gave me the feeling of the thesis process being a safe space to try out new
things and new approaches. And most importantly, you made my ideas and visions feel
validated and achievable at each step of the way, even when at times it felt like a challenge too
big to overcome.

The following people are not listed according to the importance of their contribution.
Alix Varnajot and Robert Nilsson, thank you for the meetings to discuss new ideas and
approaches to my field of study. When I presented my research at the CCTR2021 I did not
think I would get in touch with two such valuable fellow researchers to run my ideas by. You
have helped and influenced this thesis project tremendously and I am very grateful to the both
of you.
Thank you to my interview partners who have lent me their time and expertise and have been
more than cooperative throughout this thesis process.
Andi, what would I do without you. You have been the one I could turn to for advice for the
past four years now. You don’t tell me what I want to hear as so many others do, you tell me
what I need to hear to move on and better myself. Thank you from the bottom of my heart for
never being shy to give your opinion and proof-reading everything I have ever produced. I am
lucky to call you my friend.
Nadine, thank you for listening to my concerns and ideas, even though half of the time they
made zero sense. I truly appreciate your patience and our friendship.
Henna, this degree experience would not have been the same without you. Thank you for
picking me up and cheering me on more than once during these past two years.
A special thanks also goes to my parents who have been nothing but a constant source of
support and love for the past 25 years of my life. The comfort of knowing I can call you up
anytime from anywhere in the world has helped more than you could ever imagine. Ich liebe
euch.

89

LIST OF REFERENCES
Abel, C. (2017). Architecture and identity: Responses to cultural and technological change
(3rd ed.). Routledge.
Abrahams, Z., Hoogendoorn, G., & Fitchett, J. M. (2021). Glacier tourism and tourist reviews:
an experiential engagement with the concept of “Last Chance Tourism”. Scandinavian
Journal of Hospitality and Tourism, 1-14. https://doi.org/10.1080/15022250.2021.1974545
Agar, M. (1980). The professional stranger. An Informal Introduction to Ethnography.
Emerald.
Agwor, T. C., & Osho, A. (2017). Ethical issues in conducting research in the behavioral and
social sciences. The International Journal of Humanities and Social Studies, 5(12), 185188.
Ahmed,

S.

(2014).

Not

in

the

mood.

New

Formations,

82,

13–28.

https://doi.org/10.3898/NeWF.82.01.2014
Albiston, K. (2018, April 13). Last chance tourism. Retrieved March 12, 2021, from
https://stowawaymag.byu.edu/category/archive/fall-2018/
Alexandrova, A. (2018). Can the Science of Well-Being Be Objective? The British Journal for
the Philosophy of Science, 69(2), 421-445. https://doi.org/10.1093/bjps/axw027
Anderson, B. (2009). Affective atmospheres. Emotion, space and society, 2(2), 77-81.
https://doi.org/10.1016/j.emospa.2009.08.005
Anderson, B., Kearnes, M., McFarlane, C., & Swanton, D. (2012). On assemblages and
geography.

Dialogues

in

Human

Geography,

2(2),

171-189.

https://doi.org/10.1177/2043820612449261
Anderson, K., & Smith, S. (2001). Editorial: emotional geographies. Transactions of the
Institute of British Geographers, 26, 7–10. https://doi.org/10.1111/1475-5661.00002
90

Arksey, H., & Knight, P. T. (1999). Interviewing for social scientists: An introductory resource
with examples. Sage.
Aucoin, P. M. (2017). Toward an Anthropological Understanding of Space and Place. In B. B.
Janz (Ed.), Place, Space and Hermeneutics (pp. 395-412). Springer, Cham.
Bakko, M., & Merz, S. (2015). Towards an affective turn in social science research? Theorising
affect, rethinking methods and (re) envisioning the social. Graduate Journal of Social
Science,

11(1),

7-14.

Retrieved

June

22,

2021,

from

http://gjss.org/sites/default/files/issues/full/GJSS-11-01_Full-Issue_0.pdf
Barchas‐Lichtenstein, J., & D'Arcy, A. (2020). Hedge Words. The International Encyclopedia
of Linguistic Anthropology, 1-5. https://doi.org/10.1002/9781118786093.iela0150
Bennett, M. M. (2020). Ruins of the Anthropocene: The Aesthetics of Arctic Climate Change.
Annals

of

the

American

Association

of

Geographers,

0(0),

1-11.

https://doi.org/10.1080/24694452.2020.1835457
Beuret, N., & Brown, G. (2017). The walking dead: The Anthropocene as a ruined Earth.
Science as Culture, 26(3), 330–54. https://doi.org/10.1080/09505431.2016.1257600
Böhme, G. (1995). Atmosphäre. Essays zur neuen Ästhetik. Suhrkamp.
Böhme, G. (2006). Atmosphere as the fundamental concept of a new aesthetics. Thesis Eleven,
36, 113–126.
Böhme, G. (2013): Architektur und Atmosphäre (2nd ed.). München: Wilhelm Fink.
Bonneuil, C., & Fressoz, J.B. (2016). The Shock of the Anthropocene: The Earth, History and
Us. London: Verso.
Boym, S. (2008). The future of nostalgia. New York: Basic books.

91

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative research
in psychology, 3(2), 77-101. https://doi.org/10.1191/1478088706qp063oa
Braun, V., & Clarke, V. (2012). Thematic analysis. In H. Cooper, P. M. Camic, D. L. Long, A.
T. Panter, D. Rindskopf, & K. J. Sher (Eds.), APA handbooks in psychology®. APA
handbook of research methods in psychology, Vol. 2. Research designs: Quantitative,
qualitative, neuropsychological, and biological (pp. 57–71). American Psychological
Association.
Braun, V., & Clarke, V. (2013). Successful qualitative research: A practical guide for
beginners. Sage.
Brennan, T. (2004). The transmission of affect. Cornell University Press.
Bridge, G. (2020). On pragmatism, assemblage and ANT: Assembling reason. Progress in
Human Geography, May 2020, 1-19. https://doi.org/10.1177/0309132520924710
Brinkmann, S., & Kvale, S. (2015). InterViews. Learning the Craft of Qualitative Research
Interviewing (3rd ed.). SAGE Publications.
Bristow, T. (2015). The anthropocene lyric: An affective geography of poetry, person, place.
Springer.
Bystrowska, M. (2019). The impact of sea ice on cruise tourism on Svalbard. Arctic, 72(2),
151-165. https://doi.org/10.14430/arctic68320
Bystrowska, M., & Dolnicki, P. (2017). The impact of endogenous factors on diversification
of tourism space in the Arctic. Current Issues of Tourism Research, 5(2), 36-43.
Carter, P. L. (2019). Looking for something real: Affective encounters. Annals of Tourism
Research, 76, 200-213. https://doi.org/10.1016/j.annals.2019.04.004
Chandler, D., & Munday, R. (2011). A dictionary of media and communication. OUP Oxford.

92

Chapin III, F. S., & Knapp, C. N. (2015). Sense of place: A process for identifying and
negotiating potentially contested visions of sustainability. Environmental Science & Policy,
53, 38-46. https://doi.org/10.1016/j.envsci.2015.04.012
Clandinin, D. J., & Rosiek, J. (2007). Mapping a Landscape of Narrative Inquiry: Borderland
Spaces and Tensions. In D. J. Clandinin (Ed.), Handbook of narrative inquiry: Mapping a
methodology (pp. 35–75). Sage Publications, Inc.
Cohen, B. (2017, January 25). Last-chance tourism: People are flocking to these destinations
before they disappear. Climate change, heavy tourism and logging have these destinations
in

danger

of

vanishing.

Retrieved

March

12,

2021,

from

https://www.10best.com/interests/explore/last-chance-tourism-people-flocking-todestinations-before-they-disappear/
Collins, P. (2009). Modals and quasi-modals in English (No. 67). Rodopi.
Connelly, F. M., & Clandinin, D. J. (1990). Stories of experience and narrative inquiry.
Educational researcher, 19(5), 2-14. https://doi.org/10.3102/0013189X019005002
Connelly, F. M., & Clandinin, D. J. (2006). Narrative inquiry. In J. Green, G. Camilli, & P.
Elmore (Eds.), Handbook of complementary methods in education research (pp. 375–385).
Mahwah, NJ: Lawrence Erlbaum.
Convery, I., Corsane, G., & Davis, P. (Eds.). (2014). Making sense of place: Multidisciplinary
perspectives (Vol. 7). Boydell & Brewer Ltd.
Cresswell, T. (2008). Place: encountering geography as philosophy. Geography, 93(3), 132139. https://doi.org/10.1080/00167487.2008.12094234
Creswell, J. W. (2007). Qualitative Inquiry and Research Design. Choosing Among Five
Approaches (2nd Ed.). SAGE Publications.
Crutzen P. J. (2006). The “Anthropocene”. In E. Ehlers, & T. Krafft (Eds.) Earth System
Science in the Anthropocene (pp. 13-18). Springer: Berlin, Heidelberg.
93

Cutchin, M. P. (2008). John Dewey’s metaphysical ground-map and its implications for
geographical

inquiry.

Geoforum,

39(4),

1555-1569.

https://doi.org/10.1016/j.geoforum.2007.01.014
d’Hauteserre, A. M. (2015). Affect theory and the attractivity of destinations. Annals of
Tourism Research, 55, 77-89. https://doi.org/10.1016/j.annals.2015.09.001
Damianakis, T., & Woodford, M. R. (2012). Qualitative research with small connected
communities: Generating new knowledge while upholding research ethics. Qualitative
health research, 22(5), 708-718. https://doi.org/10.1177/1049732311431444
Davidson, J., & Milligan, C. (2004). Embodying emotion sensing space: introducing emotional
geographies.

Social

&

Cultural

Geography,

5(4),

523-532.

https://doi.org/10.1080/1464936042000317677
Davis, H. M., & Turpin, E. (2015). Art & death: Lives between the Fifth Assessment & the
Sixth Extinction. In H. M. Davis and E. Turpin (Eds.), Art in the Anthropocene: Encounters
among aesthetics, politics, environments and epistemologies (pp. 3–30). London.
Dawson, J., Johnston, M. J., Stewart, E. J., Lemieux, C. J., Lemelin, H., Maher, P. T., &
Grimwood, B. S. (2011). Ethical considerations of last chance tourism. Journal of
Ecotourism, 10(3), 250–265. https://doi.org/10.1080/14724049.2011.617449
Dawson, J., Lemelin, R., Stewart, E., & Taillon, J. (2015). Last chance tourism: A race to be
last? In M. Hughes, D. Weaver, & C. Pforr (Eds.), The practice of sustainable tourism:
Resolving the paradox (pp. 133–145). New York, NY: Routledge.
Dawson, J., Stewart, E. J., Lemelin, H. & Scott, D. (2010). The carbon cost of polar bear
viewing tourism in Churchill, Canada. Journal of Sustainable Tourism, 18(3), 319-336.
https://doi.org/10.1080/09669580903215147
Decrop, A. (1999). Triangulation in qualitative tourism research. Tourism management, 20(1),
157-161. https://doi.org/10.1016/S0261-5177(98)00102-2

94

Deleuze, G. (1995). Negotiations, 1972–1990. New York: Columbia University Press.
Deleuze, G., & Guattari, F. (1987). A Thousand Plateaus (Massumi, B., Trans.). Continuum,
London. (Original work published 1980.)
Denzin, N. K., & Lincoln, Y. S. (Eds.) (2011). The SAGE Handbook of Qualitative Research
(5th Ed.). Thousand Oaks, CA: SAGE Publications.
Descamps, S., Aars, J., Fuglei, E., Kovacs, K. M., Lydersen, C., Pavlova, O., Pedersen, Å. Ø.,
Ravolainen, V., & Strøm, H. (2017). Climate change impacts on wildlife in a High Arctic
archipelago–Svalbard,

Norway.

Global

Change

Biology,

23(2),

490-502.

https://doi.org/10.1111/gcb.13381
Dube, K., & Nhamo, G. (2020). Tourist perceptions and attitudes regarding the impacts of
climate change on Victoria Falls. Bulletin of Geography. Socio-economic Series, 47(47),
27-44. http://doi.org/10.2478/bog-2020-0002
Duff, C. (2010). On the role of affect and practice in the production of place. Environment and
Planning D: Society and Space, 28, 881–895. https://doi.org/10.1068/d16209
Dufrenne, M. (1973). The Phenomenology of Aesthetic Experience. Northwestern University
Press, Evanston. (Original work published 1953.)
Economist (2017, April 29). The Arctic as it is known today is almost certainly gone. The
Economist.

Retrieved

May

7,

2021,

from

https://www.economist.com/leaders/2017/04/29/the-arctic-as-it-is-known-today-is-almostcertainly-gone
Edensor, T. (2005). The ghosts of industrial ruins: ordering and disordering memory in
excessive space. Environment and planning d: society and space, 23(6), 829-849.
https://doi.org/10.1068/d58j

95

Eijgelaar, E., Thaper, C., & Peeters, P. (2010). Antarctic cruise tourism: the paradoxes of
ambassadorship, “last chance tourism” and greenhouse gas emissions. Journal of
Sustainable Tourism, 18(3), 337-354. https://doi.org/10.1080/09669581003653534
Elliott, R., & Timulak, L. (2005). Descriptive and interpretive approaches to qualitative
research. In J. Miles, & P. Gilbert (Eds.), A handbook of research methods for clinical and
health psychology (pp. 147-159). Oxford University Press on Demand.
Environmental monitoring of Svalbard and Jan Mayen [MOSJ] (2021a). Cruise tourism.
Retrieved October 18, 2021, from https://www.mosj.no/en/influence/traffic/cruisetourism.html
Environmental monitoring of Svalbard and Jan Mayen [MOSJ] (2021b). Overnight stays in
Longyearbyen.

Retrieved

October

18,

2021,

from

https://www.mosj.no/en/influence/traffic/overnight-stays-longyearbyen.html
Espíritu, A. A. (2018). Spectacular speculation. Arctic futures in transition. In J. Kampevold
Larsen & P. Hemmersam (Eds.), Future north: The changing Arctic landscapes (pp. 2647). Routledge.
Festinger, L. (1957). A theory of cognitive dissonance (Vol. 2). Stanford university press.
Fjellestad, M. T. (2016). Picturing the Arctic. Polar Geography, 39(4), 228-238.
https://doi.org/10.1080/1088937X.2016.1186127
Fontana, A., & Frey, J. H. (2005). The interview. From Structured Questions to Negotiated
Text. In Denzin, N.K., & Lincoln, Y.S. (Eds.), The Sage Handbook of Qualitative Research
(3rd ed.) (pp. 695-728). Thousand Oaks, CA: Sage.
Franklin, A. (2012). The choreography of a mobile world: Tourism orderings. In R. Van der
Duim, C. Ren, & G. T. Jóhannesson (Eds.), Actor-Network Theory and Tourism: Ordering,
materiality and multiplicity (pp. 43–58). London & New York: Routledge.

96

Franz, J. (2016, October, 9). Is 'last-chance tourism' good or bad for endangered places?.
Retrieved March 12, 2021, from https://www.pri.org/stories/2016-10-09/last-chancetourism-good-or-bad-endangered-places
Gren, M. G., & Huijbens, E. H. (2019). Tourism geography in and of the Anthropocene. In D.
K. Müller (Ed.), A research agenda for tourism geographies (pp. 117-127). Edward Elgar
Publishing.
Gren, M., & Huijbens, E. H. (2014). Tourism and the Anthropocene. Scandinavian Journal of
Hospitality and Tourism, 14(1), 6-22. https://doi.org/10.1080/15022250.2014.886100
Groulx, M., Boluk, K., Lemieux, C. J., & Dawson, J. (2019). Place stewardship among last
chance

tourists.

Annals

of

Tourism

Research,

75,

202-212.

https://doi.org/10.1016/j.annals.2019.01.008
Grydehøj, A., Grydehøj, A., & Ackrén, M. (2012). The Globalization of the Arctic: Negotiating
Sovereignty and Building Communities in Svalbard, Norway. Island Studies Journal, 7(1),
99-118.
Hall, C. M., & Saarinen, J. (2010). Last chance to see? Future issues for polar tourism and
change. In Hall, C. M. & Saarinen, J. (Eds.), Tourism and change in polar regions: climate,
environment and experience, (pp. 301-310). Routledge, London.
Hanssen-Bauer, I., Førland, E.J., Hisdal, H., Mayer, S., Sandø, A.B., & Sorteberg, A. (2019).
Climate in Svalbard 2100. A knowledge base for climate adaptation. Retrieved March 25,
2021,

from

https://www.researchgate.net/profile/Monica-

Sund/publication/330857321_Climate_in_Svalbard_2100_Editorsa_knowledge_base_for_climate_adaptation_Title_Date/links/5c5894c1299bf12be3fbde40
/Climate-in-Svalbard-2100-Editors-a-knowledge-base-for-climate-adaptation-TitleDate.pdf
Hashemnezhad, H., Heidari, A. A., & Hoseini, P. M. (2013). „Sense of place” and “place
attachment”. International Journal of Architecture and Urban Development, 3(1), 5-12.

97

Haugen, J. (2019, October 22). There’s a Reason Why Last-Chance Tourism Happens, But We
Still

Need

to

Talk

About

It.

Retrieved

March

12,

2021,

from

https://www.adventuretravelnews.com/theres-a-reason-why-last-chance-tourism-happensbut-we-still-need-to-talk-about-it
Haywood, K. M. (2020). A post COVID-19 future-tourism re-imagined and re-enabled.
Tourism Geographies, 22(3), 599-609. https://doi.org/10.1080/14616688.2020.1762120
Hemmings, C. (2005). Invoking affect: Cultural theory and the ontological turn. Cultural
studies, 19(5), 548-567. https://doi.org/10.1080/09502380500365473
Hennink, M. M., & Kaiser, B. N. (2020). Saturation in qualitative research. SAGE Publications
Limited.
Higgins-Desbiolles, F. (2020). The “war over tourism”: challenges to sustainable tourism in the
tourism academy after COVID-19. Journal of Sustainable Tourism, 29(4), 551-569.
https://doi.org/10.1080/09669582.2020.1803334
Hiltunen, E. (2006). Was it a wild card or just our blindness to gradual change? In Journal of
Futures Studies, 11(2), 61-74.
Hindley, A., & Font, X. (2018). Values and motivations in tourist perceptions of last-chancetourism.

In

Tourism

and

Hospitality

Research

Vol.

18(1),

3-14.

https://doi.org/10.1177/1467358415619674
Hirvonen, H. (2021). Affects on Crowded Trails. A narrative study on the affective atmosphere
of Finnish national parks during perceived crowding (Unpublished Master’s Thesis).
Available from http://urn.fi/URN:NBN:fi-fe2021061838703
Hollinshead, K. (2009a). Tourism and the social production of culture and place: Critical
conceptualizations of the projection of location. Tourism Analysis, 13, 639–660.
https://doi.org/10.3727/108354208788160540

98

Hollinshead, K. (2009b). The “worldmaking” prodigy of tourism: The reach and power of
tourism in the dynamics of change and transformation. Tourism Analysis, 14, 139–152.
https://doi.org/10.3727/108354209788970162
Holson, L. M. (2019, August 19). Iceland Mourns Loss of a Glacier by Posting a Warning
About Climate Change. The New York Times. Retrieved March 12, 2021, from
https://www.nytimes.com/2019/08/19/world/europe/iceland-glacier-funeral.html
Hovelsrud, G. K., Kaltenborn, B. P., & Olsen, J. (2020). Svalbard in transition: adaptation to
cross-scale

changes

in

Longyearbyen.

The

Polar

Journal,

420-442.

https://doi.org/10.1080/2154896X.2020.1819016
Hugly, P., & Sayward, C. (1987). Relativism and ontology. The Philosophical Quarterly
(1950), 37(148), 278-290. https://doi.org/10.2307/2220398
Huijbens, E. H. (2021). Developing Earthly Attachments in the Anthropocene. Routledge.
Ikonen, E. & Sokolíčková, Z. (2020). Optimal Tourism Balance Workshop: What are the
research needs for knowledge-based tourism management in Svalbard. Visit Svalbard and
Association of Arctic Expedition Cruise Operators (AECO). Retrieved 26 June, 2021, from
https://www.aeco.no/wp-content/uploads/2020/01/optimal-balance-workshop_report.pdf
Ingold, T. (2011). Being Alive: Essays on movement, knowledge and description. London and
New York: Routledge.
Islam, N. (2019, March 28). Last-Chance Tourism Spurs Eco-Consciousness and Climate
Change. Retrieved March 12, 2021, from https://glacierhub.org/2019/03/28/last-chancetourism-spurs-eco-consciousness-as-well-as-climate-change/
Israel, M., & Hay, I. (2006). Research ethics for social scientists. Sage.

99

Jansen, E., Christensen, J. H., Dokken, T., Nisancioglu, K. H., Vinther, B. M., Capron, E., guo,
C., Jensen, M. F., Langen, P. L., Pedersen, R. A., Yang, S., Bentsen, M., Kjær, H. A.,
Sadatzki, H., Sessford, E., & Stendel, M. (2020). Past perspectives on the present era of
abrupt

Arctic

climate

change.

Nature

Climate

Change,

10(8),

714-721.

https://doi.org/10.1038/s41558-020-0860-7
Jóhannesson, G. T. (2019). Looking down, staying with and moving along: Towards
collaborative ways of knowing with nature in the Anthropocene. Matkailututkimus, 15(2),
9-17. https://doi.org/10.33351/mt.88264
Jóhannesson, G. T., & Bærenholdt, J. O. (2008). Enacting Places through Connections of
Tourism. In B. Granås & J. O. Bærenholdt (Eds.), Mobility and Place: Enacting European
Peripheries (pp. 155-166). Aldershot: Ashgate.
Johnston, M. E. (2011). Arctic Tourism Introduction. In P. T. Maher, E. Stewart, & M. Lück
(Eds.), Polar tourism: human, environmental and governance dimensions (pp. 17-32).
Elmsford, NY: Cognizant Communication Corp.
Johnston, M., Viken, A., & Dawson, J. (2012). Firsts and lasts in Arctic tourism: Last chance
tourism and the dialectic of change. In H. Lemelin, J. Dawson, & E. J. Stewart (Eds.), Last
chance tourism: Adapting tourism opportunities in a changing world (pp. 10-24). Routledge.
Kaján, E. (2014). Arctic tourism and sustainable adaptation: Community perspectives to
vulnerability and climate change. Scandinavian Journal of Hospitality and Tourism, 14(1),
60-79. https://doi.org/10.1080/15022250.2014.886097
Kaltenborn, B. P., & Emmelin, L. (1993). Tourism in the high north: Management challenges
and recreation opportunity spectrum planning in Svalbard, Norway. Environmental
Management, 17(1), 41-50. https://doi.org/10.1007/BF02393793
Kaltenborn, B. P., Østreng, W., & Hovelsrud, G. K. (2020). Change will be the constant–future
environmental policy and governance challenges in Svalbard. Polar Geography, 43(1), 2545. https://doi.org/10.1080/1088937X.2019.1679269

100

Kampevold Larsen, J. & Hemmersam, P. (2018). What is the future North?. In J. Kampevold
Larsen & P. Hemmersam (Eds.), Future north: The changing Arctic landscapes (pp. 3-15).
Routledge.
Knodt, R. (2018). Der Atemkreis der Dinge. Einübung in die Philosophie der Korrespondenz
(2nd ed.). Freiburg/ München: Verlag Karl Alber.
Krippendorff, K. (2004). Content analysis: an introduction to its methodology (2nd ed.).
Thousand Oaks, CA: Sage.
Kucukergin, K. G., & Gürlek, M. (2020). ‘What if this is my last chance?’: Developing a lastchance tourism motivation model. Journal of Destination Marketing & Management,
18(100491), 1–10. https://doi.org/10/1016/j.jdmm.2020.100491
Lakoff, G. (1975). Hedges: A study in meaning criteria and the logic of fuzzy concepts. In
Contemporary research in philosophical logic and linguistic semantics (pp. 221-271).
Springer: Dordrecht.
Latola, K., & Savela, H. (2017). The Interconnected Arctic—UArctic Congress 2016. Springer
Nature.
Leivonen, R. (2019). Data protection tools for researchers. Retrieved November 23, 2020,
from https://vastuullinentiede.fi/en/doing-research/data-protection-tools-researchers
Lemelin, H., Dawson, J., & Stewart, E. J. (Eds.). (2012). Last chance tourism: Adapting tourism
opportunities in a changing world. Routledge.
Lemelin, H., Dawson, J., Stewart, E. J., Maher, P., & Lueck, M. (2010) Last-chance tourism:
the boom, doom, and gloom of visiting vanishing destinations, Current Issues in Tourism,
13(5), 477-493. https://doi.org/10.1080/13683500903406367
Lichtman, M. (2013). Qualitative research for the social sciences. SAGE publications.

101

Lieblich, A., Tuval-Mashiach, R., & Zilber, T. (1998). Narrative Research: Reading, Analysis
and Interpretation. London: Sage.
Lund, K. A., & Jóhannesson, G. T. (2016). Earthly substances and narrative encounters:
Poetics of making a tourism destination. cultural geographies, 23(4), 653-669.
https://doi.org/10.1177/1474474016638041
Lune, H., & Berg, B. L. (2017). Qualitative Research Methods for the Social Sciences (9th ed.).
Pearson.
Lupton, D. (2017). How does health feel?: Towards research on the affective atmospheres of
digital health. Digital Health, 3, 1-11. https://doi.org/10.1177/2055207617701276
Lynne, B. (2018, May 5). "Last-chance tourism” lets visitors see endangered habitats at a cost.
Retrieved March 12, 2021, from https://www.earth.com/news/last-chance-tourismendangered/
Maher, P. T., Gelter, H., Hillmer-Pegram, K., Hovgaard, G., Hull, J., Jóhannesson, G. T.,
Karlsdóttir, A., Rantala, O., & Pashkevich, A. (2014). Arctic tourism: realities and
possibilities. Arctic yearbook, 2014, 290-306. Retrieved May 7, 2021, from
https://arcticyearbook.com/images/yearbook/2014/Scholarly_Papers/15.Maher.pdf
Maher, P. T. (2010). Cruise tourist experiences and management implications for Auyuittuq,
Sirmilik and Quttinirpaaq National Parks, Nunavut, Canada. In C.M. Hall & J. Saarinen
(Eds.), Tourism and Change in the Polar Regions: Climate, Environments and Experiences
(pp. 119-134). Oxford: Routledge.
Malm, A., & Hornborg, A. (2014). The geology of mankind? A critique of the Anthropocene
narrative.

The

Anthropocene

Review,

1(1),

62-69.

https://doi.org/10.1177/2053019613516291
Malpas, J. (2018). Place and Experience. A Philosophical Topography. (2nd ed.). London:
Routledge.

102

Marks, L. U. (2008). Thinking multisensory culture. Paragraph, 31(2), 123-137.
https://doi.org/10.1353/prg.0.0019
Massumi, B. (1995). The autonomy of affect. Cultural critique, 31, 83-109.
https://doi.org/10.2307/1354446
Massumi, B. (2002). Parables for the virtual: Movement, affect, sensation. Duke University
Press.
McAlpine, L. (2016). Why might you use narrative methodology? A story about narrative.
Eesti Haridusteaduste Ajakiri = Estonian Journal of Education, 4(1), 32-57.
https://doi.org/10.12697/eha.2016.4.1.02b
McCarthey, A. (2018, March 8). 'Last chance travel’ the growing trend for 2018. Retrieved
March 12, 2021, from https://www.lonelyplanet.com/articles/last-chance-tourism-trend
Mered, M. (2019). Les mondes polaires. Presses Universitaires de France.
Mohajan, H. K. (2018). Qualitative research methodology in social sciences and related
subjects. Journal of Economic Development, Environment and People, 7(1), 23-48.
https://doi.org/10.26458/JEDEP.V7I1.571
Mukherjee, J. (2020, April 1). Doom Tourism: Pushing endangered destinations towards
extinction. Last chance tourism to world's wonders under threat. Retrieved February 27,
2021, from https://indiaoutbound.info/experiences/doom-tourism/
Müller, D. K. (2015). Issues in Arctic tourism. In B. Evengård, J. N. Larsen, & Ø. Paasche.
(Eds.). (2015), The New Arctic (pp. 147-158). Springer, Cham.
Myers, K. J., Morse, A. J., & Wheeler, J. A. (2015). When unchecked biases lead to imposition
of values: The case for counseling ethics. Ideas and research you can use: VISTAS 2015.
Retrieved

July

2,

2021,

from

https://www.counseling.org/docs/default-

source/vistas/article_43955c21f16116603abcacff0000bee5e7.pdf?sfvrsn=8

103

National

Geographic

(2021).

Cryosphere.

Retrieved

March

14,

2021,

from

https://www.nationalgeographic.org/topics/cryosphere/?q=&page=1&per_page=25
NESH (2019). Guidelines for Research Ethics in the Social Sciences, Humanities, Law and
Theology.

Retrieved

May

3,

2021,

from

https://www.forskningsetikk.no/en/guidelines/social-sciences-humanities-law-andtheology/guidelines-for-research-ethics-in-the-social-sciences-humanities-law-andtheology/
O’Sullivan, S. (2001) ‘The aesthetics of affect: thinking art beyond representation’, Angelaki:
Journal

of

Theoretical

Humanities

6(3),

125-135.

DOI:

https://doi.org/10.1080/09697250120087987
Oikari, R. (2020). Ethical review in human sciences in Finland since 2009. Retrieved
December 3, 2020, from https://vastuullinentiede.fi/en/planning/ethical-review-humansciences-finland-2009
Palma, D., Varnajot, A., Dalen, K., Basaran, I. K., Brunette, C., Bystrowska, M., Korablina,
A. D., Nowicki, R. C., & Ronge, T. A. (2019). Cruising the marginal ice zone: climate
change

and

Arctic

tourism.

Polar

Geography,

42(4),

215-235.

https://doi.org/10.1080/1088937X.2019.1648585
Payne, S. L. (2000). Challenges for research ethics and moral knowledge construction in the
applied

social

sciences. Journal

of

Business

Ethics,

26(4),

307-

318. https://doi.org/10.1023/A:1006173106143
Penn-Edwards, S. (2004). Visual Evidence in Qualitative Research: The Role of
Videorecording. The Qualitative Report, 9(2), 266-277. https://doi.org/10.46743/21603715/2004.1928
Picard, D. & Di Giovine, M. A. (2014). Tourism and the Power of Otherness: Seduction of
Difference. Bristol, Buffalo, Toronto: Channel View Publications.

104

Piggott-McKellar, A. E., & McNamara, K. E. (2017). Last chance tourism and the Great Barrier
Reef.

Journal

of

Sustainable

Tourism,

25(3),

397-415.

https://doi.org/10.1080/09669582.2016.1213849
Pile, S. (2010). Emotions and affect in recent human geography. Transactions of the Institute
of British Geographers, 35(1), 5-20. https://doi.org/10.1111/j.1475-5661.2009.00368.x
Polkinghorne, D. E. (1995). Narrative configuration in qualitative analysis. International
journal

of

qualitative

studies

in

education,

8(1),

5-23.

https://doi.org/10.1080/0951839950080103
Rantala, O. (2019). With the rhythm of nature: Reordering everyday life through holiday
living. In H. Halkier, L. James, & C. Ren (Eds.), Theories of practice in Tourism. Routledge.
Rantala, O., de la Barre, S., Granås, B., Jóhannesson, G. Þ., Müller, D. K., Saarinen, J., TervoKankare, K., Maher, P. T., & Niskala, M. (2019). Arctic tourism in times of change:
Seasonality.

TemaNord

2019:528.

Nordic Council

of

Ministers:

Copenhagen.

https://doi.org/10.6027/TN2019-528
Rantala, O., Hallikainen, V., Ilola, H., & Tuulentie, S. (2018). The softening of adventure
tourism.

Scandinavian

Journal

of

Hospitality

and

Tourism,

18(4),

343-361.

https://doi.org/10.1080/15022250.2018.1522725
Relph, E. (1980). Place and Placelessness. (New ed.). London: Pion.
Relph, E. (2009). A Pragmatic Sense of Place. Environmental and Architectural
Phenomenology, 20(3), 24-31.
Richardson, L. (2002). Writing sociology. Cultural Studies? Critical Methodologies, 2(3),
414-422. https://doi.org/10.1177/153270860200200311
Rickly-Boyd, J. M. (2009). The tourist narrative. Tourist studies, 9(3), 259-280.
https://doi.org/10.1177/1468797610382701

105

Rivera, F. M. (2019, October, 8). Last chance destinations: here today, gone tomorrow.
Retrieved March 12, 2021, from https://www.businessdestinations.com/destinations/lastchance-destinations-here-today-gone-tomorrow/
Robertson, J. (2017, August 30). Tourists doubting value of trip to Great Barrier Reef, dive
operator

tells

inquiry.

The

Guardian.

Retrieved

March

12,

2021,

from

https://www.theguardian.com/environment/2017/aug/30/tourists-doubting-value-of-trip-togreat-barrier-reef-dive-operator-tells-inquiry
Rodaway, P. (2003). Sensuous Geographies. Body, Sense and Place. New York: Routledge.
Rossi, M. (2019, April 29). People Are Flocking To See Melting Glaciers Before They’re Gone
—

Bringing

Both

Benefit

And

Harm.

Retrieved

March

12,

2021,

from

https://ensia.com/features/melting-glaciers-tourism-impacts/
Runge, C. A., Daigle, R. M., & Hausner, V. H. (2020). Quantifying tourism booms and the
increasing footprint in the Arctic with social media data. PLoS ONE, 15(1): e0227189, 114. https://doi.org/ 10.1371/journal.pone.0227189
Saarinen, J., & Varnajot, A. (2019). The Arctic in tourism: Complementing and contesting
perspectives

on

tourism

in

the

Arctic. Polar

Geography, 42(2),

109-124.

https://doi.org/10.1080/1088937X.2019.1578287
Saldaña, J. (2013). The Coding Manual for Qualitative Researchers (2nd ed.). London: Sage.
Salim, E., & Ravanel, L. (2020). Last chance to see the ice: visitor motivation at MontenversMer-de-Glace,

French

Alps.

Tourism

Geographies,

1-23.

https://doi.org/10.1080/14616688.2020.1833971
Sauro, J. (2015). Five Types of Qualitative Methods. Retrieved February 21, 2021, from
https://measuringu.com/qual-methods/

106

Saville, S. M. (2019). Tourists and researcher identities: critical considerations of collisions,
collaborations and confluences in Svalbard. Journal of Sustainable Tourism, 27(4), 573589. https://doi.org/10.1080/09669582.2018.1435670
Schreier, M. (2012). Qualitative content analysis in practice. Sage publications.
Schwandt, T. A. (1994). Constructivist, interpretivist approaches to human inquiry. In N. K.
Denzin & Y. S. Lincoln (Eds.), Handbook of qualitative research. (pp. 118-137). Thousand
Oaks: Sage. Online version [pp. 221-259]. Retrieved February 20, 2021, from
https://www.researchgate.net/profile/Thomas_Schwandt/publication/232477264_Construc
tivist_Interpretivist_Approaches_to_Human_Inquiry/links/557048d908aeab777228bfef/C
onstructivist-Interpretivist-Approaches-to-Human-Inquiry.pdf
Seamon D. (2017). Architecture, Place and Phenomenology. Buildings as Lifeworlds,
Atmospheres, and Environmental Wholes. In J. Donohoe (Ed..), Place and Phenomenology.
London: Rowman & Littlefield International Ltd, 247-263.
Simon, Z. B. (2020). The limits of Anthropocene narratives. European Journal of Social
Theory, 23(2), 184-199. https://doi.org/10.1177/1368431018799256
Slevitch, L. (2011). Qualitative and quantitative methodologies compared: Ontological and
epistemological perspectives. Journal of Quality Assurance in Hospitality & Tourism,
12(1), 73-81. https://doi.org/10.1080/1528008X.2011.541810
Smith, M. (2012). Après moi le deluge: Ethics, empire, and the biopolitics of last chance
tourism. In H. Lemelin, J. Dawson, & E. J. Stewart (Eds.), Last chance tourism: Adapting
tourism opportunities in a changing world (pp. 153-167). Routledge.
St. Pierre, E. A. (2019). Post qualitative inquiry in an ontology of immanence. Qualitative
Inquiry, 25(1), 3-16. https://doi.org/10.1177%2F1077800418772634

107

Steffen, W., Richardson, K., Rockström, J., Cornell, S. E., Fetzer, I., Bennett, E. M., Biggs, R.,
Carpenter, S. R., de Vries, W., de Wit, C. A., Folke, K., Gerten, D., Heinke, J., Mace, G. M.,
Persson, L. M., Ramanathan, V., Reyers, B., & Sörlin, S. (2015). Planetary boundaries:
Guiding human development on a changing planet. Science, 347(6223), 736-747.
https://dx.doi.org/10.1126/science.1259855
Stewart, E., Dawson, J., & Lemelin, R. H. (2012). The transformation of polar bear viewing in
the Hudson Bay region, Canada. In H. Lemelin, J. Dawson, & E. J. Stewart (Eds.), Last
chance tourism: Adapting tourism opportunities in a changing world (pp. 89-102).
Routledge.
Stewart, K. (2007). Ordinary Affects. Duke University Press: Durham and London.
Talty, A. (2017). Last-chance tourism named top travel trend for 2018. Retrieved April 10,
2021, from https://www.forbes.com/sites/alexandratalty/2017/12/28/for-second-year-lastchance- tourism-named-top-travel-trend-for-2018/#4102e22d64be
Tannen, D. (1979). What’s in a frame? Surface evidence for underlying expectations. In R. O.
Freedle (Ed.), New Directions ins Discourse Processing (pp. 137-181). Norwood, NJ:
Ablex.
TENK (2009). Ethical principles of research in the humanities and social and behavioural
sciences and proposals for ethical review. National Advisory Board on Research Ethics.
Retrieved December 4, 2020, from https://tenk.fi/sites/tenk.fi/files/ethicalprinciples.pdf
TENK (2012). Responsible conduct of research and procedures for handling allegations of
misconduct in Finland. Finnish Advisory Board on Research Integrity. Retrieved May 3,
2021, from https://tenk.fi/en/advice-and-materials/RCR-Guidelines-2012
TENK (2019). The ethical principles of research with human participants and ethical review
in

the

human

sciences

in

Finland.

Retrieved

December

4,

2020,

from

https://tenk.fi/sites/tenk.fi/files/Ihmistieteiden_eettisen_ennakkoarvioinnin_ohje_2019.pdf

108

Thien, D. (2005). After or beyond feeling? A consideration of affect and emotion in geography.
Area, 37(4), 450-454. https://doi.org/10.1111/j.1475-4762.2005.00643a.x
Thomas, E. (2020, April 15). Last Chance Tourism Destroys the Very Places People Want to
Save. Climate Change Should Not Be Treated As Spectacle. Retrieved March 12, 2021, from
https://lithub.com/last-chance-tourism-destroys-the-very-places-people-want-to-save/
Thrift, N. (2004). Intensities of feeling: Towards a spatial politics of affect. Geografiska
Annaler: Series B, Human Geography, 86(1), 57–78. https://doi.org/10.1111/j.04353684.2004.00154.x
Tourism HR Canada (2021). Labour Market Information. Post-COVID Future of The Tourism
Workforce. Retrieved November 14, 2021, from https://tourismhr.ca/labour-marketinformation/post-covid-future-of-the-tourism-workforce/
Tranfield, D., Denyer, D., & Smart, P. (2003). Towards a methodology for developing
evidence‐informed management knowledge by means of systematic review. British journal
of management, 14(3), 207-222. https://doi.org/10.1111/1467-8551.00375
Tuan, Y. F. (1979). Space and Place: Humanistic Perspective. In S. Gale & G. Olsson (Eds.),
Philosophy

in

Geography,

20

(pp.

387-427).

Springer:

Dordrecht.

https://doi.org/10.1007/978-94-009-9394-5_19
Tucker, H., & Shelton, E. J. (2014). Travelling through the end times: The tourist as
apocalyptic

subject.

Tourism

Analysis,

19(5),

645–654.

https://doi.org/10.3727/108354214X14116690098133
Tucker, H., & Shelton, E. J. (2018). Tourism, mood and affect: Narratives of loss and hope.
Annals of Tourism Research, 70, 66-75. https://doi.org/10.1016/J.ANNALS.2018.03.001
Urry, G. (2013). Pushing life to the edge of life: The ability of adventure to take the individual
into the world. In S. Taylor, P. Varley & T. Johnston (Eds). Adventure tourism: Meanings,
experience and learning (pp. 47-60). (Vol. 36) Abingdon: Routledge.

109

Urry, J. (2010). Consuming the Planet to excess. Theory, Culture & Society, 27(2–3), 191–
212. https://doi.org/10.1177/0263276409355999
Uzzell, D. L. (1996). Creating place identity through heritage interpretation. International
Journal of Heritage Studies, 1(4), 219-228. https://doi.org/10.1080/13527259608722151
Vaismoradi, M., & Snelgrove, S. (2019, September). Theme in qualitative content analysis and
thematic analysis. Forum Qualitative Sozialforschung/Forum: Qualitative Social Research
(Vol. 20, No. 3).
Valtonen, A., & Rantala, O. (2020). Introduction: reimagining ways of talking about the
Anthropocene. In A. Valtonen, O. Rantala, & P. D. Farah (Eds.), Ethics and politics of space
for the anthropocene (pp. 1-15). Edward Elgar. https://doi.org/10.4337/9781839108709
van Bets, L. K., Lamers, M. A., & van Tatenhove, J. P. (2017). Collective self-governance in
a marine community: Expedition cruise tourism at Svalbard. Journal of Sustainable
Tourism, 25(11), 1583-1599. https://doi.org/10.1080/09669582.2017.1291653
Varley, P. & Semple, T. (2015). Nordic Slow Adventure: Explorations in Time and Nature.
Scandinavian

Journal

of

Hospitality

and

Tourism,

15(1–2),

73–90,

http://dx.doi.org/10.1080/15022250.2015.1028142.
Varnajot, A. (2020). Rethinking Arctic tourism: tourists’ practices and perceptions of the
Arctic in Rovaniemi. Nordia Geographical Publications, 49(4), 1-108.
Varnajot, A., & Saarinen, J. (2021). ‘After glaciers?’ Towards post-Arctic tourism. Annals of
Tourism Research. 1-4. https://doi.org/10.1016/j.annals.2021.103205
Veal, A. J. (2006). Research Methods for Leisure and Tourism (3 ed.). Essex: Prentice Hall.
Veijola, S., & Jokinen, E. (1994). The Body in Tourism. Theory, Culture & Society, 11(3),
125-151. https://doi.org/10.1177/026327694011003006

110

Viken, A. (2006). Svalbard, Norway. In G. Baldacchino (Ed.), Extreme tourism: Lessons from
the world's cold water islands (pp. 129-142). Routledge.
Vila, M., Costa, G., Angulo-Preckler, C., Sarda, R., & Avila, C. (2016). Contrasting views on
Antarctic tourism:‘last chance tourism’or ‘ambassadorship’in the last of the wild. Journal
of Cleaner Production, 111, 451-460. http://dx.doi.org/10.1016/j.jclepro.2014.12.061
Warf, B. (2001). Space and Social Theory in Geography. In J. N. Smelser & P. B. Baltes,
International Encyclopedia of the Social & Behavioral Sciences (pp. 14743–14749).
Pergamon. https://doi.org/10.1016/B0-08-043076-7/02498-0
Watts, J. (2019). Welcome to the fastest heating place on earth. The Guardian. Retrieved
February

24,

2021,

from

https://www.theguardian.com/environment/ng-

interactive/2019/jul/01/its-getting-warmer-wetter-wilder-the-arctic-town-heating-fasterthan-anywhere
Webster, J., & Watson, R. T. (2002). Analyzing the past to prepare for the future: Writing a
literature review. MIS quarterly, xiii-xxiii.
Weed, J. (2018, March 5). Catering to ‘Last Chance’ Travelers Who Seek Disappearing
Marvels.

The

New

York

Times.

Retrieved

February

28,

2020,

from

https://www.nytimes.com/2018/03/05/business/catering-to-last-chance-travelers-whoseek-disappearing-marvels.html
Yeh, S. S. (2021). Tourism recovery strategy against COVID-19 pandemic. Tourism
Recreation Research, 46(2), 188-194. https://doi.org/10.1080/02508281.2020.1805933
Yulsman, T. (2020, July 31). Going, Going, GONE: Two Arctic Ice Caps Have Disappeared.
“All that’s left are some photographs and a lot of memories”. Retrieved February 27, 2021,
from

https://www.discovermagazine.com/environment/going-going-gone-two-arctic-ice-

caps-have-disappeared
Zerva, K. (2018). ‘Chance Tourism’: Lucky enough to have seen what you will never see.
Tourist Studies, 18(2), 232-254. https://doi.org/10.1177/1468797617723471
111

Zhang, Y., & Wildemuth, B. M. (2017). Unstructured interviews. In B. M. Wildemuth (Ed.),
Applications of Social Research Methods to Questions in Information and Library Science
(2nd ed.) (pp. 239-247). Libraries Unlimited.

112

APPENDIX 1. Invitation letter to the study
Hei,
I am a tourism student at the University of Lapland in Finland and I am currently writing my
master’s thesis which focuses on tourism in times of change in the Arctic. The aim of the study
is to explore how people living and/or working at such destinations narrate their view of the
future. For this I have chosen Svalbard as a case example, as it has been an increasingly
important and sought-after tourism destination within the Arctic, both due to its magnificent
landscapes as well as its unique geographical location.
The reason I am contacting you is to kindly ask you to participate in my research project and
agree on doing an interview on this topic. I strongly believe that your expertise would be very
beneficial to my project.
Participating in the interview is of course voluntary and even after agreeing, you can withdraw
from the process at any time. The interview data will be used for this study only and no third
parties will have access to it. All answers will be anonymized. By the time of publication there
will be no way to discern your input specifically. Overall, the research follows the guidelines
of the Finnish Advisory Board on Research Integrity (TENK) as well as the National
Committee for Research Ethics in the Social Sciences and the Humanities (NESH).
The interview process
Just a quick word as to what can be expected from the interview process itself:
Due to the on-going situation with the Covid-19 pandemic, the interview will be held online.
The interview itself is kept very open and does not follow a set interview guide entailing
specific questions. So, there is no need for you to extensively prepare for the interview. The
idea is rather to have a conversation about your own experiences and viewpoints and what you
as the interviewee perceive as important.
That being said, the structure of the interview is loosely based on a journey from past
developments on Svalbard as a place and its implications for tourism there, over the current
status quo at the archipelago, to then end with an outlook on the future and potential future
developments of place and tourism on Svalbard.
Contact info
Should you have any further questions regarding the topic of the study or the interview process
itself, please do not hesitate to contact me or my supervisor Dr. Outi Rantala, University of
Lapland.
You can reach me via email (xxx) or phone: xxx.
My supervisor can be reached via email (xxx) or under xxx.
Thank you and kind regards,
Sarah Müller

113

APPENDIX 2. Letter of consent
Dear XXX,

My name is Sarah Müller. I am master student at University of Lapland, Rovaniemi, Finland
under the supervision of Associate Professor Outi Rantala (e-mail: xxx,
Tel. xxx).
You are invited to participate in my master thesis study on the future of Arctic tourism in times
of change. The purpose of the study is to examine the future narrative(s) people attest to
Svalbard as an example of an Arctic tourism destination. The result of the study will be
published as part of my master thesis. The thesis is conducted as part of the Master’s Degree
Program in Northern Tourism (NoTo).
By signing this letter, you give consent to use the interview material confidentially and
exclusively for research purposes. The research follows the principles for responsible conduct
of research dictated by the Finnish Advisory Board on Research. The data will be handled
anonymously. Your participation is voluntary and you can withdraw your permission even
after signing this document, by informing the below mentioned contact person.
Please feel free to contact me or my supervisor, if you would need further information
regarding the study and the use of the research data.
Sincerely,

Sarah Müller
NoTo Master student
phone: xxx
email: xxx

I give consent to use the interview as data for the purpose mentioned above.

_____________________________
Signature

_______________________
Date

_____________________________
Print Name
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